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Centerpiece of Silver Service of Five Hundred Pieces Made for the Maharajah of 
Darwini, Central India, by an American Firm 


(See Text on Page 61) 
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Two Masterpieces by the 
Same Master Mind 


“The End of the Trail,” by James Earle 
Fraser, to be perpetuated in bronze in heroic 
size, has been selected to mark the Pacific 
end of the Lincoln Highway which joins 
San Francisco to New York. This fine 
example of Mr. Fraser’s work won the 
admiration of many hundreds of thousands 
of people when it was exhibited at the 
Panama-Pacific Exposition. 


—and now this great sculp- 
tor has designed for Alvin 


The neo" Victory "Pattern 


Beauty of design is a striking feature of all 
Alvin Long-Life Plate. It is made to look 
and feel like sterling. Alvin Plate is fin- 
ished in every detail just as carefully as 
sterling silver. It is made by expert silver- 
smiths who are accustomed to working on 
sterling silver flatware, as Alvin makes both 
sterling and plated ware. 





ALVIN SILVER COMPANY 


20 Maiden Lane New York 


AVIV SILVI 


The Long-Life Plate 
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Silver Service for Indian Ruler 








Complete Equipment of 1,000 Pieces Shipped to Bombay for the Maharajah 
of Barwani. 

















A complete silver service of 500 pieces 
of hollow ware and 500 pieces of flatware 
has just been completed for Captain His 
Highness Sir Ranjit Singhji, Rana Sahib 
Bahadur, Maharajah of Barwani, Central 
India. The service comprises also a large 
assortment of porcelain tableware, crystal 
stem-ware, silver-mounter mahogany-and- 
rosewood chess boards with ivory pieces, 
cigar and cigarette humidors, bezique, 
whist and bridge sets, all contained in a 
large cabinet made of polished hand- 


lons, resting on a tray of the same design 
and surrounded by twelve cups. 

The design of the service follows the 
characteristics of the Francis I period and 
consists of overflowing cornucopias of 
tropical fruits, baskets and urns of exotic 
blossoms with garlands of the same and 
foliage richly chased. The design is fur- 
ther enriched by a species of flat chasing 
quite in harmony with the general charac- 
ter of the decoration. The various pieces 
match in every detail but the whole service 
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PUNCH BOWL AND CUPS OF SILVER SERVICE FOR INDIAN 


¢arved native woods with plate glass doors 
as illustrated on this page. 

His Highness, the Maharajah, is the en- 
lightened ruler of one of the most pro- 
gressive of the Native States of India. At 
the outbreak of the war he offered himself 
and his native troops to England, and saw 
active service with them on the battlefields 
of France. 

The principal piece of the equipment is 
a hand-wrought centerpiece and plateau of 
massive weight, richly ornamented and 
bearing the crest of His Highness, the 
Maharajah, with a Hindi-Sanskrit motto. 
a literal translation of which means “The 
God of mountains, populous lands ‘and 
water, the fear of the wicked and the pro- 
tector of the righteous, is everywhere.” 
The crest and motto are reproduced on 
each piece of the hollow ware, flatware, 
Porcelain and crystal. 

Another nuteworthy piece is a massive 
punch bowl, having a capacity of five gal- 











POTENTATE 


owes its value not so much to the character 
of the individual pieces as to their variety 
and the manner in which the design has 
been successfully adapted to the varying 
shapes of the distinct pieces of the equip- 
ment. 

His Highness, the Maharajah, is noted 
for his hospitality, and as the service is de- 
signed for utility quite as much as for 
display, several pieces of each item are 
necessary to do full honor to His High- 
ness’ princely table; for example, there are 
four large roast dishes, four entree dishes, 
four unusually long and massive fish 
dishes, four asparagus services and other 
pieces in proportion. The tea cups and the 
after-dinner coffee cups are provided with 
special porcelain linings having a border in 
the Maharajah’s state colors, maroon and 
gold. These, as well as the various pieces 
of the complete porcelain table service 
were especially made for His Highness 
and are in every respect worthy of a place 


with the silver service and are exceptional 
examples of American porcelain. 

There are four Chota Hazri or ‘break- 
fast-in-bed’ sets quite distinct from the 
principal service, each consisting of a 
round tray with an individual coffee pot, 
tea pot, sugar bowl, cream pitcher, toast 
rack,.egg cups, coffee and tea cups and 
saucers, tea strainer, salt-and-pepper cas- 
ter, egg spoon and sugar spoon. Each 
piece of this service bears the Maharajah’s 
crest, faithfully reproduced. 

It is evident from the assortment of 
drinking cups, bottle holders and similar 
articles that His Highness, the Maharajah, 
is not at all concerned with the provisions 
of the Volstead act. Separate complete 
services for champagne, cocktails, sherry, 
claret, cordials and beer consisting of the 
usual cups: and mugs with ice tubs, pint 
and quart bottle holders, liquor labels, fun- 
nels, strainers and other necessary equip- 
ment have been made. In this section of 
the exhibit there are included also numer- 
ous cigar and cigarette humidors made of 
highly polished mahogany, porcelain-and- 
cedar lined; ash trays of novel design; 
cigar cutters; cigar box openers; cigarette 
holders for the ladies; self-righting lamps 
and silver-mounted trays for cigars and 
cigarettes of various sizes and shapes. 

The flatware includes an assortment of 
unusual pieces as well as the staple 
knives, forks and spoons. Some of the 
items were especially designed for the 
service of dishes not familiar to the oc- 
cidental palate. 

The entire equipment is contained with- 
in a massive hand-carved cabinet meas- 
uring 13 feet in length, 12 feet in height 
and 6 feet in depth. The cabinet is richly 
lined in the Maharajah’s state colors, 
maroon and gold and is well-seasoned to 
withstand the humidity of the tropics. 
The Maharajah’s crest is etched on the 
central door or sash of the cabinet on the 
central door or cash of the cabinet with 
the Hindi-Sanskrit characters of the 
motto faithfully reproduced. 

The order was placed with Reed & Bar- 
ton, Taunton, Mass., through the enter- 
prise of their agent in Bombay, R. M. D. 
Wadia who has represented the concern 
continuously in British India for over 25 
years. The value of the complete equip- 
ment has not been made public, but it is 
understood that the shipment was insured 
in the sum of $125,000. 








A consular report on the mineral re- 
sources of Matto Grosso, Brazil, says that 
diamonds are found in the country to the 
north of Diamantino and in the river beds 
of the Paraguay Basin. They are gener- 
ally small, however, and though occasional 
valuable finds have been made, attempts at 
alluvial dredging have generally failed. 
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This modern, reenforced-concrete building fully equipped 
with up-to-date machinery, is devoted exclusively to the 
production of that merchandise which you have found 
pleasure in selling. 


In this building, Larter Shirt Studs and Larter Vest Buttons 
grow from the raw material. In this building, the Larter 
Eezeto Buttons receive their form which has become so 
popular. In this building, stones and metal are united 
to form our attractive line of Stone Rings. In this build- 
ing, well made dies press gold into pleasing Signet Rings. 


In this building, carefully made 14K Green Gold sides are 


mounted on IXL Woostenholm Knife Movements. 


Without these lines no stock is complete, but with them the 
selling of Men’s Jewelry becomes a distinct pleasure. 


LARTER & SONS 


Pac. Coast Rep. 23 Maiden Lane ARTE 


A. I. HALL & SON, Ine. av. 


Post St., New York necistene ra MARK 


San Francisco, Cal. 
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Moving Pictures to Show the Public How American 
Clocks Are Made 














HAT portion of America’s industrial 
T activities represented by the clock in- 
dustry is now being shown on the motion 
picture screen. In other words, a camera- 
man has invaded a well known clock fac- 
tory and recorded the various processes by 
which wall, mantle and alarm clocks are 





STAMPING ESCAPE WHEEL FOR WATCH 


made. Just what the lenses saw is now 
a permanent celluloid record which is being 
distributed throughout the country by the 
Goldwyn company. The picture, which was 
made by a cameraman of the Ford Educa- 
tional Weekly, is aptly called “Tick Tock.” 

One department of the factory shows a 
machine stamping out escapement wheels 
for watches; another, the poising of marine 
balance wheels for clocks. Other views of 
the factory in operation reveal the drilling 





POISING MARINE BALANCE WHEEL 


of watch plates, the assembling of watch 
and clock works, and the general inspec- 
tion of the finished product. 

In quite another department, the making 
of clock cases is carefully followed by the 
camera. Here, mantle clock cases are 
sawed out, the parts fitted together and 
polished, and the works installed in the 
finished cases, 


The picture concludes with a panoramic 
view of the testing room in which hun- 
dreds of clocks are seen ticking away for 
their final test before being packed and 
shipped. 








Peridot and Chrysolite 





By Leroprotp CLAREMon?, in the London Watch- 
maker. 
THE color of the transparent gem-stone 
peridot resembles that of the young and 
tender leaf of the aspedestra. 

When cut and polished the stone may be 
compared to green chartreuse, both with 
regard to color and its viscid appearance— 
in fact, the gem looks oily. 

It is one of the few stones used for jew- 
elry that are always one color of varying 
shade throughout each of its crystals, or, 





DRILLING WATCH PLATES 


in other words, using a technical expres- 
sion of lapidaries and jewelers, it is never 
parti-colored. 

Also, the density of the color of the in- 
dividual crystals varies but little, the large 
stones appearing darker than the small ones 
merely because they are more bulky and 
seldom, if ever, because they are of a 
deeper shade. 

Therefore, peridots intended to match 
one another for an ornament must not vary 
much in size. 

Small stones, say half the size of one’s 
little finger nail, appear a yellowish shade 
of the green peculiar to the gem-stone 
but with increasing size the stones appear 
greener. , 

The typical appearance is reached with 
well-proportioned stones about the size of 
a two shilling piece. 

The gem-stone has had long periods of 
popularity and others even during modern 
times when it has been so neglected that 
its very locality of origin was unknown. 

It was used in handsome jewels during 
the reign of Louis XV, and again at the 
beginning and towards the end of the nine- 
teenth century. 
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During the last spell of favor, lasting 
12 to 15 years, stones found on an 
island of the Red Sea were used in great 
numbers for all kinds of.jewelry. 

The stones from this source are not so 
rich in color as those removed from orna- 
ments belonging to the earlier periods. 

Those taken from the old jewels are all 
of handsome size, but record of where they 
were found has long been lost, although it 
has been vaguely stated to be the Levant. 

Archeologists consider that the locality 
of the gem in the Red Sea coincides with 
the fog-clad island mentioned by Pliny, and 
that his description under the name of 
topezius, of. the yellowish-green stones 








ASSEMBLING CLOCK WORKS 


found there, refers to the gems now called 
peridot. 

According to King it was not until about 
the 11th century that the word topaz was 
used to mean a bright yellow stone. 

This authority has pointed out that the 
word peridot can be traced far back. He 
quotes from the wardrobe book of Edward 
I. a reference to a gold ring set with 
peridot (cum periditis), and adds that it 
must have implied a distinction from the 
topaz, for the preceding item of the in- 
ventory is a gold ring set with a topaz (cum 
topacio). 

Camillus Leonardus, writing in 1502 un- 
der the heading of topazius, mentions two 
kinds of stones, one of which evidently 
refers to the peridot, and he quotes Pliny’s 
description of the island in the Red Sea 
where the stones were found in his time. 

The supply of the Egyptian peridots is 
controlled by a French firm, and at one 
time the stones were distributed broadcast 
from Paris, both as cut gems and in the 
raw condition, but with changing fashions 
the stones became far less in demand. 





L. R. Mogle & Son, Winfield, Kan., were 
recently visited by a man who selected a 
$52 watch and presented a cashier’s draft 
for $75 and a letter of identification pur- 
porting to be signed by the president of the 
bank as was the draft. The firm accepted 
the draft but it was later returned as a 
forgery. The man is described as between 
45 and 50 years of age, five feet eight inches 
tall and weighing 185 pounds. He was 
smooth shaven and had sharp features and 
grey eyes and wore dark clothes, a soft hat 
and a black overcoat. 
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Operating 
America’s 
Largest 
Diamond 
Cut ti ng 
Works 
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OFFICES 





68 Nassau Street, New York 
31 N. State Street, Chicago 
IO Tulp Straat, Amsterdam 


CUTTING WORKS 


Most Modern and Complete 
136-146 W. 52nd St., New York 
Long Island City, New York 
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The Market for Jewelry and Silverware in Chile, Bolivia, 
and Peru 





By Trade Commissioner S. W. Rosenthal 




















(Continued from issue of March 24.) 
SIGHT DRAFTS 

Except with the largest firms, the cus- 
tom is to consign the goods “documents 
against acceptance,” that is, the drafts must 
be accepted by the purchaser before the 
bills of lading are turned over. Where 
goods are sent by mail and the exporter 
has no representative in the field, a dif- 
ficulty arises, because the shipment must 
necessarily be mailed direct to the cus- 
tomer. It may be possible to arrange to 
consign the goods to a bank that has a 
branch in the territory, to be turned over 
against acceptance, 

There are many advantages in having a 
draft payable on a fixed date and signed by 
the customer, but probably the main ad- 
vantage is that it is a negotiable document 
that can be discounted for cash at the bank. 
If it is intended that the draft bear in- 
terest, that should be arranged with the 
customer at the time he places the order. 
The banks recommend that interest and all 
incidental charges be included and the 
drafts made out for the total amount, or 
better still, where possible, that the interest 
be included in the price of the goods, as 
the customer is averse to paying it. The 
banks would also like to have instructions 
with the draft as to whether it is to be pro- 
tested if it is not accepted by the customer. 
The drawee has only one day of grace, and 
if the draft is not protested within that 
time it is not accepted by the courts as 
proof of indebtedness. The procedure is 
made more difficult because the exporter 
has to establish proof of debt. The protest 
fee is about 26 pesos. 

CREDIT INFORMATION 


The establishment of branches of the 
National City Bank of New York in Val- 
paraiso and Santiago affords American 
manufacturers excellent facilities for ob- 
taining information as to the credit stand- 
ing of local firms. This should give them 
more confidence in extending credits, as 
without accurate, detailed credit informa- 
tion it is not to be expected that business 
can have a proper development. Informa- 
tion should be obtained from several 
sources, if possible, as a firm may maintain 
an excellent record with one manufacturer 
or bank for the very purpose of using it 
as a reference. A valuable source of in- 
formation should be American manufac- 
turers of watches, clocks, and specialties 
that have sold this market for many years 
and can, if they wish, give information as 
to their ledger experiences. 

Formerly European firms had a decided 
advantage in this respect, because foreign 
banks in Chile were hardly interested in 
promoting American commerce, and inqui- 
ries for credit information from American 
firms at times did not receive as careful 
consideration as those from firms of the 
Same nationality as the bank. 

Some of the American credit-informa- 
tion agencies also supply information on 
firms in this territory. 


Great care should be exercised in ex- 
tending credit because of the difficulty in 
collecting delinquent accounts. Court pro- 
cedure is more involved than in the United 
States, and the cost is frequently prohibi- 
tive. 


PACKING AND SHIPPING 

In the Spring of 1918 the parcel-post 
agreement between the United States and 
Chile was suspended, and this has been a 
great drawback to the development of the 
American jewelry trade. Outside of the 
fact that this furnished a cheap and con- 
venient medium for forwarding goods, 
dealers report that merchandise sent through 
the mail received favorable treatment by 
the customs officials, and practically all 
jewelry was therefore sent that way.’ 

In all cases it is best to ask the cus- 
tomer to give detailed shipping instruc- 
tions and state how the goods are to be 
declared. From information gathered by 
the writer, it appears that the customs tariff 
is not always administered alike at all 
ports; for example, at the north, when 
boxes are sent with gold jewelry, the boxes 
are usually admitted free, while at other 
places they pay duty. 


TARIFF 


The Chilean tariff recognizes four kinds 
of weights: Gross (bruto), net (neto), 
legal (legal), and exclusive of packing 
cases (eliminando cajas). Only two of 
these need concern the exporter of jewelry 
and silverware. Net weight is the actual 
weight of the merchandise after the re- 
moval of boxes, wrappings, and cards; le- 
gal weight is the weight of the merchandise 
and containers, except the outside packing 
case and straw, shavings, or other mate- 
rials used merely to hold the parcels in 
place. 

There is a ruling that articles paying 
duty on legal weight must have a wrapper 
of some kind, even if only of paper; other- 
wise they will be assessed on gross 
weight. . 

The Chilean tariff is specific. Plated 
jewelry pays duty on legal weight and all 
other jewelry on net weight. Where boxes 
are sent with the latter the net weight of 
the goods and of the boxes should be de- 
clared separately, unless the customer has 
asked that the containers be not mentioned. 
Where articles of utility, such as cigarette 
cases, vanity cases, and mesh bags, are sent 
with precious stones, the gems should be 
sent unmounted, if possible. 

White cards are rarely used for display- 
ing gold jewelry and there is no need for 
sending them. Boxes lined with silk or 
leather are never to be sent unless the lin- 
ings are imported under separate cover 
to be fastened in by the customer. These 
pay duty at 10 pesos gold per kilo (gold 
peso = 36.5 cents United States currency), 
while those of wood that do not contain 
silk or leather pay only 1.30 pesos gold per 





1These parcel-post facilities have been restored 
and are now in effect. 
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kilo. 
kilo. 

Silverware pays duty under four classi- 
fications, depending upon the material: (1) 
Solid silver; (2) britannia metal, brass, or 
copper, silver plated; (3) nickel silver, sil- 
ber plated; (4) nickel silver, unplated. It 
is important to declare the base metal of 
which the article is made. 

Silver-plated ware pays duty on legal 
weight. That made of britannia metal, 
brass, or copper pays 2% pesos gold per 
kilo; that made of nickel silver pays 8 
pesos gold per kilo; and unplated pays 3 
pesos gold per kilo. 

When articles made partly of silver and 
partly of other materials are sent, the sil- 
ver parts should, if possible, be sent under 
separate cover, for instance, nail files, shoe 
horns, and picture frames, should be sent 
with the base metal and glass in separate 
packages, to be assembled by the customer; 
it is not sufficient to take them apart and 
send the parts in the same package. 

Packing cannot be too carefully attended 
to, and the law requires all markings on 
cases sent by freight to be stenciled and 
to show plainly the net and gross weight 
in kilos. 


Cardboard boxes pay 2 pesos per 


DOCUMENTING 

A careful compliance with consular reg- 
ulations by the shipper will save the cus- 
tomer considerable trouble and expense; 
for example, if the customer cannot pro- 
duce a consular invoice he must pay a fine 
of three times its cost and will probably 
have much delay in getting the shipment. 
Four copies of the consular invoice should 
be procured for all shipments whose value 
exceeds £5 (24.33), two of which will be 
returned to the shipper and the other two 
retained. The original must be forwarded 
to the consignee, as a copy will not be 
recognized. Where a consignment includes 
several packages whose total value exceeds 
£5, one consular invoice is required. 


CHILEAN CONSULS IN UNITED STATES 


Chile maintains consuls at Baltimore, 
Boston, Chicago, New Orleans, New York, 
Philadelphia, Portland (Ore.), San Fran- 
cisco, Seattle, Cincinnati, Norfolk and St. 
Louis. If parcel-post shipments are for- 
warded from a city where there is no con- 
sul, invoices should be sent to the Chilean 
consul general at New York for certifica- 
tion. 





The report next takes up a discussion of 
the characteristics of the jewelry in demand 
in Chile and the prices. This is followed 
by information relative to the market for 
particular articles such as rings, chains, 
earrings, religious charms, etc., and the 
report on the market in Chile is concluded 
with an outline of the demand for jewelers’ 
findings and materials as well as diamond 
jewelry. 

The jewelry markets in Bolivia and Peru 
are also discussed at length in the two fol- 
lowing sections of the report, but because 
of the print paper shortage the remainder 
of the series will not be published at the 
present time. Copies can be inspected at 
the offices of THE JEWELERS’ CIRCULAR, or 
obtained for 20 cents each by writing the 
Superintendent of Documents, Government 
Printing Office, Washington, D. C., and 
asking for Special Agents Series No. 187. 
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WISCONSIN CONVENTION 





Program for Annual Gathering April 6 and 7 
at Milwaukee of Special Interest 


MitwavuKkeEE, Wis., March 27.—The pro- 
cram for the 15th annual convention of the 
W’sconsin Retail Jewelers’ Association, to 
he held at the Republican Hotel, 3rd and 
Cedar Sts, on Tuesday and Wednesday, 
April 6 and 7, has been so far completed 
that it gives promise of being by far the 
most instructive and constructive that the 
Badger State society has ever offered. 
Wher it is cons dered that Wisconsin con- 
ventions always have ranked as among the 
very best held in the United States, the 
promise becomes especially good. 

“What is Cost?” will be discussed by 
Professor F. H. Elwell, C. P. A., of the 
department of business administration, Uni- 
versity of Wisconsin. Professor Elwell is 
one of the best informed authorities on 
merchandising methods in the United 
States. 

“Apprenticeship,” a subject which has 
been widely agitated in Wisconsin in re- 
cent years, will be another important topic. 
Stewart Scrimshaw, apprenticeship director 
of the Industrial Commission of Wisconsin, 
wil! address the convention on this topic. 

“The Better Business Bureau” in its re- 
lation to the retail jewelry trade will be 
brcught to attention by Edward Wolff, vice- 
president of the Advertisers’ Division of 
the Milwaukee Association of Commerce, 
which has charge of bureau activities in 
Milwaukee. 

Wisconsin Association officials are espe- 
cially gratified over being able to bring to 
the 1920 convention Walter H. Mellor of 
Michigan City, Ind., one of the best known 
members of the National association, to 
lead the Question Box discussions, 

The convention will be called to order by 
President James R. Chapman of Oshkosh, 
W's, at 10 a. M., Tuesday, April 6, in the 
Colonial room of the Republican Hotel. 
The address of welcome will be made by 
Phil A. Grau, the new business manager 
ef the Milwaukee Association of Com- 
merce, who was brought to the position 
from Chicago at a salary of $15,000 per 
annum to direct the execution of policies 
of a rejuvenated business men’s organiza- 
tion. 

The annual meeting of policyholders of 
the National Jewelers’ Mutual Fire Insur- 
ance Co. will be held Wednesday morning. 
Since the inception of the mutual as the 
creature of the Wisconsin association, the 
annual stockholders’ meeting always has 
been held in conjunction with the conven- 
tion. Having written more than $250,000 
of new business in the first 60 days of 1920, 
officers of the mutual say they expect to 
bring before the policyholders the most 
glowing report they have ever been privi- 
leged to present to them. 

The annual banquet will be, as usual, the 
closing feature of the convention. It will 
be held Wednesday evening at 7.30 o’clock 
in the Colonial room of the Republican. 
John H. Moss, one of the best orators Mil- 
waukee has ever produced, will deliver an 
address on “The Things America Looks 
for From You and Me.” 

A series of letters has been issued to 
every member of the association in the last 
two months to keep them informed con- 
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cerning progress in arrangements for the 
convention, and this extra effort is ex- 
pected to inspire a record-breaking attend- 
ance. Non-members also have been reached 
several times with a cordial invitation to 
attend. 


ROBBED FOR THE THIRD TIME 











Miami Police Still Trying to Find Bandits 
Who Robbed F. A. Walker & Co. 


Miami, Fla., March 24.—The police are 
still working on the robbery of the jewelry 
store of F. A. Walker & Co., 1112 Ave. C., 
which occurred recently, when jewelry val- 
ued between $20,000 and $30,000 was 
stolen, 

The robbery was committed between the 
time Mr. Walker went home to dinner at 
630 in the evening and his return to the 
store at 7.45. He reported the loss im- 
mediately to the police and word was sent 
out broadcast the same night to keep a 
lookout for the jewelry and the robbers. 

It was learned from several sources that 
on the night of the robbery three men in 
an automobile drove into the alley in the 
rear of the jewelry store some time be- 
tween 7 and 7.30 o'clock in the evening. 
A woman who passed the jewelry store 
saw a checked cloth over the front of the 
window containing the display, which the 
men had evidently put up to conceal their 
work and give the impression that they 
were clerks changing the display. A wo- 
man living in the rear of the Seminole 
Hotel on 12th St. saw three men in the 
machine in the alley from her window, but 
had no suspicion that they were robbers. 
They were also seen by several other peo- 
ple. 

The articles stolen included two full 
trays, one of which contained rings valued 
at from $150 to $1,500 each, and the other 
fancy dinner rings set in platinum and 
green gold, which ranged in value from 
$160 to $600 each. The other articles were 
in small leather cases. The complete list 
of stolen articles follows: 

Six diamond wrist watches of platinum 
and white gold, 77 Tiffany style 14-karat 
rings, about 12 platinum bar pins valued 
at from $200 to $500 each, one dinner ring, 
one tray of Tiffany 14-karat platinum rings 
set with one-eighth to two carat diamonds, 
seven three-stone diamond rings of plati- 
num and green gold, two diamond platinum 
wedding rings, valued at $300 each, four 
platinum diamond La Vallieres, three plati- 
num scarf pins set with diamonds and two 
strings of Richelieu pearls, one 18 and the 
other 24 inches in length. 

This is the third time Mr. Walker has 
been robbed in the last three years. Three 
years ago his present place on Avenue C 
was robbed of jewelry value at about $500 
by a young white man from upstate who 
was afterwards caught while attempting to 
dispose of some of the stuff in colored 
town and was sent to the State penitentiary. 
An entrance was gained on that occasion 
by breaking a rear window and the robbery 
was not discovered until the next morning 
by Mr. Walker. Two years ago a branch 
place he conducted at Elser pier was 
robbed. . 








C. W. Fenn, Prophetstown, Ill, was a 
visitor in Davenport, Ia., March 25. 
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PARIS PEARL MARKETS 


Business Unusually Active and Record 
Prices Being Obtained 

Paris, March 8.—The pearl market in 
this city has shown unusual strength and 
the many kinds of goods that have come 
here have been quickly sold. Not only has 
the market been unusually active, but the 
prices realized have reached a point never 
seen before. In fact, special records for 
high prices have been made, not only in 
large but in small pearls under one grain 
average. These sizes have been bought 
at values that have been characterized by 
some dealers as “fantastical,” but, never- 
theless, small necklets are now sold in un- 
usually large quantities. Button pearls of 
fine quality are in demand and easily fetch 
as high as a $20 base. 

Firms from foreign countries are con- 
tinually ordering goods, but their demands 
cannot be satisfied, as the assortments on 
hand, due to the rapid sales, remain rather 
poor. 

The goods coming from India are affect- 
ed considerably on account of the very 
high rate of exchange. This has hindered 
transactions and in some cases goods have 
been returned to India, as the high prices 
demanded plus high rate of exchange 
brought the price to a point that could not 
be considered here. There is no doubt here 
that a very large amount of speculation 
in Bombay and Calcutta, because some of 
the goods which were returned as not sal- 
able in Europe, were immediately sold when 
they got back to India. 

The market for colored stones is nat+ 
urally affected by the condition of the 
pearl market, but business in these lines 
is not large, because the amount of stones,’ 
particularly fine qualities, is very limited, 
a condition which brings the sales of goods 
wanted by Americans at times down to a 
negligible point. 








HOLD ANNUAL MEETING 
Members of North Shore Retail Jewelers’ 
~ Association Meet at Lynn—Officers 

Chosen and Banquet Enjoyed 

Lynn, Mass., March 24.—The annual 
meeting and banquet of the North Shore 
Retail Jewelers’ Association was held at 
Hunt’s banquet hall, Tuesday, March 16. 
Jewelers from Gloucester, Marblehead, 
Beverly and Salem were present and with 
the large local representation contributed 
to the evening’s enjoyment, which was in- 
terspersed with some timely comment on 
the jewelry trade in general. 

President Fred C. Newhall, of this city, 
gave the address of welcome. He was re- 
elected president of the organization for 
another year, together with Treasurer Rob- 
ert F. Thompson, of Gloucester, and Sec- 
retary George F. Filion, of Salem. 

Albert J. Kerr, vice-president of the 
Massachusetts Retail Jewelers’ Association, 
was the speaker of the evening. Lewis 
Smith, of Beverly, the State secretary, dis- 
cussed the association’s work and the com- 
ing State convention to be held in Provi- 
dence this week. 








The North Attleboro Board of Trade is 


considering the hiring of a paid secretary. 
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of them might not exactly 


able and helpful to him. 








Antwerp, 1 Rue van Lerius 
Amsterdam, 2 Tulp Straat 


Many times the reading of a book has made the for- 
tune of a man—has decided his way in Life. 


—Emerson 


Might this, in a measure not also be said of the man who 
reads honest and sincere advertisements? The reading 


Make His Fortune 


—hbut it will keep him abreast of the times at least,— 
and acquaint him with those firms, who will prove profit- 


JAMES J. LOEB & BROTHER 


IMPORTERS and CUTTERS of MELEE 
68 NASSAU ST., N. Y. 


London, E. C. 50 Holborn Viaduct 
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PLATINUM BILL 





New York State Platinum : Measure ‘Intro- 
duced in Both Houses and Will Be Re- 
ferred to Committee on Codes 


Apany, N. Y., March 26.—The proposed 
law regulating the manufacture and sale of 
platinum and punishing’ instances where 
platinum goods are improperly marked and 
misrepresented as to quality, is now in 
the New York Legislature, having been in- 
troduced yesterday in the Senate by Hon. 
Walter W. Law, Jr., of Westchester, and 
in the Assembly by Edmund B. Jenks of 
Broome County. The bill will be referred 
to the Committee on Codes in each branch 


of the legislature, which will be known as . 


the Law-Duke bill, and will be pushed for 
passage strenuously “by its sponsors. 
Already the members of the legislature 
and members of the Code Committee are 
receiving comments of approval of the 
measure from jewelers and others inter- 
ested in proper stamping legislation. 





The platinum bill referred to in the 
above passage is the platinum law drawn 
under the auspices of the Jewelers’ Vigi- 
lance Committee and passed upon and ap- 
proved at a mass meeting held in New 
York, March 20, as reported in full in the 
last issue of THE JEWELERS’ CIRCULAR. 

At this meeting the various features of 
the bill were thoroughly discussed by rep- 
resentatives of the manufacturing, retining, 
importing, wholesale and retail trades, and 
as soon as the matter had been approved 
the bill was finally put into shape by the 
counsel for the Jewelers’ Vigilance Com- 
mittee, Greenbaum, Wolff & Ernst, and 
immediately taken to Albany for introduc- 
tion in the two chambers of the legislature. 
The committee has been calling on jewelers 
and on friends of honest stamping legisla- 
tion throughout the State to express their 
approval of the measure to the Codes Com- 
mittee of the two houses and last week sent 
to the chairman of the Codes Committee, 
Hon. Charles S. Walton, a letter endorsing 
the bill. 

The Jewelers’ Vigilance Committee also 
notified the various contributing members 
of the trade that the bill had been intro- 
duced and also sent out a notice to the 
various local jewelers’ organizations 
throughout the State urging co-operation 
in obtaining the legislation. The letter to 
the jewelers’ organizations reads: 


Your Prompt Cooperation Is Soricitep. 
New York, March 25, 1920. 

We are sending herewith copy of a bill which 
has been introduced in the State Legislature and 
which has as its object the standardization of the 
marking and sale of platinum jewelry. This bill 
will prevent, to a great extent, unfair competition 
and unscrupulous misrepresentation to the public. 

Will you kindly arrange for a meeting of your 
association at an early date so that tais bill may 
have the official endorsement of your powerful or- 
garization? 

This bill is being introduced in the Senate by 
Hon. Walter W. Law, Jr., of Westchester, and in 
the Assembly by Hon. Edmund B. Jenks. Jr., of 
Broome County. The bill will be referred to the 
Committee on Codes and the folowing are the 
members of the Committee on Codes in the Senate: 
Charles W. Walton, Caairman; Adon P. Brown, 
John Knight, James L. Whitley, R. Lusk, Caleb H. 
3aumes, Peter A. Abeles, John L. Karle, Henry 
G. Schackno, Joseph D. Kelly, Julius. Miller, 
Abraham Kaplan. Room 312-A. Everett Axtell. 

The following are the members of the Commit- 
tee on Codes in the Assembly: William Duke, Jr., 
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Chairman; Edmund B. Jenks, Herbert Zimmerman, 
Waiter W. Westall, Joan C. Hawkins, Joseph Stein- 
berg, Ernest E. Cole, Frank L. Wiswall, Nicholas 
M. Pette, Sol. Ullman, Caesar B. F. Barra, Joseph 
V. McKee, Andrew T. Beasley. Room 344. 

We cannot urge you too strongly to do every- 
thing possible within the next ten days in support 
of this measure, and suggest that you either write 
or telegraph to the various members of this com- 
mittee, and particularly the chairman, in reference 
therete. 

JEWELERS VIGILANCE COMMITTEE, 
Harry C. Larter, Chairman. 


INc., 


ASSURANCE SOCIETY REPORT 


—_— 





Members of Jewelers Manhattan Camp of 
Golden Seal Assurance Society Receive 
Special Report 

Members of the jewelers Manhattan 
Camp of the Golden Seal Assurance Society 
are in receipt of a special report which the 
organization makes each year for the for- 
mer members of the Jewelers League (later 
the Assurance League of America) who 
now comprise its members of this camp. 
This report is a financial statement as to 
the funds of the old League membership 
and a list of the total losses paid in the 
last year. It reads: 


Dear Sir AND BROTHER: 

- This statement of finances is submitted to you 
as a member of Jewelers-Manhattan Camp, No. 
12, of the Golden Seal Assurance Society by rea- 
son of your former membership in the Assurance 
League of America. 


AssuRANCE LEAGUE Mortuary Funp. 
Dec. 31, 1918. Balance, as per report. .$221,710.87 


Dec. 31,1919. Monthly  pay- 
ments received in 1919.....$55,399.23 





Interest on invested funds.... 10,373.17 
Total receipts for 1919.......... 65,772.40 
$287,483.27 
Death losses, paid in 1919............. 74,151.68 
Dec. 31, 1919. Balance in this fund... .$213,331.59 


AssuRANCE LEAGUE GENERAL | FunD. 











Dec. 31, 1918. Balance in this fund... $19,075.51 
Received for interest in 1919.......... 907.81 

$19,983.32 
Paid expense of cemetery lots......... 3.79 
Dec. 31. Balance in this fund......... $19,979.57 

SuMMaRY. 

Balance, A. L. Mortuary Fund........ $213,331.59 
Balance, A. L. General Fund.......... 19,979.57 


Total Assurance League Funds....$233,311.16 


Enclosed herewith on separate card is the 
financial statement of our entire society as of 
Dec. 31, 1919. 


AssuRANCE LeaGue Deatu Losses Pain 1n 1919. 
Charles C. Wientge, Central Islip, N. Y. $4,446.42 


Jann Pann. CICA 6235 .5%cwee gece 2,000.00 
Jonny; Lynch; NCC SOG: c4.6 6.0c:0:060.00\s 3,923.03 
Iuther Hyde, Yarmouth, Me........... 5,000.00 
Jonn S. Andrews, St. Joseph, Mo....... 2,500.00 
Benjamin H. Lyon, Philadelphia, Pa.... 5.000.00 
Jessup M. Bell, San Antonio, Tex...... 1,000.00 
Joseph De Roy, Pittsburgh, Pa......... 5,000.00 
John F. Fink, Fort Smith, Ark......... 4,445.37 
Augustus W. Sexton, New York........ 2,011.87 
Alexander C. Chase, New York, N. Y. ..2,404.61 
Frank A. Frey, Brooklyn, N. Y........ 3,578.00 
‘John H. Johnston, Brooklyn, N. Y...... 1,496.44 
Edward B. Eaton, Brooklyn, N. Y...... 5,000.00 
Nelson H. Cooke, Haddonfield, N. J..... 2,471.01 
Charles A. Cooper, Hackensack, N. J.... 1,477.55 
George E. Cook, Sherman, Tex......... 3,811.02 
John R. Greason,‘Sr., Brooklyn, N. Y... 2,500.00 
George Folsom, Hoboken, N. J......... 5,000.00 
Jewett W. Watson, Evanston, IIll....... 4,116.27 
David I. Seiffert, Pittsburgh, Pa........ 140.00 
John B. Woolsey, Newark, N. J.......- 5,000.00 
Philip Potter, Omana, Nebr............ 1,830.00 

TN i ica aulnsG tome ee tase nee . -$74,151.68 
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The follewing Assurance League: death claims 
were adjusted, but not due until after’ Dec. 31, 
1919: ‘ oe 
Rene F. M. Fricot, Sag Harbor, N. Y.. $5,000.00 
Jonas,.R. Laws, Bostoy, Ma: 2,380.95 
Charles W. Cooley, 606.00 


eee ee ew eee 


ew York, Bey Eedes 


ee ee ey 


Tatal $7,986.95 

The following A. L. death claim-was in process 

of adjustment Dec. 31, 1919: Richard J. Herbert, 
London, England, $1,689. 

At the convention of the Supreme Camp, held in 
Roxbury in June, 1919, amendments to the Char- 
ter, Articles of Association and Constitution :and 
Laws, were adopted by, the necessary vote to 
change, the name from ‘Tae Order of the Golden 
Seal” to “Golden Seal Assurance Society.” This 
change was made legally effective by an order of 
the Supreme Court of the State. of New York, 
and the approval of Hon. Jesse", Phillips, Super- 
intendent of Insurance, on Novembér 15, 1919, 


Your attention is called to the fact that during 
1919 more money was paid for death losses under 
Assurance League Certificates than was received 
in monthly payments and interest on the’ Funds 
of the Assurance League members. In reports in 
former years your attention nas repeatedly been 
called to the advisability of securing new members 
for your Camp, thus benefiting both yourself 
and the society. ; 


Is it asking too much for you to send to Sec- 
retary Knobloch or to the secretary of the society, 
the names and addresses of two or three young 
men of your, acquaintance who are satisfactory 
insurance risks and who might become metnbers 
of your Camp? 
, Fraternally submitted, 
j Artmur F; Bouton, - 
Secretary. 
The officers of Jewelers-Manhattan 
Camp No. 12 are: Leo Wormser, com- 
mander; W. H. Tarlton, vice-commander ; 
Henry Abbott, chaplain; Miss Mathilda 
Knobloch, secretary; Theodore L. Parker, 
treasurer. 


AVOID CHECK SWINDLER 


Milwaukee Jewelers Escape Being Caught 
but Other Concerns Suffer. 


MILMAUKEE, Wis., March 27.—Five or 
six of the downtown retail jewelry stores 
in Milwaukee successfully avoided being 
the victims of a “bad check artist” traveling 
under the names of “L. V. Qugan” and 
“C. A. Hardy” of Chicago, during the past 
week. Several other business houses and 
leading hotels are lamenting losses of vari- 
ous amounts. 

“Dugan” or “Hardy” came to Milwaukee 
with a handsome wife’ and a 10-year-old 
boy, with a costly automobile, and operated 
for 36 hours. He represented that he was 
opening a new Milwaukee office for a 
Toledo tool concern. He established an 
$800 account in the American Exchange 
Bank and started on the rounds of down- 
town merchants. The Elgin. Jewelry Co., 
118 Grand Ave., was one of the first on the 
list and the bank had not become aware of 
the stream of checks and gave certification 
of the $575 check tendered in payment of 
the diamond ring. The Louis Esser Co., 
111 Wisconsin St.; the Rank & Motteram 
Co., 79 Wisconsin St., and other jewelers 
were visited some time later and were able 
to use ingenuity to prevent the delivery of 
purchased goods before the checks were de- 
clared worthless when they were presented 
at the bank. 

The man was arrested in Chicago on 
March 22, and Milwaukee police officials 
immediately made certain of his extradition 
to this city as soon as the Illinois authori- 
ties had the opportunity to dispose of his 
case. 
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Stone and Shell Cameos 


THE WHEELER STANDARD in 
quality platinum jewelry is justly fam- 
ous; it has always successfully met 


the test that quality workmanship is 
inevitably subjected to. 


So in featuring our wonderful speci- 
mens of Stone and Shell Cameos, we 
do so with a supreme confidence that 
comes of a “promise faithfully ful- 
filled”*—WHEELER STANDARD in 
quality faithfully adhered to through- 


out. 


These exquisite examples of beauti- 
fully and appropriately mounted 
cameos will not only delight your 
clientele but will reflect credit on the 
retailer who displays them. 


We are pleased to announce to the trade 
the opening of our new Factory at 72-78 
Spring St., New York, where our manufac- 
turing facilities will be better than ever. 
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IAMOND mounted jewelry is interest- 
ing all the year round, but as gift 
jewels especially appropriate for April 
birthday presents the following pieces will 
be found particularly suitable, and besides 
being representative of various degrees of 
elaborateness, they are all noticeably inter- 
esting in design and so new they might well 
be called fashion leaders. 
x * * 

A new variation in a solitaire diamond 
finger-ring has a handsomely carved bezel 
and shank. The diamond is surrounded 
with a slanting collar of pierced platinum 
and in profile the ring contour runs from 
a narrow circle to an unusual breadth at 
the bezel. Another new diamond-mounted 
finger-ring has a large centre marquise 
stone with a single smaller diamond on 
either side and the ring circle runs aslant 
from high on one side of the gem around 
the finger and ends low at the opposite side 
of the stone. 

* ok * 

A trio of scarfpins appropriate for April 
gifts are all very new and entirely diffegent 
in pattern. The first has its diamond at the 
upper part of the jewel with a circle of hand 
engraved platinum running around at a dis- 
tance from the stone and joining the stone 
mounting with turnover ends. The second 
pin has a large diamond above the smaller 
gem and again the platinum mounting is a 
line crossed over between the two gems. 
For the third pin a monogram has been 
traced in diamonds and bordered in a double 
row of tiny diamonds following a square 
in contour. 

* OK x 


The birth month stone for April is the 
only gem to be used in a number of new 
friendship circle brooches. One of these is 
on the crescent form with a large diamond 
joining the prong-like ends of ‘the crescent. 
Another is finished with a small bowknot 
on one side and a third has a wide band of 
pierced platinum encrusted in diamonds 
Bowknots, new in form, some broad and 
with narrow ribbon-like bows and others 
high and narrow and finished with tassel- 
ated ends, are seen this Spring carried out 
entirely in diamond mounted platinum. 

ek Ok 

Signet jewelry set with a diamond or two 
makes an interesting combination of mono- 
gram or class or college insignia with the 
birthstone for April. A newly designed 
signet finger-ring holds a monogram in a 
broad space across the top of the ring 
which is fluted at its upper edge and a dia- 
mond below just at the edge of the smooth 
finished lower surface. A hatpin, mono- 
gtam-marked has a circle of tiny diamonds 


as a border for its flat top and a pair of 
cufflinks and a matching scarfpin are pat- 
terned after the Japanese style in lantern 
shape blunt at top and bottom and pointed 
sharply at top and side with a single small 
diamond set close to a geometrical straight 
line monogram near the centre of each 
piece. 
* * * 

Many attractive diamond mounted bar- 
pins have been designed especially for 
April gifts. Concentric circles flattened to 
make an elipse are traced in diamonds all 
of a size and the effect is very striking. 
Another long oval barpin has its diamonds 
grouped at the centre in a line of gradu- 
ated gems, while its border is carried out in 
milgrain platinum wire. Rather on the 
tailored order is another pin in straight 
bars of platinum mounted with three dia- 
monds. The bars run upright between 
two bordering platinum lines and the gems 
are set one at either end and one at the 
centre of the pin. Green gold is the mount- 
ing for a barpin set with one large diamond 
and the mounting is carved and hand en- 
graved in an elaborate pattern to form 
wing-like ends on either side of the single 
stone. ° 

ne 


Utility pieces always make acceptable 
gifts and for April of course they come 
diamond mounted. There is a vanity case 
rounded of surface, finished with a braid 
handle in gold mesh and encircled with two 
bands of diamonds, one near either end of 
the case. A wrist watch has a diamond 
on either side of the watch face counter- 
sunk gypsy fashion in the frosted finish of 
the platinum case. A mesh bag exceed- 
ingly elaborate in design is of the long nar- 
row shape in an exceedingly fine platinum 
mesh with an openwork mount fluted at the 
top and tasseled below. The mount is en- 
tirely of openwork platinum, diamond 
studded and the entire tassel hanging from 
the mount and resting against the mesh of 
the bag is formed of small diamonds. For 
the men folk utility pieces diamond studded 
include a penknife smoothly polished for 
its gold mount and set new fashion at one 
end of the penknife with a diamond. This 
is instead of having the gem at the knife 
centre and even when a monogram is used 
in conjunction with this gem mounting 
the engraved letters are placed with the 
diamond at the upper end of the knife case. 
A cigarette holder marked for an April 
birthday gift has a circle of diamonds run- 
ning around: the wider end of the holder 
a half inch from the end, and a cigarette 
cutter in frosted finished platinum has a 
handsome cluster of tiny diamonds set in a 


77 


group after solitaire style for its mounting. 
* * * 

April gifts are sure to be chosen from 
among the handsome array of new plat- 
inum and diamond evening jewels. There 
are bracelets and bangles, earrings and 
hair ornaments, necklaces, finger-rings and 
brooches, each showing a new tendency in 
form or design and all exceedingly beauti- 
ful in appearance and wonderful in work- 
manship. The bracelets are flexible, pat- 
terned with an upright section dividing 
long horizontal divisions. The bangles have 
their diamonds clustered in large groups 
and the rest of the jewel is composed of 
a row of matching gems. For the earrings 
there are studs and pendants, the newest 
in an earstud has a large square diamond 
tipped at the corners by round gems and 
each of these is separated by a smaller 
square-cut stone. For the ear-pendant t .ec 
favorite shape is exceedingly kng a. d 
narrow and the delicate little jewels are 
repeated in endless patterns. Here is one 
topped with a round diamond and hanging 
below this is a long narrow shaft of flexible 
settings, diamond studded. With the largest 
at the bottom and the smallest at the top 
a row of gradated diamonds is used to 
form another delicate ear pendant, while 
some of the prettiest patterns are swing- 
ing lines of matching gems finished with 
clusters of small diamonds in pretty pat- 
terns. For the new hair ornaments there 
are tiaras, fillets, and bandeaux wonderful 
to behold. The tiaras are crownlike jewels, 
broad across the front and ranging in 
height anywhere from one to three inches. 
The bandeaux are wide ribbons of gems 
either straight across the top or finished 
with upstanding gem to make a single up- 
right point or a trio of rising gem studded 
finials, and the fillets are either narrow 
lines of gems or they are shaped to point 
downward and sometimes these are finished 
with a pendant diamond. The handsomest 
of the evening necklaces follow two pat- 
terns for the latest designs. They are 


either gemmed circles or sautoir necklaces 


with long, narrow 
studded brooches, brooch pendants and 
corsage ornaments also have this same 
tendency and they show either a leaning 
toward the broad form when they often 
match the pattern of the circlet necklace 
or they repeat the sautoir idea and are long 
and narrow with a pendant drop below. 
THe RAMBLER. 


pendants. Diamond 








Reuben H. Donnelley, of the Reuben H. 
Donnelley Corporation, Chicago, publishers 
of directories, has been elected president of 
the Associated Advertising Clubs by 
unanimous vote of the executive committee, 
to succeed E. T. Meredith, who resigned 
shortly after his appointment as Secretary 
of Agriculture. Mr. Donnelley, who has 
been interested and active in the work of 
the Associated Advertising Clubs for sev- 
eral years, has served on the executive 
committee, and was one of the vice-presi- 
dents of the organization, having been 
elected at New Orleans last September. He 
is a member of the Chicago Advertising 
Club, and is known throughout the Un‘ted 
States because of the Donnelley “Red 
Book,” the telephone directory which is 
published by his firm. 
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STOLEN DIAMONDS RECOVERED 


- Gems Taken from Baltimore Firm Offered 
for Sale to Same Concern by 
Innocent Broker 
BattimorE, Md., March 27.—One of the 
most extraordinary surprises ever expe- 
rienced by the jewelry trade of this city 
became known here Thursday when the 
police authorities announced that 27 blue- 
white diamonds alleged to have been the 
principal loot taken by bandits from the 
window of the James R. Armiger Co., 310 
N. Charles St., March 9, were again in 
possession of the Armiger firm. The sen- 
sational feature of the discovery was that 
after the diamonds passed through the 
hands of the thieves and three other brok- 
ers they were eventually offered for sale 
at the very store from where they were 
stolen by five gunmen who held clerks and 
pedestrians at bay and shot one man who 
ventured too close to the bandits’ automo- 

bile. 

Police officials and jewelers marvelled 
at the strange freak of fate which, operat- 
ing in a somewhat mystic circle, caused 
the most valued part of the loot to find its 
way back to its legitimate owners. Al- 
though the Armiger firm got possession of 
the jewels on March 17, it was not until 
March 25 that S. Frank Pearson, member 
of the firm, when questioned by Marshal 
of Police Carter admitted 
ported stolen gems had again come into 
possession of the firm. Mr. Pearson, ac- 
cording to Marshal Carter, admitted that 
27 of the 30 missing major stones had 
been offered for sale at the store on March 
17. The diamonds were offered without 
their mountings. 

Before they knew of the effort made to 
resell the stones to the Armiger firm, Bal- 
timore detectives already had established 
the identity of two of the bandits and 
when the recovery of the gems became 
known Detective Lieutenant Joseph Dough- 
erty went to Philadelphia and, with De- 
tective Edward Gaar, of Philadelphia, they 
arrested Joseph F. Feinberg, 3132 Colum- 
bia Ave., a curb jewelry broker. 

Feinberg was arrested on a _ warrant 
charging him with receiving stolen goods 
and he was held in bail by a Quaker City 
magistrate for a further hearing March 29. 
Detectives say that Feinberg received the 
diamonds from the thieves or their inter- 
mediaries. 

The tracing of the gems to Feinberg 
was done by William A. Davis, Baltimore 
manager of the W. J. Burns Detective 
Bureau, who learned on March 17 that 27 
of the major stones alleged to have been 
stolen, had been offered for sale shortly 
before noon at the Armiger store. <A 
diamond broker, with reliable Baltimore 
connections, called at the store and left a 
packet of unset stones which were to be 
examined. The, broker was Samuel 
N. Halpert, diamond broker, 725 
Sansom St., Philadelphia. Halpert, it is 
said, was absolutely innocent of any irreg- 
ular dealing concerning the handling of 
the stones and when he returned to the 
Armiger store he was shocked when he 
was informed that the stones would not 
be returned to him. 

The 27 stones, because of their match- 


that the re-' 
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less beauty caused the Armiger firm on 
first examination to become suspicious and 
alert. The stones were weighed and meas- 
ured and the 27 gems tallied with the ledger 
accounts of the stones stolen from the 
Armiger window. Each of the stones 
weighed between .51 and 1.51 carats and 
among them was a beautiful emerald- 
cut diamond, the only one of its kind 
stolen from the Armiger window. The 
weight of the emerald-cut diamond offered 
for sale was the exact weight of the miss- 
ing stone—1.51 carats. Halpert, it is said, 
offered the diamonds at a very reasonable 
figure. According to Mr. Davis the emer- 
ald-cut stone was identified as near as 
possible as the missing Armiger gem. 

The Baltimore representatives of Lloyds 
were notified and the jewelry firm was ad- 
vised to hold the gems. A short time later 
Halpert with a member of the Armiger 
firm went to Mr. Davis’ office and the Phil- 
adelphia broker was plainly told that the 
gems he had offered for sale were stolen 
property. Halpert was surprised and he 
indicated an attitude to aid the private 
detective agency in clearing up the robbery. 
Halpert told Mr. Davis that he was “out 
$6,950 on the deal.” Halper said that he 
had obtained the diamonds on March 13 
from Benjamin Abrahams, a _ diamond 
broker, Phildelphia. When the stones were 
traced to Abrahams, Mr. Davis immediately 
got in touch with the Philadelphia office 
of the Burns’ agency and related the facts 
to Manager Dennis. The Quaker City 
end was picked up and Abrahams was also 
surprised when he learned the turn of 
events. 

Abrahams, according to the Burns op- 
eratives, admitted that he had obtained the 
diamonds from Feinberg, paying Feinberg 
a commission of $150. It is said that 
neither Halpert or Abrahams had any idea 
that the diamonds were supposedly stolen 
property. The 30 platinum mountings, ac- 
cording to the Baltimore detectives, have 
not been recovered. The major stones, 
which it is said, were unset, were sur- 
rounded by many smaller stones. Feinberg, 
it is said, has declined to reveal any in- 
formation to the detectives. 


BattimorE, Md., March 27.—One of the 
alleged ringleaders of the gang of bandits 
who held up The James R. Amiger Co. 
was arrested in Philadelphia today through 
information furnished Detective Captain 
Souder, Philadelphia, by the quartet of 
Baltimore detectives assigned to the case. 
The alleged bandit now in custody of the 
Quaker City authorities is William Fergus, 
alias William Ferguson, 22 years old, whose 
Bertillon picture was identified by three 
persons as one of the bandits. Of the 
names of five of the suspects in possession 
of the Baltimore detectives, Fergus and 
John W. Mitchell, have been positively 
identified, according to Marshal of Police 
Carter and Deputy Marshal House. 

Anthony Cugino, whose picture is also in 
the hands of the police, has also been 
identified. Three arrests have been made 
thus far and others are imminent, say the 
police. Fergus, according to the police is a 
member of one of the most notorious gangs 
of jewelry store thieves in the country. 
Charles E. Williar, automobile salesman, 
positively identified Fergus’ picture. 
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Today Detectives T. W. Quirk and P. B. ; 
Bradley swore out a warrant charging 
Fergus “with feloniously breaking into the . 
store of The James R. Armiger Co. and 
stealing diamonds and jewelry valted at 
$20,000. “This warrant was dispatched 
immediately. to Captain Souder as a de- 
tainer against Fergus. Fergus will be | 
given a preliminary hearing Monday in 
Philadelphia. From results thus far ob- 
tained the instructions given detectives by 
Marshal Carter “to get the men who perpe- 
trated the Armiger attack at all costs” are 
being executed. Grand jury indictments. 
against Cugino and Fergus will be asked 
March 30. 








CRIME WAVE IN PITTSBURGH 
Window Susndheve Vik Selvley Store and 
Secure Loot Valued at $1,000 


PittspurGH, Pa. March 25.—Like many 
other cities, Pittsburgh is experiencing 2 
wave of crime at the present time, the latest 
robbery, effecting a jewelry concern, being 
that of the store of Theodore Frey, whose 
place at 400 Federal St., North Side, was 
entered the early part of the week and 
jewelry and watches to the value of $1,000. 
stolen, according to the police. 

The latest robbery makes the third time 
in about four years that this place has 
been robbed, according to the police rec- 
ords. This time the thieves smashed the 
window and it is believed removed a lot of 
goods with the aid of a wire. For some 
time the police has been requesting jewel- 
ers not to keep valuable goods on display 
in the windows at night. 

Numerous stores and residences are be- 
ing robbed here daily and articles of great 
value stolen, much of which it is believed 
is being pawned. 








JEWELRY STORE LOOTED 


Diamonds Said to Be Worth $1,500 Taken 
by Hold-up Men Who Visit Des 
Moines Jeweler Recently 


Des Mornes, Ia., March 24.—Diamonds 
estimated to be worth $15,000 were taken 
just after noon recently by two unmasked 
men, who visited the jewelry store of J. 
Kamen, near the front of the business dis- 
trict in this city. 

David Kamen, the only one in the store 
when the men entered, was beaten on the 
head and bound and. gagged. The robbers 
escaped in an automobile. 











Death of Frank Duhme 


CinctnnatTI, O., March 26.—Word of the 
death of Frank Duhme, retired former Cin- 
cinnati jeweler, at the home of his son, 
Frank S. Duhme, Seminole, Fla., Monday, 
March 22, caused deep regret among those 
who knew him. He was 66 years old and 
a son of the late Herman Duhme, founder 
of Duhme & Co., jewelers. 

Besides his son, a daughter, Mrs. George 
Thomas, Brooklyn, N. Y., and a brother, 
Herman Duhme, Jr., Cincinnati, survive. 





J. E. Meditz has closed out his store at 
Belpre, Kans., and will open a store in 
Ellinwood, Kans., about April 1. 
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EXPORTS AND IMPORTS 





Statistics of Clocks, Gold, Silver and Plati- 
num Brought in and Shipped During 
February 


Wasuineton, D. C., March 26.—Exports 
of clocks and parts amounted in value to 
005 during February, as against a 
value of $272,815 in February a year ago, 
according to the latest returns of the De- 
partment of Commerce. Exports of watches 
and parts in February last were valued at 
$149,663, as compared with a value of 
$227,900 in February, 1919. 

Manufactures of gold and silver to the 

value of $63,789 were exported in Febru- 
ary as against $45,967 worth in’ February, 
1919. Exports of jewelry in February were 
valued at $48,310, while in February a 
year ago they were valued at $61,917. 
" One hundred and sixty troy ounces of 
manufactured platinum, valued at $28,000, 
were exported in February as against noth- 
ing in February, 1919. Manufactures of 
platinum to the value of $5,424 were ex- 
ported in February last as against $1,142 
worth in February a year ago. 

The dutiable imports of clocks and parts 
during February were valued at $12,364, as 
against a value of $8,224 in February a year 
ago. 

The number of dutiable watches, com- 
plete, imported in February last was 129,- 
812, valued at $243,021, while in February, 
1919, the number was 43,392 and the value 
was $201,726. The number of dutiable 
movements imported in February was 167,- 
060, valued at $609,683, as compared with 
80,475, valued at $288,509, imported in Feb- 
ruary a year ago. The dutiable imports of 
cases and parts of watches, except dials, 
in February increased from $235,883 in 
1919 to $275,687 in 1920. 

Imports of dutiable gold and silver jew- 
elry during February last were valued at 
$45,576, as compared with imports valued 
at $22,036 in February a year ago. 

The free imports of unmanufactured 
platinum during February amounted to 
5,040 troy ounces, valued at $689,259, as 
against 3,742 troy ounces, valued at $328,- 
001, imported in February, 1919. The free’ 
imports manufactures of platinum, includ- 
ing ingots, bars, plates, etc., amounted to 
2,832 troy ounces in February, 1920, as com- 
pared with 55 troy ounces, valued at $5,075, 
imported in February, 1919. 

The free imports glaziers’ and engravers’ 
diamonds, unset, and miners’ during Feb- 
. ruary amounted to 2,569 carats, valued at 
$85,673, as compared with 2,064 carats, 
valued at $78.015, in February, 1919. 

The dutiable imports of uncut diamonds 
in February amounted to 29,091 carats, val- 
ued at $2,646,084, as against 32,132 carats, 
valued at $1,675,686, in February, 1919. 

Imports of diamonds, cut, but not set, 
dutiable, during February, 1920, amounted 
to 41,360 carats, valued at $6,670,485, while 
in February, 1919, the imports amounted_to 
24,109 carats, valued at $2,124,790. 

The dutiable imports of pearls, and parts 
of, not strung or set, during February last 
were valued at $725,821, as against $935,040 
worth in February, 1919. 

Imports of pearls during February last 
were received from the following countries : 


France, $342,920; United Kingdom, $324,- 
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918; British India, $989; other countries, 
$56,994. 

The dutiable imports of other ‘precious 
stones, uncut and bort, during February 
were valued at $519,445, as compared with 
a value of $14,297 in February a year ago. 

Imports of other precious and_ semi- 
precious stones, cut but not set, dttiable, 
during February were valued at $392,619, 
as against a value of $141,390 in February, 
1919, 

The dutiable imports of imitation precious 
stones during February were valuéd at $75,- 
660 in 1919 and $84,906 in 1920. 

The total imports of precious stones, etc., 
during February were valued $11,125,033, 
while in February a year ago the value was 
only $5,044,878. 





Do You Know the Owner of This Ring? 


Does any jeweler, manufacturer or re- 
tailer recognize the ring in the cut published 
herewith? If so and he knows that the 
same has been lost or stolen, he will get 
information of value to him by communi- 





Do You RecoGnizE Tuts RING? 


cating directly with THE JeEweLers’ Circv- 
LAR or the Jewelers’ Co-operative Bureau, 
H. C. Larter, chairman, 21 Maiden Lane, 
New York. 

This ring was discovered in New York 
under conditions that created the suspicion 
that it has been stolen or found by some- 
one who did not know its value. Whether 
it was lost or taken directly from a jew- 
eler or from a customer of a retailer is 


* not known, but anyone who can throw 


light either upon the maker or seller of 
the ring is requested to send the informa- 
tion immediately. 

This ring is made entirely of platinum 
and is set with 19 diamonds. The center 
stone weighs about % carat, while the two 
on each side are about % carat in size. 
On the inside of the ring there is a faint 
trace of a stamped number which looks 
like either 202 or 203. 








Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York 
Week ended March 27, 1920. 


The U. S. Assay Office reports: 
Gold bars exchanged for gold coins. .$1,403,118.91 
Gold bars paid depositors........... 82,786.20 


ROME xs sss kwiaws ne sagdeieaasad $1,485,905.11 
Of this the gold bars exchanged for gold coin 
are reported as follows: 


LS a ee eee me $ 212,833.54 
NR Re 8s. a. keane ile bas: a Bide 200,246.55 
NN Bs Sori cren le 6s 4s ces 239,075.02 
UMMM Sette” 5:15): 4, oiavane cae e's. diode. Mee ars. Se 345,184.67 
NN ck aac cokes de bnows ode sees 285,228.89 
PN 2 ors eeeerreie swede dara we 120,550.24 

Si ag ree wa aaa $1,403,118.91 
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DEATH OF CHARLES M. FICK 


Philadelphia Engraver of Precious Stones 
Passes Away at the Jefferson Hotel 
in That City 

PHILADELPHIA, March 27.—Charles Mat- 
thew Fick, of ‘1934 Chestnut St., for 42 
years an engraver of precious stones in this 
city, died March 23rd at the Jefferson Hos- 
pital of heart disease. 

Mr. Fick stood forth as one of the few 
men in the United States who were real 
artists in this most difficult of vocations, 
the carving of signets, crests, insignias, 
etc., on cameos, rubies, sapphires, and other 
colored stones. 

He was an expert in the days before 
electricity. when he was forced to operate 
his engraving tools by means of a_ foot 
pump and his work may be found in all 
parts of the country. The engraving wags 
of so tedious and confining a nature that 
he was seldom able to devote more than 
three days a week to it. One of his mas- 
terpieces is said to have been a crest on a 
sapphire which was executed for a large 
Philadelphia firm at a cost of $150. 

Mr. Fick is survived by his widow, Kath- 
erine Fick; two sons, Fred, of this city, 
who is following his father’s business, and 
John, of Akron, O., and “three sisters. 

Mr. Fick was also noted for study of 
the carnation and the production of many 
species of this flower. He was a member 
of Mitchell Lodge No. 296, F. & A. M., and 
Germantown R. A. Chapter, No. 208. The 
funeral services were held Friday after- 





* noon, March 26th, at.2 o’clock in the Oliver 


H. Bair building, 1820.Chestnut St. 








DEATH OF M. H. FRIDENBERG 


Last Honors: Paid to Retired Philadelphia 
Jeweler and Gun Collector 

‘PHILADELPHIA, Pa., March 27.,—Funeral 
services for Mitchell H. Fridenberg, re- 
tired: jeweler and gun collector, who died 
Sunday, March 21st, at his home,'613 West 
Montgomery Ave., were held Wednesday 
afternoon, March 24th from an undertaking 
establishment at Broad and Norris Sts. In- 
terment was made in Mickve Israel Ceme- 
tery, 55th and Market Sts. 

Mr. Fridenberg was in his 75th year. For 
many years, he was head of the Fridenberg 
Jewelry Co., now conducted by his nephews, 
Mone and Simon Fridenberg. 

Mr. Fridenberg was unmarried. He was 
an authority on guns both ancient and 
modern and for many years maintained a 
collection. said to have been one of the 
largest in the country. He was also a 
marksman of ability and was president of 
the old Pastime Gun Club and the Rod and 
Gun Club. 

In 1879, with the late Robert Bonner, 
New York, and Budd Doble, noted horse- 
man, Mr. Fridenberg toured Europe, win- 
ning many trophies in marksmanship. Mr. 
Fridenberg was a member of the Ancient 
Order of United Workmen and the Mer- 
cantile Club. 








Fred. O. Gumm has succeeded W. E. 
Leonard in the jewelry business at Idabell, 
Okla. 
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Proposed Act Seeks to Tax the Use of Gold 









Representative McFadden Introduces in House Bill to Tax Manufacture and 
Sale of Gold Fifty Cents Per Pennyweight and Have This Turned 
Over as a Bonus to Gold Miners to Stimulate Their Industry 

















Wasuincton, D. C., March 24.—The 
long expected bill on behalf of the mining 
interests which seeks to give the gold 
miners a bonus of practically 50 per cent. 
or ($10 an ounce) on gold and at the same 
time collect this bonus from the manufac- 
turers using gold in the arts and industries, 
has been introduced in the House of Rep- 
resentatives by Representative McFadden. 
The bill, which has been referred to the 
Committee on Ways and Means, in effect 
levies a tax of 50 cents per pennyweight 
on every article of fine gold manufactured, 
used or sold for other than coinage or 
monetary purposes. 

It will be seen from this that nominally 
while it is a tax of 50 cents a pennyweight, 
actually it might be a tax of many times 
that, because it applies to both the manu- 
facture and sale of an article. In other 
words, a superficial reading of the bill 
seems to indicate that the refiner who sold 
the gold to the findings manufacturer 
would be taxed, the manufacturer of find- 
ings would be taxed, the manufacturing 
jeweler to whom he sold it might be taxed, 
the jobber to whom the products came for 
distribution might be taxed, and the re- 
tailer again be taxed before it went into 
the hands of the public. The tax is to be 
paid by a stamp that shall be attached to 
or imprinted upon any and every manufac- 
tured article or package containing same 
and is to begin May 1, 1920. 

This applies not only to jewelers but to 
every user of gold, but an exemption is 
made on gold used by the Government, for 
dental, medical and surgical purposes, and 
on gold used in corrective and restorative 
dental work for children under the age of 
15, as well as gold used in dental infirma- 
ries conducted for the benefit of the poor 
and in some other cases. 

Such a bill has been looked for ever 
since the time of the mining congress at 
St. Louis, where a resolution to this effect 
was passed and backed by the gold mining 
interests and also by some bankers. The 
Jewelers’ Vigilance Committee and other 
trade bodies have made a thorough canvass 
of the situation and it is the general belief 
by those conversant with the facts that the 
bill is supported neither by the Treasury 
Department nor the Administration, and 
that its chances of passing are very slim. 
Nevertheless, the subject is of interest and 
the legislation should be watched by every 
jeweler and jewelers’ organization. 

The bill is known as H. R., 1,321, and 
reads as follows: 


A Bitz 

To provide for the protection of the monetary 
gold reserve by the.maintenance of the normal 
gold production of the United States to satisfy 
the requirements of the arts and trades, by 
imposing an excise upon all gold used for other 
than monetary purposes, and the payment of a 
premium to the producers of newly mined gold, 
and providing penalties for the violation 
thereof. 


Be it enacted by the Senate and House of 
Representatives of the United States of America 
in Congress assembled, That‘on and after May 1, 


1920, in addition to any existing tax now assessed 
or levied thereon, there shall be levied, assessed, 
collected, and paid a tax of 50 cents per penny- 
weight of fine gold contained in all gold manu- 
factured, used, or sold for other than coinage or 
monetary purposes, by or for a manufacturer or 
dealer, or his estate, on or after such date, and 
upon the gold contained in any manufactured ar- 
ticles sold by any dealer or manufacturer, or his 
estate. 

Sec. 2. That the Internal Revenue Department 
shall prescribe and provide- a proper and_ suffi- 
cient stamp that shall be attached to or imprinted 
upon any and every manufactured article, or the 
package containing the same, in which gold is 
used, that may be sold after the 1st day of 
May, 1920, and upon all gold used in any form 
other than for monetary purposes after the said 
May 1, 1920. The stamps to be so provided and 
authorized to be sold and imprinted upon or at- 
tached to such manufactured articles, or the pack- 
ages containing the same, shall be in such form, 
and shall be imprinted upon or attached to, the 
articles or packages, at such time. and in such 
manner as may be provided by the rules and 
regulations of the Internal Revenue Department 
carrying this Act into effect. 


That on account of the impracticability of 
suitably stamping finished dental restorative ap- 
pliances, the Internal Revenue Department shall 
further prescribe such rules and regulations for 
the collection of the tax provided herein upon 
all gold used for dental purposes as will equitably 
protect the interests of the public; that all gold 
used by the Government for dental, medical, and 
surgical purposes, and all gold employed in dental 
services rendered to war-risk insurance patients 
by the United States Public Health Service, shall 
be exempt from the excise provided herein; and 
that all gold used in corrective and restorative 
dental work for children of both sexes not over 
the age of fifteen, and all gold used in dental 
infirmaries conducted for the benefit of the poor 
and not for private profit, shall be exempt from 
the excise provided herein. 

Sec. 3. That all moneys collected pursuant 
to the provisions set forth in section 1 of this 
Act shall be paid into the custody of the Treas- 
urer of the United States, and shall be kept 
by him in a separate fund designated as “the 
gold premium fund,” and shall be used and paid 
out in accordance with the provisions of this 
Act as herein set forth, and for no other pur- 
pose; except that if, at the end of any current 
year, a balance has accrued in the gold pre- 
mium fund over and above the amount necessary 
to pay the premium obligations that have ac- 
crued thereunder, it shall be the duty of the 
Treasurer to place said balance in the general 
fund of the Treasury of the United States. 

Sec. 4. That from the gold premium fund, 
and any other funds in the Treasury of the 
United States not used for specified purposes, 
there shall be paid by the Treasurer of the 
United States, after the Ist day of May, 1920, 
and for a period of five years thereafter, to the 
producer of new gold in the United States or its 
possessions a premium of $10 per fine ounce, in 
accordance with the provisions of this Act herein- 
after set forth. 


Sec. 5. That for the period commencing May 
1, 1925, both the tax and premium as herein 
set forth shall be readjusted annually by the 
Secretary of the Treasury, the Secretary of 
Commerce and the Secretary of the Interior, 
meeting as an adjustment board for such pur- 
pose; that said readjustment shall be made in 
accordance with the commodity price index num- 
ber of the fifth year of the five-year period here- 
inbefore designated as compared with the average 
commodity price index number for the first four 
years of said period; that the index numbers of 
all commodities governing this readjustment shall 
be those ascertained and published by the 
Bureau of Labor Statistics of the Department 
of Labor; that the said tax and premium as 
readjusted shall constitute the amount of tax 
and premium that shall be collected and paid 
during. the year next enSuing; and that: each 
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readjustment shall be made annually prior to 


the 1st day of May of each succeeding year, 
which shall determine the amount of tax and 
premium to be collected and paid. 

Sec. 6. That on and after May 1, 1920, every 
producer of gold from any mines in the United 
States or its possessions, who shall be entitled 
to the provisions of this Act, shall deliver the 
gold so produced to the United States mint, or 
its authorized agencies, accompanied by a sworn 
statement setting forth the place where the gold 
was mined, the dates between which it was 
mined and prepared for market, and that no gold 
obtained from any other source is contained 
therein. In the event any gold was recovered 
from ore by custom smelting or milling, the 
proprietor, or his managing agent, or an execu- 
tive or managing officer of any such smelting or 
milling company shall make and deliver to the 
producer a sworn statement stating the date 
or dates on which such ore was delivered for 
smelting or milling and the date that the gold 
recovered from said ore was delivered to the 
producer and the amount of gold so delivered 
to him. 

Upon the delivery of any such gold, accom- 
panied by the sworn statement of the producer, 
or accompanied by the sworn statement of the 
smelting or milling agency, the Director of the 
Mint shall execute and deliver to such producer 
a certificate setting forth the number of fine 
ounces of newly mined or smelted gold then and 
there delivered by such producer, and _ shall 
set forth the amount of premium to which the 
producer is entitled. 

In the event that ore containing gold is de- 
livered for smelting or milling by the producer 
of the ore to a custom smelter or mill, and in 
the usual smelting or milling practice the same 
can not be treated without delay, the smelting 
or milling company may follow the usual smelt- 
ing or milling practice, purchase said ore, and 
receive the certificate, under oath, of the pro- 
ducer, setting forth the time and place of the 
mining thereof, and pay to the producer thereof 
the monetary price of $20.67 and the premium 
as herein provided upon each fine ounce of gold 
so recovered by said smelting or milling company, 


‘which, upon such payment, shall be entitled to 


all of the rights of the producer of the ore as 
of the date of delivery of the ore to such smelt- 
ing or milling company, and upon the presenta- 
tion of the certificate of the producer, together 
with a certificate of such smelting or milling 
company setting forth all of the facts as re- 
quired by the rules and regulations established 
hereunder, shall receive the same amount of 
money aS a premium for such gold so produced 
and delivered to the smelter or mill as the pro- 
ducer may have received if such ore had been 
smelted or milled and the gold returned to the 
producer of the ore. 

That every person or corporation so produc- 
ing newly mined gold from any mines within 
the United States or its possessions on and after 
May 1, 1920, and who shall deliver the same 
to the United States Mint or its authorized agen- 
cies as herein provided shall be paid therefor 
the sum, amount, or consideration as now pro- 
vided by existing law, and in addition thereto, 
shall be entitled to receive on the certificate is- 
sued by the Director of the Mint, as herein 
provided, the additional sum of $10 for every 
ounce of fine gold so mined and delivered to the 
United States Mint or its authorized agencies: 
Provided, That no gold bullion in any form 
whatever shall be issued or delivered to such 
gold producer in payment of, or in exchange for, 
any such newly mined gold so delivered as 
herein provided: Provided further. That the 
Director of the Mint may coin any such gold 
so produced and delivered and deliver to any 
such producer the coin minted therefrom, or 
the Director may deliver to any such producer 
coin in exchange for such newly mined gold, 
as is now authorized under existing laws. 

Sec. 7. That upon the delivery of the gold and 
the sworn statements as hereinbefore set forth 
to the United States Mint, or its authorized 
agencies, a certificate shall be issued by au- 
thority of the Director of the Mint to the pro- 
ducer or his order certifying that the holder 
thereof is entitled to receive from the Treasurer 
of the United States the sum specified therein as 
payment of the premium for the production of 
new gold from the funds in the custody of the 
Treasurer_herein provided. . 

Sec. 8. That any person who purposely or 
knowingly shall violate the rules and regula- 
tions of the Internal Revenue Department re- 
ferring to the ‘collection of this excise imposed 
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for other than coinage or monetary 
or who shall sell hi — Ro = 

: inin old to which there has no 
eed, ee yn which there has not been 
imprinted, the proper stamp, without first _ 
ing or causing to be imprinted thereon suc 
stamp as shall be provided by the Internal 
Revenue - Department of the United States, shall 
be guilty of a crime against the United States 
and shall, upon conviction, be imprisoned not 
more than five years or fined nor more. tha 


$10,000 or both. 

Sec. 9. That any person, whether acting for 
himself as as agent or officer of any gold 
producer, smelter, refiner, or milling company, 
who purposely or knowingly, by any art, way, 
or means, shall himself adulterate, or procure 
or solicit another to adulterate, any gold pre- 
sented to the United States Mint for which a 
certificate for the payment of a premium as pro- 
vided herein is requested, or who shall purposely 
or knowingly make a false statement, or procure 
or solicit another to make a false statement, in 
any statement or certificate required herein, 
which would entitle the producer to receive a 
premium on the production of gold herein pro- 
vided for, shall be guilty of a crime against the 
United States and shall, upon conviction, be im- 
prisoned not more than five years, or fined not 
more than $10,000, or both. 

Sec. 10. That all administrative, special or 
stamp provisions of law, including the law relating 
to the assessment of taxes, so far as applicable, 
are hereby extended to and made a part of this 
Act, and every person liable to any tax imposed 
by this Act, or for the collection thereof, shall 
keep such records and render, under oath, such 
statements and returns, and shall comply with 
such regulations as the United States Commis- 
sioner of Internal Revenue, with the approval of 
the Secretary of the Treasury, may from time to 
time prescribe. 

Whenever in the judgment of the United States 
Commissioner of Internal Revenue necessary, he 
may require any person, by notice served upon 
him, to make a return or such statements as he 
deems sufficient to show whether or not such 
person is liable to tax. The Commissioner, for 
the purpose of ascertaining the correctness of any 
return or for the purpose of making a return 
where none has been made, is hereby authorized, 
by any revenue agent or inspector designated by 
him for that purpose, to examine any books, 
papers, records or memoranda bearing upon the 
matters required to be included in the return, 
and may require the attendance of the person 
rendering the return or of any officer or employe 
of such person, or the attendance of any other 
person having knowledge in the premises, and 
may take his testimony with reference to the mat- 
ter required by law to be included in such return, 
with power to administer oaths to such person or 
persons. 

Sec. 11. That any person required under this 
Act to pay, or to collect, account for and pay 
over any tax, or required by law or regulations 
made under authority thereof to make a return 
or supply any information for the purposes of 
the computation, assessment or collected of any 
such tax, who fails to pay, collect or truly ac- 
count for and pay over any such tax, make any 
such return or supply any such information at 
the time or times required by law or regulation, 
shall, in addition to other penalties provided by 
law, be subject to a penalty of not more than 
$1,000. 

Any person who willfully refuses to pay, collect, 
or truly account for and pay over any such tax, 
make such return or supply such information at 
the time or times required by law or regulations, 
or who willfully attempts in any manner to evade 
such tax shall be guilty of a misdemeanor, and, 
in addition to other penalties provided by law, 
shall be fined not more than $10,000 or imprisoned 
for not more than one year, or both, together 
with the costs of prosecution. 

Any person who willfully refuses to pay, collect, 
or truly account for and pay over any such tax, 
shall, in addition to. other penalties provided by 
law, be liable to a penalty of the amount of the 
tax evaded, or not paid, collected, or accounted 
for and paid over, to be assessed and collected in 
the same manner as taxes are assessed and col- 
lected: Provided, however, That no penalty shall 
be assessed under this subdivision for any of- 
fense for which a penalty may be assessed under 
authority of section 3176 of the Revised Statutes, 
as amended, or of sections 8 or 9 of this Act, or 
for any offense for which a penalty has been 
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recovered under section 3256 of the Revised 
Statutes. 

The term “person” as used in this section in- 
cludes any officer or employe of a corporation or 
a member of or employe of a partnership, who, 
as such officer, employe, or member is under a 
duty to perform the act in respect of which the 
violation occurs. , 


Wasuincton, D. C., March 27.—As the 
McFadden bill is still in the House Com- 
mittee on Ways and Means and has not 
been referred to the Treasury Department 
for an opinion as to its merits, officials of 
the Department declined to express an 
opinion regarding the measure. If the bill 
is sent to the Treasury Department it will 
come before the Federal Reserve Board, 
but various officials privately expressed the 
belief that the bill would never be reported 
out of the Ways and Means Committee. 

Representative McFadden is a member 
of the House Committee on Banking and 
Currency and is a banker. Commenting on 
his measure, Representative McFadden 
said: 

“Since this transaction is confined to the 
production and sale of gold as a commod- 
ity only, and without reference to its mone- 
tary use, it cannot in any way influence 
the monetary status of the metal. The 
excise is to be collected only upon the 
manufactured article as sold, and not upon 
the bullion, which insures a free gold mar- 
ket in the United States. The enactment 
of this law under present conditions, where 
the gold consumed in the trades is in ex- 
cess of that produced from the mines, will 
not only be without cost to the govern- 
ment, but will create a balance in favor 
of it. 

“The gold production of the United States 
declined from $101,000,000 in 1915 to $58,- 
(000,000 in 1919, which is a loss of 42 per 
cent.” 





Bill to Forbid the Melting of Gold and 
Silver Coin 


WasHINGTON, D. C., March 29.—Follow- 
ing the introduction of his bill to tax gold 
used in the arts, Representative McFadden 
Thursday introduced into the House a bill 
to forbid the melting of coin of the United 
States and foreign countries. The proposed 
law, which is entitled “A bill to prohibit the 
destruction of gold and subsidiary silver 
coins of the United States and of foreign 
gold or silver coins which have been made 
lawfully current and are in circulation as 
money within the United States,” reads as 
follows: 


Be it enacted by the Senate and House 
of Representatives of the United States 
of America in Congress assembled, That 
any person who purposely and knowingly, 
by any art, way, or means, shall, except 
as authorized by law, totally destroy any 
gold or silver coins (with the exception 
of the standard silver dollar of the United 
States), as such, which have been or 
which may hereafter be coined at the 
mints of the United States, or any foreign 
gold or silver coins which are by law, 
or which hereafter may be made by law, 
current, or are in actual use and circu- 
lation as money within the United States, 
shall, upon conviction, be imprisoned not 
more than five years and fined not more 


than $10,000. 
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Man Who Passed Bogus Checks on Tampa, 
Fla., Jewelers Wanted by Police 


Tampa, Fia., March 24.—Last Wednes- 
day evening, a man visited the store of 
the National Jewelry Co., jewelers of this 
city at 1211 Franklin St., and selected a 
watch on which he made a deposit by 
check of $3, saying that he would be back 
the next day with the balance of the money 
and get the watch. On Thursday evening, 
after the banks had closed, he gave the 
jewelers a check for the balance of the bill 
and because he was dressed in a way that 
would lead one to think he was a railroad 
man, he was allowed to take the watch. 
It later transpired that the check was no 
good. 

Upon investigation it has been learned 
that he made a small deposit at the bank 
and that he also obtained watches from the 
Beckwith-Range Jewelry Co., M. Ressler 
and also at the J. Gordon pawnshop. He 
also got his clothing in the same way. It is 
believed that he thought the small checks 
would be cashed alright and that this would 
strengthen his victim’s faith in him so that 
the larger check would be accepted without 
question, 

The man is described as weighing about 
140 pounds and talks slowly, and when mak- 
ing a purchase states that he is buying his 
wife’s birthday present soon but that he has 
not decided whether it will be a diamond 
ring or a silver set. 

If the man is arrested anywhere, the Na- 
tional Jewelry Co. says that it will prefer 
charges against him and send for him. 








No War Tax on Sale of “Timers” Unless 
Made with Precious or Imitation 
Precious Metals 


A prominent firm recently submitted to 
the Jewelers’ War Revenue Tax Committee 
the following query in regard to “Timers”: 


“May we ask you to obtain a ruling for us from 
Washington as to whether or not a timer, like 
the one snown in the enclosed cut, is subject to 
a war tax of 5 per cent. when sold to an in- 
dustrial concern for use in their plant. 

“When timers are imported in this country, 
they are subject to a duty of 20 per cent. and 
do not come under the classification of watches 
or parts thereof, which are subject to a duty of 
30 per cent. 

“Inasmuch as a timer is of no benefit in indi- 
cating the time of day; that is, it records an in- 
terval of observation of not more than 30 minutes’ 
duration; it seems to us it is purely an article 
of utility, used mainly for scientific and indus- 
trial purposes, and snould not be taxable accord- 
ing to Section 905 under Title IX.” 


The committee in turn submitted this 
query to the Commissioner of Internal Rev- 
enue, and, under date of March 26, have 
received the following ruling: 


Wasuincton, D. C., March 26, 1920. 
In reply to your letter of March 20, 1920, you 
are advised that the article depicted in cut at- 
tached to letter of J. R. & Co. enclosed in your 
letter and designed a “timer,” is not taxable as 
a watch under Section 905 of the Revenue Act of 
1918. However, such article, if ornamented, 
mounted or fitted with precious metals or imita- 
tions thereof or ivory would be taxable under that 
section when sold by or for a dealer or his estate 
for consumption or use at 5 per cent. of the 
amount for which so sold. 
Respectfully, 
(Signed) James M, Baker, 
Deputy Commissioner. 
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Jewelers and Other Friends Honor Julius Wodiska 





New York Manufacturer, Who Has Spent Fifty Years in the Trade, Guest 
of Honor at a Good Will Luncheon Given as Testimonial of Esteem 




















The jewelry trade has never been back- 
ward in honoring its public spirits mem- 
bers and those who have worked for the 
industry so it was not surprising that the 
many friends of Julius Wodiska, a widely 
known manufacturing jeweler of New 
York, took the occasion of the celebration 
of his 50th year in the jewelry trade to 
offer him their congratulations at a Good 
Will dinner and at the same time present 
him with a testimonial of their esteem. 

This was done Saturday last at the Ho- 
tel Waldorf-Astoria, New York, where 
about 140 prominent members of the man- 
ufacturing, refining, importing, wholesale 
and retail trade sat down to a testimonial 
luncheon at which Mr. Wodiska was the 
honored guest of friends both in and out 
of the industry, and the speeches and the 
encomiums heaped upon him plainly testified 
not only to his long and honorable: career 
as a merchant but also to the fact that his 
industrial and commercial achievements, 
his contributions to the literature of jewel- 
ry, his willingness to put his talents and 
experience to work at all times for the 
benefit of the industry as well as his ever- 
readiness to help others in distress had not 
gone unnoticed. This was also shown in 
the beautifully illuminated and engrossed 
and handsomely bound testimonial presented 
to him by the diners as well as a similar 
testimonial presented to him on behalf of 
his associates in the Jewelry Crafts Asso- 
ciation. 

The luncheon was scheduled to begin .at 
1 o'clock, but it was half an hour later be- 
fore the friends of Mr. Wodiska had ex- 





changed social greetings and were ready 
to find their places in the dining room 
which had been reserved for the event. 

Place cards had been distributed and 
those fortunate enough to be in attendance 
easily found their respective seats. The 
head table was at the back of the room 
beneath a large, artistically draped Amer- 
ican flag. 

The jewelers and other friends of Mr. 
Wodiska immediately turned their atten- 
tion to a discussion of the following menu: 

Cape Cod Oysters 


Celery Olives 


Sweetbreads, Montebello Style 
Half Broiled Squab Chicken, on Toast 
Green Peas sauté in Butter 


Hearts of Lettuce, French Dressing 


Venetian Ice Cream 
Assorted Cakes 


Macaroons Lady Fingers 


Coffee 
Cigars and Cigarettes, a la carte 


Wine List a la Memory 


After the luncheon Samuel Arnstein, 
chairman of the general committee, called 
for order and briefly introduced Allen S. 
Williams of the committee of arrange- 
ments who acted as toastmaster of the day. 

In starting the after luncheon part of 
the program, Mr. Williams made a pleas- 
ing introductory speech in which he men- 
tioned his long acquaintance with Mr. 


Wodiska and told the honored guest that 
his friends had gathered to pay honor to 
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a man who, after a period of half a cen- 
tury in the jewelry industry, holds the re- 
spect and esteem of every one with whom 
he has come in contact. He outlined briefly 
some of Mr. Wodiska’s sterling qualities 
and then introduced as the first speaker of 
the afternoon the “Mayor of Maiden 
Lane,” Harry C. Larter. . 

Mr. Larter responded with one of his 
splendid, extemporaneous addresses, | in 
which he paid'a glowing tribute to the high 
esteem in which Mr. Wodiska is held in 
the jewelry trade, saying that a man who 
has attained the years which Mr. Wodiska 
has reached and who has gained no other 
attainment in life other than worldly 
wealth has nothing that he can leave :as 
a heritage to posterity which would com- 
pare with the splendid record which Mr. 
Wodiska has made, as evidenced by the 
honor paid him on this occasion. 

The next speaker introduced was Judge 
David L. Wile, who also made an excel- 
lent address, expressing his appreciation of 
a man with the sterling character of Mr. 
Wodiska. He spoke at some length calling 
attention to many kindly acts of the hon- 
ored guest and the many things which he 
had done to endear himself to his friends. 

Next among the speakers was an old- 
time friend of Mr. Wodiske, Henry ° 
Lowenthal, editor of the Business Section 
of the New York Times, who has known 
the guest of honor for years. His tribute 
to Mr. Wodiska was a pleasing synopsis of 
the career of a man whom he had known 
over a long period as one of his staunchest 
friends. 

Another speaker was Judge Chas. G. F. 
Wahle, who also voiced his pleasure at 
being numbered among those who had the 
opportunity of honoring Mr. Wodiska. He 
spoke of his acquaintanceship with the 
guest of honor in the most pleasing man- 
ner and then discussed. briefly the present 
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‘ical situation as he now views it. 
ot was followed by Major George 
Haven Putnam, another friend, who also 
took the occasion to express feelingly his 
appreciation of the man who had made so 
enviable a record in the jewelry industry. 

He was followed by John A. Hennessey, 
editor of a Providence paper, who joined 
with the others in his expression of delight 
at being afforded the opportunity of at- 
tending the luncheon in honor of Mr. 
Wodiska. He spoke of knowing Mr. 
Wodiska as a member of the Press Club 
and recalled the fact that “Tody” Hamil- 
ton, one time famous press agent for the 
Barnum & Bailey Circus, was also num- 
bered among the friends of the guest of 
the luncheon. He spoke briefly about Mr. 
Wodiska’s work as an author and as an 
inventor calling attention to the fact that 
he had submitted to the government an 
invention for protecting vessels against the 
attack of torpedoes. This invention con- 
sists of a series of tubes protruding from 
the side of the vessel which eject powerful 
streams of water arranged to deflect the 
course of a torpedo. 

The next speaker was Judge Abraham 
G. Mayer, of the City Court, who joined 
with the previous speakers in paying his 
respects to his friend. It was he who 
called attention to the fact that besides be- 
ing a prominent manufacturer of diamond 
mountings, that Mr. Wodiska is not only 
an author but also at various times invented 
a number of devices among which was one 
for the manufacture of gas from waste 
material. He then presented, on behalf of 
Mr. Wodiska’s friends, a beautifully bound 
set of engrossed resolutions, which read as 
follows : 

As an evidence of respect and esteem fot 
Julius Wodiska and to commemorate his attain- 
ment to an honored position during a half-century 
in the jewelry industry, these friends, the sub- 
scribers, offer him a Good Will Luncheon at the 
Waldorf-Astoria, Saturday afternoon, March 27, 
1920. 

This appreciation of his industrial and com- 
mercial achievements; his contribution to the 
literature of jewelry; sterling character, generosity 
and readiness to help others, is presented with 
assurances of their continued affectionate regard. 

The testimonial was signed by those who 
participated in the luncheon. 

B. J. Doyle, Philadelphia, was another 
speaker at the luncheon. 

Henry Agate, as a representative of the 
Jewelry Crafts Association, was the last 
speaker, and after a short address in which 
he paid his respects to Mr. Wodiska on be- 
half of the association, he presented an 


‘illuminated testimonal signed by the mem- 


bers of the association. 

Throughout the period covered by the 
making of the various addresses it was evi- 
dent that Mr. Wodiska_ greatly ap- 
preciated the tribute which was being paid 
to him and when, after the last speaker 
had concluded, he* rose to respond, he was 
so deeply affected by the expressions of 
admiration and good will which had been 
showered upon him that he could not find 
words in which to voice his feeling. 
He spoke briefly, but it was evident to all 
that at the time he simply could not 
put in words that which he felt in his 
heart. He thanked all who were there for 
the honor shown him and said that it 
meant more to him than he could express. 
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Trade Definitions of Jeweled Watches 


Jewelers Vigilance Committee Sends Out | Important Information to Help 
Combat Fraudulent Advertising and Misrepresentation of Movements 























So many complaints have been received 
in connection with fraudulent advertising 
and false representation of watches, par- 
ticularly as to the amount of jewels used 
in fake watches, made up for the swindling 
trade, that the Jewelers’ Vigilance Commit- 
tee was asked to prepare a statement show- 
ing exactly what was meant in trade and 
commerce by the terms “7 jeweled,” “15 
jeweled,” “17 jeweled,” “19 jeweled,” “21 
jeweled” and “23 jeweled” watches. 

It was suggested that the trade have be- 
fore it at all times a statement as to ex- 
actly what the jeweler means by these 
terms and consequently what the public 
expects to get when the terms are used. 

To meet this demand the Vigilance Com- 
mittee has sent to its contributing members 
and others a statement prepared by the 
sub-committee appointed for this purpose, 
which is not the opinion of the committee, 
but a consensus of opinion of the experts 
in the watch trade, who answered a ques- 
tionnaire sent out upon the subject, These 
included not only the experts of the va- 
rious watch companies of the country, but 
representatives of the leading watch im- 
porters, as well as prominent horologists 
and watchmakers to the trade. 

With this information was enclosed also 
a brief essay on “Watch Jewels and Their 
Function,” prepared by a leading New 
York horologist, for THe JeweLEeRs’ Cir- 
CULAR, 

This information, will be given generally 
to the trade through the officers of the 
State and local organization that it may be 
available to all. jewelers or, others who are 
interested in prosecuting the faker, should 
the latter need. to defend his nefarious 
practices, by trying to impose upon the 
courts, the newspapers or others, with mis- 
information as to what a 7, 15, 19, 21 or 
23 jeweled watch really is. 

The members of the Jewelers’ Vigilance 
Committee, as well as the entire jewelry 
trade is greatly indebted to the sub-com- 
mittee, of which John W. Sherwood is 
chairman, for all of the data and informa- 
tion contained in this circular letter which 
was secured by this committee after they 
had been to a great deal of trouble in the 
matter. 

The definitions of the various watches 
have been summed up as follows: 

WHAT IS MEANT BY A JEWELED WATCH _ 

A seven jewel watch should have two 
balance hole jewels (upper and lower) ; 
two balance end stones (upper and lower; 
one roller jewel; two Pallet stones, receiv- 
ing and locking. 

A 15 jewel watch should have two bal- 
ance hole jewels (upper and lower); two 
balance end stones (upper and lower) ; one 
roller jewel; two, Pallet stones, receiving 
and locking; two third wheel hole jewels 
(upper and lower) ; two fourth wheel hole 
jewels (upper and lower); two escape 
wheel hole jewels (upper and lower) ; two 
Pallet bridge jewels (upper and lower). 


A 17 jewel watch should nave two bal- 
ance hole jewels (upper and lower); two 
balance end stones (upper and lower) ; one 
roller jewel; two Pallet stones, receiving 
and locking; two third wheel hole jewels 
(upper and lower) ; two fourth wheel hole 
jewels (upper and lower); two escape 
wheel hole jewels (upper and lower) ; two 
Pallet. jewels (upper and lower); two 
center wheel hole jewels (upper and 
lower). 

A 19 jewel watch should have two bal- 
ance hole jewels (upper and lower); two 
balance end stones (upper and lower) ; one 
roller jewel; two Pallet stones, receiving 
and locking; two third wheel hole jewels 
(upper and lower); two fourth wheel hole 
jewel (upper and lower) ; two center wheel 
hole jewels (upper and lower) ; two escape 
wheel hole jewels (upper and lower}; two 
Pallet jewels (upper and lower); two es- 
cape wheel end stones (upper and lower). 

A 21 jewel watch should have two bal- 
ance hole jewels (upper and lower); two 
balance end stones (upper and lower) ; one 
roller jewel; two Pallet stones, receiving 
and locking; two third wheel hole jewels 
(upper and lower) ; two fourth wheel hole 
jewels (upper and lower); two center 
wheel hole jewels (upper and lower); two 
escape wheel hole jewels (upper and 
lower); two Pallet jewels (upper and 
lower) ; two escape wheel end stones (up- 
per and lower); two Pallet end stones 
(upper and lower). 

A 23 jewel watch should have two bal- 
ance jewels (upper and lower); two bal- 
ance end stones (upper and lower); one 
roller jewel; two Pallet stones, receiving 
and locking; two third wheel hole jewels 
(upper and lower); two fourth wheel hole 
jewels (upper and lower); two ‘center 
wheel hole jewels (upper and lower) ; two 
barrel hole jewels (upper and lower) ; two 
escape wheel hole jewels (upper and 
lower) ; two escape wheel end stones (up- 
per and lower); two Pallet jewels (upper 
and lower); two Pallet end stones (upper 
and lower). 


Accompanying this was a brief essay on 
the function that the watch jewels were 
supposed to perform, which read: 


“The Functions of Watch Jewels” 
Prepared by Felix B. Pyms, F. B. H. I., for the 
JEWELERS’ CIRCULAR. 

“The most vital factor which machinery 
has to contend with’is that of friction. 
Every moving part produces a _ propor- 
tional amount of wear and tear at its bear- 
ing. In machinery and precision, where 
uniformity of speed or balance is essential 
the bearings of these moving parts are 
either of the ball-bearing type or 

jeweled. 

“A watch. being a machine from which a 
uniformity of speed is most essential, must, 
in order to obtain this uniformity and thus 





(Continued on page 91.) 
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Notorious Swindler at Work 





Photograph of Harry Baum, alias “Wiess,” Identified by New York Jewelers 
as That of Man Who Obtained Platinum Jewelry by Misrepresentations 

















After serving a term in jail for swindling 
jewelers all over the country, Harry Baum, 
also known as “Harris,” “Wiess,” “Schal- 
ler” and many other names, is reported to 
be running amuck again in the jewelry 
trade. If the identifications made -by Josh 
Mayer, of Powers & Mayer, 10 E. 39th St., 
and Carl Rosenberger, of Cohn & Rosen- 
berger, Marbridge building, New York, as 
well as two clerks, is correct, Baum is up 
to his old tricks, and, as far as can be 
learned, has already claimed one victim in 
the trade. 

Several days ago news reached the office 
of THE JEWELERS’ CIRCULAR that a swindler 


HARRY C. BAUM, ALIAS “WIESS,” 


was working in New York, and after an 
interview with both Mr. Mayer and Mr. 
Rosenberger, it was learned that the scheme 
used by this swindler was similar to that 
used for many years by Baum. The rec- 
ords of THE JEWELERS’ CIRCULAR and the 
Pinkerton National Detective Agency were 
inspected and showed that on Aug. 23, 1916, 
Baum was sent to prison by Judge Rosalsky 
of New York for a term of four years and 
eight months. By deducting for good be- 
havior, Baum could be released the latter 
part of February or the first of March. 

THE JEWELERS’ CIRCULAR reporter made 
further inquiry at police headquarters and 
learned that this man had been given his 
freedom about three weeks ago. Mr. May- 
er and Mr. Rosenberger were then shown 
an assortment of pictures taken from the 
Pinkerton’s rogue gallery by a JEWELERS’ 
CircULAR reporter and they immediately 
picked out the likeness of Baum as the man 
who called upon them. The two clerks 
who also assisted Mr. Rosenberger in at- 
tending this man likewise picked out the 
picture of Baum as the visitor. 

This information should put jewelers on 
their guard and should make them cautious 
in dealing with Baum, who has operated 
for many years in the jewelry trade and is 
one of the cleverest swindlers in the game. 

Several days ago a man called at the 


NOTORIOUS SWINDLER NOW 


offices of Cohn & Rosenberger and rep- 
resented himself as “I. E. Harris, president 
of the Liberty Clothing Co., Buffalo, N. Y.” 
He selected a bill of goods and after work- 


‘ing himself into the good graces of Mr. 


Rosenberger he sought an introduction to 
somebody in the trade who manufactures 
platinum jewelry. Mr. Rosenberger in- 
formed him that as he did not know him 
he could not introduce him, but he would 
give him the name of such a manufacturer. 
Mr. Rosenberger gave him the name of 
Powers & Mayer and after leaving direc- 
tions as to how and where the goods should 
be shipped, the man identified as Baum left 





AT (LARGE 


the place and proceeded immediately to the 
address given him. 

Before the man reached the Powers & 
Mayer establishment Mr. Rosenberger tele- 
phoned this concern and stated that this 
man was coming. At the same time he 
informed Mr. Mayer that this man had 
left an order, but that he did not know him. 
A few minutes later the man arrived and 
as before represented himself as Mr. 
Harris. After some time he finally selected 
a platinum bar pin set with diamonds and a 
scarfpin. On his representation that he 
was Mr. Harris he was allowed to take 
this merchandise, valued at more than $500, 
with a request that a bill be sent later. 
Several days later Powers & Mayer learned 
that they had been swindled. They imme- 
diately notified the police department and 
last week Detective Sergeant Sylvester 
Brierton found both the bar pin and stick- 
pin in a pawnshop in New York. The 
Powers & Mayer concern redeemed their 
goods and the only loss they suffered was 
the money they had to pay to the pawn- 
broker. 

The last time Baum came into the lime- 
light was in 1916, when he succeeded in 
swindling more than a score of jewelers in 
New York. He was finally captured in the 
metropolis when one of his victims discov- 
ered him looking into the window of a 
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men’s furnishing store. He pleaded guilty 
to an indictment which charged him with 
grand larceny in the second degree and on 
Aug. 23, 1916, was sentenced by Judge 
Rosalsky in the Court of General Sessions 
to serve a sentence of four years and eight 
months in the State penitentiary. 

Baum has a criminal record and has 
swindled jewelers all over the country. 
For this reason the trade should be on the 
lookout for this man. He is described as 
being about 42 years old, standing five feet, 
five and three-quarter inches in height and 
weighing about 143 pounds. He has dark 
chestnut curly hair, light hazel color eyes 
and a sallow complexion. He is also a 
smooth talker. 








Trade Definitions of Jeweled Watches 





(Continued from page 8&9.) 








give a uniform rate of time, be equipped 
with jeweled bearings; this reduces the 
friction to a minimum. 

“Most watches are generally equipped 
with 7, 15, 17, 19, 21 and 23 jewels. The 
lowest grade lever watch has 7 jewels; 
anything less is not a watch. The 15 and 
17 jewel type are most popular, while the 
19, 21 and 23 jeweled watches are owned 
by those to whom accuracy of time, 
whether for personal or business reasons 
is absolutely necessary. 

“Tntrinsically, the jeweled bearings of a 
watch are of no great value except for its- 
specific purpose when it then becomes in- 
valuable. This important fact is lost sight 
of with the result that poor substitutes are 
often used merely to enhance the appear- 
ance of the work and make it more valu- 
able. A great number of present-day 
watches, including those which claim the 
distinction of “superior watches,” have 
jewels which are in reality a:blind and are 
in no way advantageous. 

“The jewels in use in the modern manu- 
facture of watches are made from certain 
precious stones; they are the diamond, sap- 
phire, ruby and garnet. The diamond is 
the hardest of them all, but is very little 
used, and then only as cap jewels. The 
jewel mostly used is the sapphire, which is- 
next in hardness and is the best that can 
be used for watches. 

“In the best class of work sapphires and 
rubies are used; in the lower grade crystal 
and in the commonest garnet. The ruby, 
which is really a red variety of the sap- 
phire, is a little softer but makes very good 
bearings for train-wheel pivots, and in fine 
watches is used for this purpose. The 
color of the ruby is no criterion as to its 
quality; when'so preferred it is merely for 
its beautiful appearance which is at its 
height when of a blood-red cOlor. Garnet 
jewels should never be used; they are soft 
and easily crumbled.” 








Thieves entered the Frank Krug: jewelry 
store at Goshen, Ind., one night recently 
and stole silverware, fountain pens, and 
jewelry. The local authorities were unable 
to determine how the burglars obtained en- 
trance as all the doors and windows were 
locked when the store was opened the next 
morning after the robbery. 
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GUNMEN ROB SEATTLE DEALER 


Proprietor and Girl Clerk in Seattle Jewelry 
Store Bound and Gagged While 
Safe Is Looted 

SeaTtLe, Wash., March 25.—Four un- 
masked bandits walked into the jewelry 
store of Lafayette’s, Inc., on Second Ave., 
between Pine and Pike Sts., the very heart 
of Seattle’s retail district, one of the most 
lively sections of the city, at 9 o'clock 
Tuesday morning, bound and gagged the 
proprietor and a young woman clerk and 
escaped with diamonds and jewelry esti- 
mated to be worth $10,000 and $100 in 
cash. 

The bandits, protected by heavy lace 
draperies on front door and _ windows, 
worked unobserved for 10 minutes, obtain- 
ing every bit of the more valuable jewelry 
in show case and safe and departed with- 
out passersby noticing them so far as the 
police have been able to learn, 

The store, a narrow room in the ground 
floor of the Haight building, is operated 
by Lafayette’s, Inc., of which S. M. Feld- 
man, 416 Smith St., is president. Miss 
Nettie Goldman, 154 15th Ave., the only 
clerk, had just entered and was standing 
talking to Mr. Feldman when the robbers 
entered. 

Mr. Feldman had unlocked the safe and 
was taking the jewelry from the safe and 
placing it in the show cases when the four 
thugs entered, he said. 

Miss Goldman had just come into the 
store and was standing at the foot of the 
narrow stairway talking to Mr. Feldman 
when the door flew open suddenly and 
three of the thugs ran in. 

One of the men, described as the leader, 
shouted to Mr. Feldman: 

“Hold up your hands!” 

“What’s this, a joke?” Mr. Feldman 
asked, with both hands full of jewelry 
trays. 

“Not on your life!” snapped the leader. 
who whipped a_ nickel-plated revolver 
out from under his coat and struck Mr. 
Feldman on the side of the head. 

While the three men were taking Mr. 
Feldman and Miss Goldman up to the 
balcony and tying them up, Mr. Feldman 
said, the fourth man was going through 
the safe and the showcases. Mr. Feldman 
said he had not taken much jewelry out 
of the safe, as he had just started to work. 

“All the time we were tied up,” the 
jeweler said, “I could hear the other 
fellow downstairs getting the jewelry. I 
think the three men came in at first in a 
crowd, and the fourth man waited outside 
the door to get the loot after we had been 
disposed of. It looks like a carefully cal- 
culated job, to me.” 

It didn’t take long to complete the rob- 
bery, but the victims were unable to state 
just how long. Probably not more than 
ten minutes would be occupied in such a 
program as is described by them. 

After the man on the lower floor had 
completed his work he signaled to those 
waiting on the balcony watching the bound 
victims that he was ready, and they left. 

“You stay right here and don’t make a 
move or yell,” was the parting injunction. 

But Miss:Goldman said she was not tied 
so tightly but what she could readily work 
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the cords and gag loose, and soon 
managed to free herself. She then ran to 
a telephone and called police headquarters, 
which was soon answered by motorcycle 
patrolmen and detectives. 

Mr. Feldman said he didn’t know 
whether his loss was covered by insurance, 
but thought so. An agent came into the 
store last week and gave him a rate, he 
said, and he told the agent that was satis- 


factory. The agent later told him, he said, 
that the insurance would be in effect 
Monday. 


The best description of the robbers was 
given by Miss Goldman, who said the 
leader was about six feet tall, 23 or 24 years 
old, spare build, light complexion, wore 
light overcoat and cap, and carried a 
nickel plated revolver. That was the man 
who struck Mr, Feldman over the head 
and later assisted in carrying him up- 
stairs. 

The robber who forced Miss Goldman 
upstairs and bound and gagged her, she 
said, was about 25 years old, dark and 
ruddy complexion, and wore a soft hat 
and dark overcoat. 

Mr. Feldman began after the robbery 
to compile a list of the missing jewelry 
for City Detectives D. M. Baline and M. 
J. McNamee. 

No trace was found of the men who 
were said to have entered the store. 
Motorcycle Patrolmen C. V. Harvey and 
E. B. Oakes were on the scene within a 
few minutes after the call came, but they 
said they saw no suspicious characters 
anywhere in the neighborhood. It may 
have been several minutes, however, be- 
fore Miss Goldman and Mr. Feldman 
freed themselves from their’ bonds and 
telephoned the police. The officers could 
not find anyone around who had seen any 
suspicious men in that vicinity. 





DEATH OF EDWARD H. MORGAN 


Vice President and Treasurer of C. B. Nor- 
ton Jewelry Co. Passes Away After 
an Illness of Two Months 


Kansas City, Mo., March 26.—Edward 
Hamilton Morgan, vice president and 
treasurer of the C. B. Norton Jewelry Co., 
died Sunday, March 21, at his home, 3328 
Harrison St., after two months illness. 

Mr. Morgan was born in Plover, Wis., 
Feb. 9, 1853. He married Miss Alice Kin- 
sey in Chicago in 1882 and three years later 
they came to Kansas City where Mr. Mor- 
gan entered the hide and leather business. 
Fourteen years ago he became associated 
with the C. B. Norton Jewelry Co., being 
elected vice-president and treasurer. He 
was a member of the Chamber of Com- 
merce, Country Club, City Club and the 
Knife and Fork Club, and although he never 
sought a position of honor in any organiza- 
tion he was always deeply interested in the 
upbuilding of the city. ;In the various 
drives for war activities he was among 
the ardent workers.. 

Besides his widow he is survived by a 
daughter, Mrs. Thomas M. Givins, Fort 
Scott, Kans., and a son, V. K. Morgan, 
Pasadena, Cal. 

Funeral services were held at the home 
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Tuesday afternoon, March 23. Burial was 
in Mount Washington Cemetery. 


DAYLIGHT LAW IN DANGER 











New York State Senate Votes Daylight Sav- 
ing Repeal 


AtBAny, N. Y., March 29.—By a small 
margin the Senate late tonight’ passed the 
Fowler bill repealing the daylight saving 
law, in response to telegrams from the Re- 
publican leaders. The vote on the bill 
stood 26 to 25. 

The measure as passed has been amended 
to permit cities and villages by ordinance 
to provide for daylight saving within such 
localities . 

The Assembly a week ago defeated the 
Betts bill identical with the Fowler bill ex- 
cept that it gave no option to cities and 
villages. 

It is predicted that the Assembly will 
take up the Senate bill when it comes for 
concurrence and ‘act favorably upon it. 








Death of Richard Herz 


Reno, Nev., March 24.—Richard Herz, 
senior member of the firm of R.’Herz & 
Bro., Inc., passed away on * Saturday, 
March 13, at the age of 69 years. 

He was born at Leipzig, Germany, in 
1851, where he learned his trade. He 
traveled a great deal, having worked in 
Dresden, Vienna, Budapest and London. 

In 1872 he came to Nevada and accepted 
a position with M. M. Frederick, of Vir- 
ginia City. He went through the boom 
days of the Comstock and could tell many 
interesting stori¢s about the Comstock 
pioneers, as Mackay, Fair, Flood and 
O’Brien. He finally moved to Reno, Nev., 
in 1885, and founded the present firm of 
R. Herz & Bro. 

Since his 35th year he was practically 
deaf, but in spite of this great handicap 
became a successful business man. Among 
the trade he was considered one of the: 
finest diamond experts on the Pacific Coast. 
Deceased is survived by his brother, C. O. 
Herz, and five children. 





Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported for 
the last week: 

Selling Price 


London U. S. Gov't 

Date. Official. Assay Bars. 
pT Oe re Peer ee 75% 132% 
J a” See ey rr 71% 127% 
jp ~ Se nee te 72% 127% 
ID Ta V2. Saat. dead g ee ee 71 128% 
[SS / eae ey 71% 128% 
WRGNG 29 in 56.4 tdedéeees eee 71% 129% 








Next week will be the “big week” for 
Wisconsin retailers, the fifteenth annual 
State convention, opening Tuesday morn- 
ing, April 6, at the Republican Hotel. Ses- 
sions will conclude with the annual ban- 
quet Wednesday night. Milwaukee whole- 
sale houses are making special prepara- 
tions for the reception and entertainment 
of out-of-town customers during the con- 
vention, and have assurances of a much 
larger attendance than in past years. 
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Elmer T. Waldschmidt, whose health has 
not been of the best for several months, 
has gone to Cambridge Springs for a long 
rest 

Jehn Schwartz, a well-known clock sales- 
man of this city, who had been ill for some 
time, died at his home in New Jersey about 
a week ago. He was about 35 years old. 

Lew M. Smit is now in Hot Springs, 
Ark., and leaving there in a few weeks he 
will take up his residence in a cottage in 
Atlantic City for the Spring and Summer. 

George Ganster, formerly with George 
H. Newstedt of Cincinnati, has left on his 
first road trip for Heeren Bros. & Co, 
covering territory in Ohio for that concern. 

Heeren Bros. & Co., in accordance with 
previous plans, have declared a dividend 
in their profit-sharing plan or a payment 
for service well done and will make a dis- 
tribution the coming month, although there 
wil! be no public announcement of the 
amount to be made, so it was said by a 
member of the firm. 

Jewelers and pawnbrokers are being noti- 
fied by one of the leading detective agen- 
cies of the loss of a diamond necklace, re- 
ported as worth $40,000. It has 92 pearls 
and fastens with a barrel clasp. If any 
jeweler or pawnbroker is offered any such 
necklace, the merchant is requested to de- 
tain the person and notify detective head- 
quarters or the police, in order that there 
may be an investigation of the matter. 

Jacob Grafner, whose death was noted in 
last week’s JEWELERS’ CIRCULAR, was buried 
Monday of last week in West View Ceme- 
tery, many of his friends attending the 
services which were in charge of Rabbi 
Samuel Goldenson of the Rodeph Shalom 
Temple of this city. Mr. Grafner’s remains 
arrived here the previous day from New 
Mexico. There will be no change in the 
conduct of the business of Grafner Bros. 

The indications are now that the annual 
banquet of the Jewelers’ 24-Karat Club of 
this city will be held early in May and 
that it will be a most elaborate affair. Al- 
ready so much interest is being manifested 
in it by all the jewelers of this section that 
a record breaking crowd is assured, al- 
though no invitations have as yet been 
issued. President Sam F. Sipe of the club 
is going after some big men and already 
has the promise of several speakers of 
prominence. The function will be largely 
a “talk shop” affair. 

Pittsburgh business men saw Sam F. 
Sipe in the role of a minstrel at the Cham- 
ber of Commerce Saturday afternoon, 
along with the president of that organiza- 
tion and other prominent business men. 
It was a very happy affair and calculated 
to stir up a lot of levity and accomplished 
its purpose. Following the regular first 
part in which the end men, six of them, 
appeared in white face and yellow neck- 
ties, there was a “parody of a councilmanic 
proceeding” in which Mr. Sipe also partici- 
pated and also in a session of the board 
of directors of the Chamber of Commerce. 

Much interest was taken in the third 
annual Pennsylvania-New Jersey State 
Credit Conference held here last week in 
conjunction with the Pittsburgh Chapter 
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of the American Institute of Banking, a 
lot of credit questions being discussed from 
various angles. Trade abuses formed no 
small part of the discussions and the re- 
turn of merchandise, discounts, claim for 
damaged goods and many other things 
were topics discussed in the proceedings. 
The conference ended with a banquet at 
night, Miss Helen Taft being the principal 
speaker. The banquet was held under the 
auspices of the Pittsburgh Association of 
Ciedit Men. 











A large loving cup presented to the win- 
ning bowling team of the Metropolitan 
League of Odd Fellows was designed and 
made by W. C. Dorrety. 

J. Fred Ruston, for many years employed 
by H. A. Osgood & Son, Lewiston, Me., 
has been engaged by D. C. Percival & Co., 
tc succeed Fred O. Fuller, who previously 
took care of Maine territory. 

Gardner & Burke, a new silversmith, 
plating and repairing concern, has opened 
in room 21 Ballard building, Bromfield St. 
Mr. Gardner was for years with the White 
Plating Co., while Mr. Burke was with 
the New England Talking Machine Co. 

A ship clock 200 years old has just been 
repaired by Messrs. Schmalz and Marsh. 
The dial is in the form of a picture two 
feet long representing London public build- 
ings on the Thames, England, probably 
the Customs House and other structures 
which contain the clock while the ships 
pass continuously along the river by means 
of a rotary leather bard. 

Yeggmen cracked a two-ton safe in the 
office of Henry Van Dam, 299 Washington 
St., March 22, and secured jewelry, Liberty 
bonds and securities valued at $30,000. 
The break was discovered by an employe 
of Dudley & Hodge, bookbinders, on the 
third floor, as'the thieves broke through a 
plate-glass door of that establishment and 
gained entrance to Van Dam’s office by 
cutting a hole through the ceiling. The 
cracksmen also attempted to open another 
safe but took fright before accomplishing 
their purpose. 











ported the allied church movement, in clos- 
ing their stores between 12 and 3 o’clock 
on Good Friday. The movement was quite 
generally observed by the jewelers through- 
out the State also. 

John E. Converse opened his new store 
in the Horr & Gibb’s block, in Alma, Mich., 


on March 23. The new store is in the 
former location of the Ogle & Son harness 
store, which lease Mr. Converse recently 
purchased. The- new store is outfitted with 
new fixtures and carries a much aug- 
mented stock, in keeping with the rapid 
growth of Alma. 

Indirect reports have reached the police 
department that an advance guard of the 
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organized gangs of bandits who terrorized 
Chicago and Philadelphia jewelry estab- 
lishments, are in Detroit marking “loca- 
tions” for proposed holdups. The police 
admit no details of the report, but it is 
known they are making a searching investi- 
gation of newcomers in the haunts of the 
Detroit underworld. 

A big display window in the store of 
Loftis Bros. & Co. 29 W. Grand River 
Ave., was smashed last week, but a thief 
was not guilty. A wheel from a big truck 
passing the store at night flew loose from 
its axle, and took a joy ride through a dis- 
play of watches. The manager, William 
Harper, had some difficulty in getting the 
window replaced because of the scarcity 
of plate glass in the market. 

William E. Hipp, former president of 
the Michigan State Optometrical Society, 
was toastmaster at the annual banquet of 
the State society at the Hotel Statler 
Tuesday, March 23. Ernest Eimer, secre- 
tary of the society, delivered a humorous 
address. Educational films showing the 
care of the eyes were shown. Superin- 


tendent of Schools Frank Cody told of 
Detroit’s educational system. Many jeweler- 
anticians from the State and the city at- 
tended. 
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Alfred Krower, A. L. Judice and B. 
Mattes are now in the eastern market 
making purchases of stocks. 

E. Bagge, of the Waltham Watch Co., 
was in New Orleans for a few days and 
declared that he has never found business 
better than on this trip. 

Fitzgerald Bros., Baronne St., being 
rotarians, sold recently a cup to be pre- 
sented by Ben C. Brown, district governor 
of Rotarians to the Pine Bluff, Ark., Ro- 
tarians at the 14th District Conference. 

“Weinfurters” Jewelers, 139 Carondelet 
St., were robbed recently by a clever trick 
of a sneak thief. A negro went into the 
store and stated that he was a chauffeur 
and was to meet the woman who employed 
him, who was going to make a purchase. 
The story seemed plausible and the negro 
was permitted to remain in the store. He 
lounged against a counter in an innocent 
manner. After awhile it was noted that 
he had gone but no woman came to meet 
her driver. Later it developed that some- 
thing else was gone, too. Several pins and 
other articles, all valued at about $200, that 
had been in envelopes in the repair tray, 
were missing. It was evident who had ab- 
stracted them. The workman remembered 
that while the negro was in the store he 
had laid the repair drawer down in a 
recess behind the counter for a few minutes 
instead of putting it in the case. The negro 
had watched his opportunity when all the 
employees were busy and quickly stepped’ 
through the passage between cases and 
grabbed a handful of envelopes from the 
tray. It is said that two other jewelry 
establishments were robbed in the same 
way, probably by the same negro. In one 
instance he declared he was waiting for 
some negro nuns to meet him. This story 
was plausible as there are several negro 
convents in New Orleans. 
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Provipence, R. I., March 27.—President 
J. Frederic Kahl, Pittsfield, Mass., and his 
entire board of officers, was re-elected at 
the sixth annual convention of the Massa- 
chusetts and Rhode Island Retail Jewelers’ 
Association held at the Narragansett Hotel, 
this city, on Tuesday and Wednesday of the 
past week. 

The convention was the largest attended 
yet held by the association, nearly 200 be- 
ing registered while as many others at- 





J. F. KAHL RE-ELECTED PRESIDENT. 


tended the various sessions. Much busi- 
ness of significant importance to the indus- 
try, especially to the retail branch, was 
transacted. This included the endorsement 
of the Research Bureau of the National 
Retail Jewelers’ Association for its success- 
ful research work; endorsement of the pro- 
posed metric system of measuring and 
grading watch glasses; commendation of 
the Jewelers’ Vigilance Committee for 
services in averting disastrous conditions in 
the trade; the discouraging of loaning of 
watches during the making of repairs; op- 
posing proposed bill pending in Congress to 
place 10 per cent. tax on gold; the pur- 
chasing of only trade mark jewelry and 
watch cases and endorsement of co-opera- 
tive publicity campaign. 

A decided advantage to the retailers by 
holding the convention in Providence was 
demonstrated in -the knowledge gained 
through the visitation and inspection of the 
manufacturing jewelry and silverware es- 
tablishments, which were thrown open for 
the accommodation of the members and 
their guests. 

Many of the retailers for the first time in 
their life had an opportunity of viewing at 
first hand the production of some of the 
goods, or their counterpart, which they 
handle in regular stock. Methods and pro- 


cesses were described and demonstrated in 
the several shops visited with the result 
that a better conception of the jewelry in- 
dustry as a whole, was obtained than ever 
before. 

The program was arranged by the local 
committee, with the assistance of the offi- 
cers of the association, the manufacturers 
of this city and vicinity, the Providence 
Chamber of Commerce and the New Eng- 
land Manufacturing Jewelers’ and Silver- 
smiths’ Association. Working for a com- 
mon purpose the result was a convention 
replete with valuable, interesting and prac- 
tical information, intelligent discussion of 
dificult and perplexing trade problems, 
spiced by a generous interjection of social 
features. 

Following nearly three months of about 
the severest Winter weather known here 
for half a century, with a last expiring 
gasp last Saturday, gentle Spring arrived 
on scheduled calendar time to greet with 
its choicest smiles the vanguard of the con- 
ventionalists. These began arriving Mon- 
day afternoon and evening, President Kar] 
being one of the earliest and he with Sec- 
retary Smith and members of the local 
committee were busy making the final ar- 
rangements that rounded out the conven- 
tion programme. 

Tuesday morning the foyer, corridors 
and parlors of the old Narragansett pre- 
sented an activity that presaged a satisfac- 
tory convention. The registration desk, 
established early Tuesday morning by Sec- 
retary Smith, with Mrs. Case as assistant 
secretary-treasurer was a busy center and 
as it was the source of all information con- 
cerning everything pertaining to the occa- 
sion, the scene in its vicinity was contin- 
ually a busy one. 

A brief summary of the opening proceed- 
ings was published in the last issue of the 
JEWELERS’ CIRCULAR. 

At that time there were upwards of 150 
members and guests, including a very gen- 
erous sprinkling of manufacturing jewelers, 
in attendance. The sessions were held in 
the ballroom of the hotel wherein a number 
of neat poster cards announced the exhibit 
of the Ostby & Barton Co. that the firm 
had on the mezzanine floor. 

In opening, President Kahl said in part: 

“In selecting Providence as the conven- 
tion city for 1920 we certainly made a wise 
choice, first because it brings us directly 
to the center of the manufacturing jewelry 
industry and second because credit must be 
given to either Providence the city or an 
All-wise Providence in furnishing such 
ideal weather for the convention. 

“It is certainly a great pleasure to meet 
here, and why we have waited five years 
before coming I cannot say, but it has ap- 
parently been our Joss. I do not intend at 
this time to make any lengthy remarks. 
My annual address will be in order to- 
morrow morning at which time I shall pre- 
sent my views and my recommendations. 

“We had expected to have had the pleas- 
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ure of receiving an official welcome to the 
city of Providence by its Mayor, but like 
the rest of us, the Mayor is only human 
and so subject to all the ills of flesh and is 
out of the city because of ill-health. We 
are fortunate, however, in having as his 
representative to welcome us one who is 
one of us and I take great pleasure in in- 
troducing E. Merle Bixby, superintendent 
of the silverware department of The Shep- 
ard Co., for several years alderman and 
now acting mayor of Providence.” 

“It is with mingled feelings of regret 
and pleasure,” said Mr. Bixby, after ac- 
knowledging the introduction, “that I have 
this opportunity to welcome to Providence 
the members of the Massachusetts and 
Rhode Island Retail Jewelers’ Association. 
Regret that the actual Mayor, Mr. Gainer, 
cannot be present himself and extend to 





A. G. MANSUR, PRESIDENT OF THE NEW ENG- 
LAND RETAIL JEWELERS’ ASSOCIATION. 


you the hearty greetings of Providence, and 
pleasure, that I am permitted to do this for 
him ‘and for Providence. It might be con- 
sidered that I am filling a rather unique 
position, which might well be named as a 
certain military officer in England is called 
—‘leftenant.’ The Mayor has ‘left’ and I 
am the ‘tenant’ of his office. 

“T have another pleasure in speaking to 
you because from my eighteenth year I 
have been a retail jeweler and silver dealer, 
and therefore know some of the trials and 
pleasures of the business in which you are 
engaged. It is rather significant that this is 
the first time in all my business career that 
I have been able to address a body of 
jewelers. I have joined with them in their 
banquets and in the friendly gatherings 
which so often occur when traveling men 
and jewelers get together, but this is the 
first time that I have had the honor of ad- 
dressing them as a body.” 

After speaking briefly on the subject of 
daylight saving, he continued: 

“I consider the jeweler one of the most 
important educational factors, as I may 
term it, in the field of trade. All that is 
artistic is gathered by the jeweler and dis- 
played to the public, training them to higher 
ideals in art and manufacture. And as 
these ideals are inculcated so is the general 
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ideal of life also raised in its standard. 

“The jeweler is in touch with the life of 
the community from the cradle to the 
grave,” and he traced the work of the 
jeweler on the articles man uses in all ages. 

“It is a very pleasant thing that associa- 
tions of jewelers should be organized, 
thereby bringing more harmonious feelings 
into the trade. Carlisle has said: ‘Men’s 
hearts ought not to be set against one an- 
other, but set with one another and all 
against the evil things only,’ and ‘the multi- 
tude which does not reduce itself to unit, 
is confusion.’ 

“And so, in behalf of the citizens of 
Providence, I welcome you to our city ana 


delegation. We wish to show you that no 
ill will has resulted from the treatment 
which Massachusetts accorded to our, shall 
I say, ‘patron saint,’ Roger Williams, for 
you did a much better thing than you 
realized when in 1636 Roger Williams got 
into a fix and skedaddled away to Rhode 
Island,’ as the old rhyme has it. He es- 
tablished a place here so that we might 
welcome you from Massachusetts today 
and we hope that the friendly feeling which 
is engendered between Rhode Island and 
Massachusetts will be made stronger as a 
result of this gathering. 

“And the seal of the city of Providence 
bespeaks to you the welcome that we ex- 
tend, for there stands the Indian with his 
outstretched hand saying to the stranger— 
‘What Cheer,’ meaning ‘welcome, friend.’ 
And so we, too, whether Indians or not, 
say to you today, ‘What Cheer.’ The free- 
dom of the city of Providence, whatever 
that may mean, as far as it is in my power 
to offer it, is yours and may your stay with 
us be pleasant and profitable.” 

Frank E. Ricard, of Lowell, responded to 
the Acting Mayor’s cordial welcome, say- 
ing that it was indeed an honor and a 
pleasure, not only to come into a great 
jewelry city like Providence, but to be offi- 
ciaily welcome by one of the guild, saying 
in part: 

“Tt is right that 












we should be here. 





especially do I welcome the Massachusetts ° 
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Providence is the center of the jewelry in- 
dustry. We have not before met in your 
city because during the few years since our 


organization we have been perfecting our 
lines. This has been accomplished and now 
we have come to this great industrial cen- 
ter where is produced such an abundance 
of the products that we, as jewelers, dis- 
‘ibute to the public, to study that produc- 














SECRETARY. 


L. S. SMITH, 
tion first hand, to discuss our trade prob- 
lems and to become acquainted with the 
manufacturers and to intelligently work out 
some of the problems that beset us. This 
convention was made possible through the 
invitation from the Providence Chamber 
of Commerce and the hard work, co-opera- 
tion and service rendered to this association 
by Herbert T. Tanner, J. Arthur Clem and 
other members of the local committee in 
this city. A feast has been temptingly 
spread before us in the excellent and di- 
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versified programme that has been ar. 
ranged. For all this and for everything 
that you have done or planned to do, we 
think you. * * * 

“Tl speak for the Massachusetts and 
Rhode Island jewelers when I say that we 
believe in law and order. The retail 
jeweler is not a profiteer; there is no busi- 
ness in which the percentage of increase 
over pre-war prices is so small as in the 
jewelry trade. But because the jewelers 
are industrious, honest and faithful and 
have the general appearance of Prosperity 
he is looked askance at. He pays his five 
per cent. on all goods sold, also the city 
tax, the state tax and the federal tax like 
the law-abiding, peace-loving citizen that 
he is, 

“Jewelry has been termed a luxury by a 
few, but you men know that it is a neces- 
sity. No argument of mine is necessary to 
convince you of it. As the Acting Mayor 
so aptly said, ‘from the cradle to the grave 
our commercial and social activities are 
governed by the watch that we carry or 
by the clock that we have in our office or 
home. Try to get married without a wed- 
ding ring; try to get along without a collar, 
cuff button and hundreds of other products 
of our industry and there will be no doubt 
as to whether we represent a luxury or a 
necessity. We have been misunderstood; 
we have been misled; we have been mis- 
judgd. The luxury tax with which the 
jewelers are burdened is discriminating, un- 
fair and un-American. 

“We understand that there ure abou 
40,000 jewelers in the United States, of 
whom only about half are organized. You 
have come to Providence from the near 
and far corners of Massachusetts and 
Rhode Island, with a generous representa- 
tion from other States for one great pur- 
pose—to learn, to grow—to gain knowl- 
edge of your business. This is the spirit 
that has given birth to a great national 
body and many organizations of retail 
jewelers. Massachusetts and Rhode Island 
have only 450 members bearing the burden 
of 2,000 jewelers. I would recommend to 
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the association that a committee of three or 
five live members be appointed to organize 
local and district associations all over these 
two States. 

“In a local association we realize the 
good benefits of membership. Ina national 
body like ours we take advantage of their 
advice, of their organization. I believe that 
a drive for membership is one of the para- 
mount questions we should consider at this 
convention. Providence is the logical cen- 
ter from which to direct such a campaign 
and again I thank the jewelers of this city 
for inviting us and official Providence for 
its cordial welcome.” 

The convention was welcomed also by 
Edwin O. Chase, president of the Provi- 
dence Chamber of Commerce, at whose 
invitation the convention came to Provi- 
dence. 

He briefly referred to the great import- 
ance of the jewelry industry in Providence 
and assured the jewelers that his organiza- 
tion and theirs were working for a common 
object, a reputation of high standing and 
of raising the industry to the highest plane 
possible. He said that it was fitting that 
the convention of retailers should be held 
in this center of manufacture and in clos- 
ing he offered the services of the Chamber 
of Commerce in any way possible to make 
their stay pleasant and profitable. 

President Kahl then introduced Theodore 
B. Pierce, president and treasurer of The 
Kinney Co. of this city and president of 
the New England Manufacturing Jewelers’ 
and Silversmiths’ Association, who ex- 
tended a cordial greeting on behalf of the 
manufacturers and gave an interesting talk 
concerning the manufacture of jewelry. He 
said in part: 

“Tt is a great pleasure to me to come here to- 
day and extend to you just a brief word of greet- 
ing and welcome on behalf of the manufacturing 
jewelry industry of Providence and vicinity. The 
New England Manufacturing Jewelers’ and Silver- 
smiths’ Association welcomed the invitation ex- 
tended by the Providence Chamber of Commerce 
to co-operate with them in making your visit here 
both pleasant and profitable. 


“It seems to me that Providence is tie one most 
appropriate place for you to hold your conventions. 
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We feel that it presents fairly good attractions as 
a city, although by next year we hope to be able 
to talk more of our hotel accommodations. We 
are at present in the midst of a drive to secure 
the funds necessary to finance a new hotel that 
will be a credit to the city and fill a long felt 
wart. 

“Aside from that, however, I think that it is 
particularly appropriate that you should come to 
this community to hold your convention for two 
reasons. In the first place, in this city and its 





THEO, B. PIERCE, PRESIDENT N. E. M. J. & S. 
ASSOCIATION. 


vicinity the jewelry that you sell over your coun- 
ters is largely made, here are located the factories 
that produce it. 

“Through a committee that has been appointed 
by the association which I represent you will have 
an opportunity to visit some of these factories and 
thereby gain a better idea of how the work is done. 
I earnestly hope taat as many of you as can do 
so will take advantage of this opportunity, not only 
because it will be an interesting experience but 
because it can give you information first handed 
that will be of real and incalculable value in your 
business. Watch every process with a practical 
eye, as you visit these plants; ask questions, and 
when you go back you will be a little better 


CIRCULAR 





98c 
equipped to deal with your customers and also with 


those from whom to buy your jewelry. 


“In the second place not only are to be found 
nere in Providence and vicinity the factories, but 
the men who make the jewelry which you handle 
and I sincerely hope that one of the fruits of your 
visit will be a better acquaintanceship between the 
manufacturing jewelers and yourself. 


“It is hard to overestimate the value of the per- 
sonal contact in business, especially in a social in- 
stead of business atmosphere. It is unfortunate 
that, to most business heads, those with whom they 
do business are generally only a name, a ledger 
account a business house. It is unfortunate that 
we cannot visualize them as persons that we have 
met and know and that awaken in us pleasant 
recollections. It not only greatly facilitates the 
transaction of business in a practical way but in- 
jects much of pleasure and the human side of 
life into abstract business. 


“So I am particularly glad that you have come 
here, and glad to extend to you a hearty welcome 
from the Manufacturing Jewelers and Silversmiths. 


Henry Arnold, of D. C. Percival Co., 
Boston, was then introduced by President 
Kahl as a live wire in the jobbing trade, 
who spoke on the “Relation of the Jobber 
to the Retailer.” After thanking the con- 
vention for the opportunity of addressing 
it, Mr. Arnold gave a rapid fire talk on the 
relations between the jobber and the re- 
tailer, tersely telling of the dependency 
which the retailer places upon the jobber. 
He stated that in the first place there could 
be no gainsaying the fact that the jobber 
was a necessity, engaged in an honorary 
business, and constituted an important link 
between the manufacturer and the retailer. 
He performs the dual task of taking care 
of the retailer and looking out for the 
manufacturer. “I smile,” he said, “at the 
somewhat anomalous position which I oc- 
cupy at this time—a jobber, talking to a 
convention of retailers in the stronghold of 
manufacturers. A few years ago this would 
have been almost an impossibility.” He 
continued as follows: 


“But there is a big difference talking as a jobber, 
to retailers at this time from what it would have 
been 10 years ago. Then every retailer thought 
that his competitor should be in jail and they 
passed on the street without speaking. Today the 
relations are entirely different. The retailer has 
come to realize that he is in the same boat as the 
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rer and the jobber and if he rocks the 
boat it is equally bad for all, hence he has come to 
view the co-operative spirit with more friendliness. 

“The jobber nas been the means of saving their 
customers among the retailers time after time when 
the latter were able to do so themselves. The time 
was not far distant that when a jeweler bought an 
automobile his credit was given a good stiff over- 
hauling. Now tie retailers, because of the assist- 
ance given them by the jobbers, because of the 
broader conception which they have of doing busi- 
ness, are investing in business blocks as well as in 
automobiles, and their credit is correspondingly 
strengthened. ; 

“In view of the long list of arguments that could 
be brought to prove the statement, it is impos- 
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HENRY ARNOLD, ONE OF THE CONVENTION 
SPEAKERS 


sible to see ow any retailer can think that the 
jobber is anything but a friend to him. But it 
does not need the arguments because there never 
was so friendly a feeling in all three branches of 
the industry—manufacturer, jobber and retailer— 
as there is today. And one of the principal agen- 
cies that has been instrumental in bringing this 
about is the trade organizations. Such a fecling 
did not exist before the trade associations came 
into being. Credit that has. been abused by the 
retailer in the past will be shortened in the future; 
shorter credits will bring lower prices and the re- 
tailers will have a line of goods better in every 
way and at better prices than ever before. The 
jobber knows his retail outlet and will:keep it as 
clean as he can, and so in closing I want you to 
bear in mind, the jobber will always be with you.” 


The next speaker, Arthur G. Mansur, of 
Burlington, Vt., president of the New Eng- 
land Retail Jewelers’ Association, spoke at 
considerable length in explanation of the 
project to establish a watchmakers’ insti- 
tute in the various large cities of New Eng- 
land so as to train the young men in watch- 
making and repairing. He introduced his 
remarks with the story of the Frenchman, 
selling his watch and then entered on his 
subject relating to watchmaking schools, in 
which he said: . 


“In Switzerland, for the past 50 years, 10 of 
the cities have maintained horological institutes, 
where a four years’ course is required. The stu- 
dent has to make a complete, complicated, accurate 
running watch. This means that he must make 
the plates, wheels, pinions, main and hair springs, 
escapements, and in fact every part of the move- 
ment, before he is awarded a diploma. This is tie 
reason why Switzerland is making more fine 
watches today than all the rest of the world, and 
way there are plenty of expert watch repairers 
there. 

“There are a great many fine watches made in 
our country, but there is not one single institute 
turning out expert, finished workmen, and there 
are only three watch schools on this continent 


THE JEWELERS’ CIRCULAR 


where good journeymen watch repairers are edu- 
cated. 

“I am sure that you all know about the short- 
age of watch repairers but I wonder if you realize 
that, at the present time the rate of depletion will re- 
quire but a few years before there will be compara- 
tively few, and when that time comes, the repairing 
will have to be done in the factories. When this 
condition prevails, we can look for a good per- 
centage of the jewelry busness drifting to the de- 
partment and dry-goods stores. Our need, and I 
am sure that you all realize how great that need 
is at the present time, is of some way to get more 
good watch repairers. The jewelers in New Eng- 
land, realizing this shortage, called a meeting of 
all the officers of the five New England retail 
jewelers’ associations at Boston the first of the 
year, to discuss the proposition of starting an in- 
stitute to teach watch repairing'and the other kin- 
dred trades. Of the 53 officers in the associations, 
33 present and tie other 20 were in favor of the 
movement but, for good reasons, were unable to 
attend. 

“The first thing that was done after a general 
discussion, was to organize a New England Retail 
Jewelers’ Association, of which all the members in 
the state associations automatically became mem- 
bers. Next, a committee was appointed to organ- 
ize the New England Watchmakers’ Institute. 
This committee was then divided into sub-com- 
mittees to look up the several matters connected 
with organizing. The committee on Dean, etc., 
after visiting the best watch schools in the country 
and making a thorougi investigation, reported that 
in their opinion it would be advisable to start with 
50 students and that it would take from 15 to 18 
months to turn them out as good first class watch 
repairers, and from three to four years to make 
them expert, finisled workmen. 

“We are incorporating under the laws of Massa- 
chusetts with a capital stock of $30,000. This 
stock is to be sold only to those who are members 
of the State associations. We have assurances, 
and think, that enough money will be donated by 
the manufacturers and wholesalers to pay for or- 
ganizing and equipping the institute. The pro- 
ceeds from the sale of stock will be used for main- 
taining the institute. 

“Three things most necessary to make our insti- 
tute a success are: First—the right man for Dean. 
We know where that man is and think that we are 
going to be able to get him. The other two are: 
Funds and students, and these are up to you. 

“In order to learn to be a good workman, a 
student should nave a good knowledge of arith- 
metic. and some of the higher mathematics, so we 
believe the best field to get students from is the 
high school and college. The training of such 
men from the time they begin school is to go from 
grade to grade and finally graduate and get a 
diploma, so we believe that as students of our in- 
stitute, they would care for a diploma and finish 
the course rather than leave before for the sake 
of an attractive salary which may have been made 
to them. 

“J speak of this because we have been told 
at several of the schools that we have visited that 
it is hard to get students to stay unless they have 
completed the course. They get a smattering of 
knowledge about repairing and some one makes 
an offer that looks good to them, so they quit and 
wil! probably never become good workmen. The 
institute will be open to all comers who can fill 
the requirements but we feel that an effort saould 
be made to get the class which will stick until they 
have finished the whole course.” 

* * = * * _ 

“The question of how this movement is going 
to affect salaries of watchmakers has been raised. 
Under the old-schedule of prices, jewelers were 
paying their workmen all they could afford to 
but since the new prices for work have been made, 
the workmen have had their wages raised propor- 
tionately. 

“Now, after getting a just compensation for 
our work, I don’t believe that any of us are going 
to be satisfied to go back to the old conditions, 
and if we don’t the workmen have nothing to 
fear about their wages being lowered. We believe 
that the effect of such institutions as we propose 
to start will be a tendency to raise rather than 
to lower wages. 

“We took up the matter of disabled soldiers for 
students with the Vocational Educational Bureau 
of the Government. Officers of the Bureau were very 
much interested and assured us that they could 
send us as many students as we could take care 
of and would pay as much for their tuition as we 
charged for civilians. Besides this, they would 
pay for all the tools necessary for them to carry 
on the trade after graduating. In addition to this 
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they would pay a single man $80 a month to live 
on, a married man $100, and $25 extra for eack 
child. 

A. E. Garnsey, of Sanford, Me., presi- 
dent of the Maine Retail Jewelers’ Associa- 
tion in bringing the greetings of his State 
urged upon the members the efficacy of per- 
sonal acquaintance. He said he had made 
two trips over his State since he became 
president of its association and it had 
proved to be the best thing that ever hap- 
pened for his association. In closing he 
announced that the annual convention of 
the Maine association would be held at 
Portland, June 1-2 and extended a cordial 
invitation for all to attend. 

President G. M. Hascall of Rutland, ex- 
tended cordial greetings from the Vermont 
Retail Jewelers’ Association and announced 
the date of the annual convention as June 
7 at Montpelier. 

President Kahl called attention to the 
banner brought back from the convention 
of the National Retail Jewelers’ Associa- 
tion held at Chicago, as an award for en- 
rolling the largest number of new members 
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in State associations during the year and 
asked the members to help him in retaining 
it another year. This banner bears inscrip- 
tions showing that it was won by New York 
in 1915; by Pennsylvania in 1916; by Wash- 
ington in 1917; Oregon in 1918 and Massa- 
chusetts in 1919, 

Prof. Richard Lennihan of the Harvard 
Bureau of Research, then gave an interest- 
ing and instructive address on the “Cost 
of Doing Business,” in which he explained 
the system adopted and recommended by 
the Bureau for figuring costs. Prof. M. T. 
Copeland of the same Bureau had been 
announced in the convention programme 
as the speaker to represent the Harvard 
Bureau, but owing to his inability to be 
present on account of illness, Prof. Lenni- 
han was substituted. 

Prof. Lennihan, who is an assistant of 
Prof. Copeland, explained the various items 
that enter into the cost of production, the 
cost of selling, of handling, of shipping dis- 
tribution and other features of doing busi- 
ness, and also, the prablem of “overhead” 
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_ Imitation Oriental Jade 


A Development of the Jade Scarcity 


Real Jade is practically not to be had. An insistent de- 
mand has moved nearly all the visible supply. 

To help meet this insatiable demand for Jade, we have 
“produced a composition which so closely resembles real 
Jade in texture, weight and color that it requires expert 
pearicdae: to distinguish the real from the leases. 
Micakted’ on heavy plated gold soldered chai 

: ean gold finish this line of Imitation Oriental Jade is 
typical of the high standard of quality found in each piece 
of fewelry from our very extensive line. 


This. line ‘comprisés. a complete assortment of ihe fol- 


lowing items: necklaces, lavalliers, pendants, silk Sautoir, 
bet pins, earrings, rings, mart pins ana cuff ete. 
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which, he said, is so little taken account 
of by many business men and which fur- 
nished the majority of stumbling blocks 
that cause the lack of success of so many 
concerns. Following his address, which was 
illustrated by charts, he conducted a ques- 
tion box and the number of questions asked 
him was indicative of the interest taken by 
his auditors. 


TuEsDAY EVENING. 


Tuesday evening a question box was con- 
ducted, there being an attendance of nearly 
100. President Kahl presided and in open- 
ing introduced S. E, Bolles of David Belais 
& Co., New York, who held the attention of 
the jewelers for upwards of half an hour 
while he told them interesting facts con- 
cerning white gold and platinum. He de- 
scribed the mines and mining facilities in 
the Ural Mountains and stated that infor- 
mation had been received in this country 
that the mining machinery in the platinum 
mines of the Urals had been destroyed 
during the war and that owing to the great 
difficulties in transporting machinery into 
that territory it would be many months be- 
fore the production of these mines would 
again be available. In the meanwhile, he 
said prices for platinum continue to soar, 
the growing scarcity of iridium which is 
needed as an alloy, also contributing to the 
higher prices. 

Mr. Bolles spoke of the bill just intro- 
duced in Congress levying a ten per cent 
tax on gold used in arts and industries and 
at the conclusion of his remarks the sub- 
ject was taken up for a spirited discussion 
following which the matter was referred to 
the committee on resolutions. 

Secretary Smith then read letters of re- 
gret from Past President Charles T. Evans 
of the National Retail Jewelers’ Associa- 
tion, who is now in Buffalo, N. Y.; Walter 
O. Lochner, secretary of the Attleboro 
Chamber of Commerce; from William O. 
Sutton, secretary of the Pennsylvania Re- 
tail Jewelers’ Association; from Charles F. 
Monahan, Secretary of the Illinois, Retail 
Jewelers’ Association; and _ telegrams 
from Frank E. Davis, of Northampton, 
Mass., former president of the Massachu- 
setts Association; Arthur E. Everts, presi- 
dent of the A. N. R. J. A. and from Col. 
John L. Shepard, who is now recuperating 
at Biloxi, Miss. 

President Kahl then introduced J. Charles 
Stever, of E. B. Horn Co., Boston, to pre- 
side over the question box. There were an 
unusually large number of questions pre- 
sented that were discussed at great length 
and the session proved a very interesting 
one, so much so that it was nearly 11:30 
o’clock before it closed. Among the more 
important questions discussed were the 
following: 

O—“‘How can we freeze out the undesirable 


jewelers of Massachusetts and Rhode Island?” 
This was amended to include all New England. 

A—Make good jewelers of them tarough organi- 
zation. ‘This question caused a discussion as to 
improper trade practices, in which Messrs. Gifford, 
Smith, Stever, Kahl, Bolles and others participated 
and which brought out a resolution recently 
adopted by the North Shore Retail Jewelers’ Asso- 
ciation, proposing an intertrade committee for 
manufacturers, jobbers and retailers to consider 
the problems of either branch. 

OQ—“Are pawnbrokers who 
eligible to membership?” ; 

A—Not unless jewelry is their principal busi- 
ness. 


handle jewelry 
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Q—“Which are the most properly arranged win- 
dows; those featuring quality and artistic effect, 
or the ones depending on quantity and price cards. 
Which sells the most goods?” 

A—Depends on location and class of goods. ; 

Q—“Is there any virtue in what seems to be in 
the air relative to profit sharing with help?” 

A—Yes, if the right system is used. 

Q—‘What is the best plan—bonus or dividend?” 

A—Depends upon the size of the business. 

Q—“What is the best way to get the most 
efficient and honest service from employes?” No 
definite or decisive answer was arrived at. 

OQ—“What is the prevailing average wage for 
male and female help?” 

A—Passed. 

Q—“An old mine diamond is brought in for re- 
cutting at a cost of $30. Should this be entered 
with sales for income tax?” 

A—No. 

Q—“Is it safe to use the word ‘perfect’ in con- 
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nection with diamonds? Is 
abused?” 

A—Use the word “brilliancy” instead. 

Q—‘“What can you say to a customer who asks 
a guarantee of a perfect stone?” 

A—Say it is perfect to the eye. 

Q—‘The Jewelers’ Mutual Fire Insurance Co. 
pays dividends of 30 per cent; how many present 
are in it?” 

A—Several ands were raised. 

Q—‘‘How many jewelers here charge for all en- 
graving done?” 

A—Ten responded. 

Q—“Is the present method of stamping gold- 
filled goods the best that can be established?” 

A—No definite or decisive answer was arrived 
at but the subject elicited a lively discussion dur- 
ing which several of the speakers manifested much 
dissatisfaction with present methods and condi- 
tions. 

Q—‘“Has a commission on sales, in addition to a 
salary, ever been tried out successfully?” 

A—There was only one response. 

Q—“Was paying an apprentice $20, was willing 
to make it $25, but he wanted $40, and so let him 
go; work since done with assistance of wife; can 
I deduct above amount in making up income 
tax?’ 

A—No. 

Q—‘‘Does anyone know of the Master Jewelers’ 
Association; is it worth joining?” 

A—It is a buying combination similar to the 
Hallmark Jewelers. 

Q—‘‘What is the best thing to do with a Swiss 
cylinder watch brought in for repair?” 

A—Tarow it out. 

Q—“Why should manufacturers cut the discount 
from five per cent. to two per cent.?” 

A—Known only: to silversmiths’ diplomatic letter 
writers. 

Q—“Does anyone make clock repairing pay and 
what per cent. above costs?” 

A—There is no profit; it is merely service. 

Q—“Is the selling of goods on the club plan 
good business?” 


it not too often 
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A—lIt sometimes brings business. 

Q—“Will a representative of the Waltham 
Watch Co. say how watches are sold to their em- 
ployes, for personal use or to sell to friends?” 

A—Mr. Flint answered, saying that Waltham 
watches are sold in only one way, through the job- 
ber. As an employe I cannot buy a watch from 
the factory. 


WEDNESDAY SESSION. 


The actual business session of the con- 
vention opened Wednesday morning, Presi- 
dent Kahl sounding his gavel at 10.30 
o'clock and on recommendation of the 
executive committee the following new 
members were unanimously elected: B. 
Shogan & Son, Fall River; Charles A. 
Gaudette, Arctic Centre, R. I.; John H. 
Seifer, Lowell; Adelbert H. Abbott, Low- 
ell; Willfred A. Jarrett, Woonsocket, R. I.; 
Frank A. Anderson, Boston; Frank N. 
Nathan, Boston, and Currier Bros, Ames- 
bury. 

Reports were made by representatives of 
the various States and local associations, 
telling of the activities and accomplish- 
ments of the past year. President Kahl 
read his annual address as follows: 


PRES. KAHL’S ANNUAL ADDRESS, 

The convention we are now holding brings us to 
the end of our fifth milestone. As we look back 
over these five years, we can recall many vexatious 
problems by which we have been confronted, many 
of which seemed almost impossible of solution; 
ye they have been met and solved satisfactorily. 

The explanation of why we are assembled as 
representatives of the oldest of crafts, of way we 
are here as a body of men representing the most 
honorable business known to the world, is found 
in the one word—Organization. Organization has 
championed all our causes, worked while many of 
us were sleeping and has made it possible for us 
to successfully carry our heavy burdens. Organ- 
ization is still at work in an effort to make our 
way of doing business easier, by being ever vigi- 
lant in the matter of securing reduced taxes. 
These, and many more things we have accom- 
plisaed, have been due to organization. 

Your president represented this association at 
the convention of the American National Retail 
Jewelers’ Association at Chicago, was a member 
of the repair price list committee, attended. all 
the meetings and came away with the State mem- 
bership banner. He also attended the State con- 
ventions held in Maine, Vermont and New York, 
and finds that the splendid co-operation we enjoy 
with our neighboring states is most ‘Aelpful in 
promoting the interests we all have in common. 
The exchange of bulletins and circulars helps us 
to keep in constant touch with all of New Eng- 
land, and this interchange of ideas and business 
policies is, as you will realize, of distinct value. 

We are exceptionally fortunate in the fact that 
New England is leading among the State associa- 
tions in the formation and development of a New 
England Retail Jewelers’ Association, organized 
for tae purpose of solving problems by a legislative 
system, permitting the referring of all questions 
for discussion and solution with a view to the 
general good of all. Every member in Massa- 
chusetts, Rhode Island, Connecticut, Maine, Ver- 
mont and New Hampshire, becomes automatically 
a member of the Retail Jewelers’ Association of 
New England, without dues. 

During the year I have attended three meetings 
of the executive committee held in Boston. At 
one of these meetings, it was voted to contribute 
$100 toward the expense of tae vigilant committee, 
which so ably represented the interests of the 
jewelers at Washington during the war, and 
which is still active. The committee also voted 
to contribute towards the purse for Col. and Mrs. 
Shepherd on the occasion of taeir 50th anni- 
versary. They are the best friends the jewelers 
have. 

BUSINESS OUTLOOK. 

We have just passed through a very successful 
business year, but what the future has in store 
for us is, of course, a question. We are told 
that the manufacturers nave more orders now 
than they can fill in 1920. The jobber has only 
an empty safe from which to draw his stock. The 
retailer is very short on some lines, especially 
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It is the new W.W.W. Window Display. 
Wait for the W.W.W. Man!—He has it with him. 


This display is the most dainty, original and attract- 
ive that has ever appeared in any window. It is a dis- 
play that will focus the eyes of all passersby on your 
window. | 

This display, wherever shown, has proved to be 
nothing less than a veritable sensation. It is given to 
jewelers in return for their ring business. It is given 
to jewelers for the purpose of aiding them in not only 
f selling more Rings, but in improving their whole 
: business. 

It is only part of the marvelous W.W.W. SERVICE. 
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HE news which 
came from Wash- 
ington last week to 
the effect that Repre- 
sentative McFadden of Pennsylvania had 
introduced into the lower house of Con- 
gress a measure which seeks to put an ex- 
cise tax of $10 an ounce on gold used in 
the arts, may be the subject of considerable 
publicity in the daily newspapers and of 
some comment in the jewelry trade. But 
it should cause neither the manufacturers 
nor the dealers in our industry any worry 
or concern, because it is not likely to have 
any material effect upon our industry one 
way or the other. 

This measure (or at least one like it) 
has been looked for ever since gold mining 
interests put through the mining conven- 
tion at St. Louis resolutions requesting 
Congress to enact such legislation, the pur- 
pose being to tax the use of gold in the 
arts and have this money paid as a bonus 
to gold miners who claim that under pres- 
ent conditions gold mining is not profitable 
and in the some cases is conducted at a 
loss. It is (in common parlance) a scheme 
on the ‘gold miner’s part to “get his.” 
While everything has gone up in value, 
gold being the standard has necessarily 
been stationary, and the gold miner has 
had to pay more for labor, material, ma- 
chinery, transportation and everything else 
and has been unable to increase the selling 
price of his commodity. He seeks this 
legislation not only to encourage increases 
in mining but for the purpose of making 
the present mining of gold pay. In this 
proposition the miner has the backing of 
some banking interests who are anxious to 
increase the production of gold as much 
as possible and who feel that as the stand- 
ard value of gold could not be changed, 
the only way to give the gold miner more 
is to tax the art industries and turn that 
ever to the miner as a bonus. 


This proposition, which like many other 
superficial solutions offered for economic 
and trade difficulties, while apparently a 
simple answer to the complex question 
which confronts the miner, is, we believe, 
thoroughly wrong in principle and when 
examined will be found to be economically 
unsound. First, it is wrong as taxing one 
industry for the benefit of others; and, 
secondly, and more important, it is unsound 
because it tends to give a double value to 
a standard; the metal used getting one value 
in coinage and a higher and artificial value 
in manufactures. Even if this were feasible, 
it would put gold values on an unsound 


Proposed Law 
to Tax Gold to 
Benefit Miners 


‘basis, but it is not feasible as long as gold 


coins are minted at the present rate. If the 
government has to pay approximately $30 
an ounce for gold used in its coins, and the 
coinage circulates at $20 an ounce, it will 
be on a position unprecedented in history. 


Furthermore, we do not believe that the 
Administration or the Treasury officials who 
are conversant with the present conditions, 
and who wish the United States to remain 
a free market for gold, have any sympathy 
with the legislation proposed; in fact, it 
is our impression that the economic conse- 
quences of such an act will bring opposi- 
tion from the Treasury Department whose 
officials we know have been studying this 
question from all its angles even before 
the proposition was broached at St. Louis. 
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But as far as the jeweler is concerned, 
while as a good citizen it is his duty to 
oppose any such ill-considered legislation, 
as that of the McFadden bill, on economic 
grounds, he“ need have little fear of the 
consequences, even were the constitutional 
question and the economic conditions met 
satisfactorily some way. Whether gold 
costs $20 or $30 an ounce is not going to 
affect the jewelry trade, nor the sale of 
jewelry to the consumer. The value of 
platinum rose 400 per cent. in a few years 
without serious consequence to that indus- 
try, and gold could do the same with even 
less effect. Therefore, our opposition to 
the McFadden bill is in no way based on 
selfish interests, but purely because in prin- 
ciple it is wrong, unsound and uneconomic. 





HE epidemic of 
crime against 
jewelers which has 
been apparent 
throughout the country for the past few 
tiionths, should make all members of our 
trade realize the benefit of concerted action 
in fighting criminals and in no better way 
can this be realized than by giving the 
utmost publicity to every act of the crook 
which causes loss to a jeweler as well as 
to every attempt made by a criminal to 
operate upon the jewelry trade. 

THE JEWELERS’ CIRCULAR has for years 
been the great medium of publicity in con- 
nection with such crimes, with the result 
that we have not only helped to protect 
the jeweler from operation by criminals, 
(1) by letting him know all the tricks that 
are being tried upon the trade, and (2) by 
discouraging the criminal in making it un- 
safe to try his tricks in more than one 
place, but in addition, our stories have 
been the means of causing the arrest of 
some of the cleverest thieves, highwaymen, 
pennyweighters and check swindlers that 
have ever made a specialty of jewelers 
among their victims. For this reason we 
again urge every member of the trade who 
is a victim of a crook, who has a crook 
attempt to operate at his store unsuccess- 
fully, or who hears of the operation of the 
crook who may be a menace to our trade, 
to forward to us without delay the full 
particulars as to the crime or attempted 
crime, that we may lay the matter before 
our subscribers 

Unfortunately in the past, some jewelers 
who have been caught by crooks (and also 
many who have successfully outwitted 
them), have felt it to be good policy to 
say nothing, either because their loss was 
small or there was no loss at all. These 
men did not realize that in so doing they 
were protecting the criminal and endanger- 
ing their brother merchants. The mere 
fact that the man was not arrested or no 
publicity was given to his acts, encouraged 
him to try his tricks elsewhere, where he 
could find conditions more favorable. The 
jeweler who hides these operations is also 
endangering himself as well as other mer- 
chants because his silence may make other 
crooks believe he is an “easy mark” and 
cause them to select him for some other 
and more cleverly worked out scheme. 

The advantage of giving publicity to 
crimes was recently called to the attention 
of our readers through the arrest of a 
check swindler, H. H. Muggley, who, as 
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told in THE JEWELERS’ CIRCULAR recent] 

was captured in Montreal as a result of an 
article which we had published about his 
operations in Minneapolis. The man 
worked a clever check swindle on J, B 
Hudson & Son, but the firm, being enter. 
prising and up-to-date, immediately sent 
the full particulars to this journal and the 
story was published in the issue of Feb, 25, 
Among those who read the story was.W. 
Talbot Payton, secretary-treasurer of Map. 
pin & Webb’s Canadian store in Montreal, 
and when Muggley attempted to pass a 
similar check there, Mr. Payton notified 
detectives, who had already been searching 
for the man, and he was taken into custody, 

The Minneapolis firm, by its enterprise 
in giving the facts immediate publication 
not only saved this Canadian house and 
many other jewelers from loss, but also 
redeemed for themselves loss already in- 
curred, inasmuch as with the arrest of the 
swindler the goods taken by him in Minne- 
apolis were recovered as shown in the fol- 
lowing letter received by THE JEWELERS’ 
CIRCULAR last week: 

Mrinneapo.tis, Minn., March 22, 1920. 
Editor of THe JEweters’ CrRcULAR: 

We are in receipt of your letter of the 12th 
inst. and would have replied sooner but the writer - 
has been out of the city on this case. 

We are very glad to inform you that through 
the publication in your issue it was the means of 
helping the arrest of Mr. Muggley. He has been 
brought back to Minneapolis and is now awaiting 
the action of the Grand Jury to see what will 


become of his case. There are a number of places 
where he is wanted, and no doubt he will be held 


e & 
at one of them, if not here. 
; } i 4 } 1 : i It seems as though this man has been operating 
a great number of years successfully, and has only 




















been apprehended at this time. 

I wish very much to thank you for your co- 
operation in helping us to locate him. We have 
recovered all of our goods intact. 

Very truly, 


. ® J. B. Hupson & Son. 
The kind that will double ian) WA Lae 
Another interesting letter in connection 
with our work in causing Muggley’s arrest 


your sales. Last year’s busi- was received last week from A. W. Ander- 


son, secretary of the American National 
Retail Jewelers’ Association, which shows 


ness proved everything we that Muggley had worked in other lines as 


well as the jewelry field. Mr. Anderson 
° 4 writes: 
sal or them. uccess 1S Neewan, Wis., March 22, 1920. 

. Editor of THe JEwELERS’ CIRCULAR: 

© The Jewelers’ Circular is to be congratulated on 

ak h the publicity given to swindling operations of one 

assured if you m e€ t em a H. H. Muggley who, I trust, is now on the way to 

the place in which he belongs. 

Muggley if also wanted in Neenah, where he 

feature operated during last Christmas week, but, for- 

e tunately for local jewelers, he did not operate 

among them but confined his attentions to banks, 

bringing what looked like first class recommenda- 

tions. Although he was not very successful, as 

local bankers were suspicious of him, he managed 

to get away with a small sum for which act he 
will be brought back, if possible. 

With kindest personal greetings, I am 
Sincerely yours, 
(Signed) A. W. Anperson, Secy. 


* 
We think that a consideration of this 
ross egue 1n case alone and a perusal of the above let- 





ters will convince any subscriber that it is 
not only his duty to his trade, but his duty 


Established 1863 to himself to give the fullest publicity to 
every act of a swindler of which he has 

> e knowledge, whether the swindler has been 
Entire Third Floor successful! in his work or not. We feel 


that the man who fails to do this, now par- 
21-23 Maiden Lane New York City ticularly in the dangerous situation in 

which the trade is placed today, is to say 
the least a “slacker,” if not an actual en- 
courager of crime. 
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A diamond setting business has been 
started at 125 Canal St. by the firm of 
Goldoff & Nudelman. 

Marmorstein & Co., jewelry manufac- 
turers of jewelry, now located at 71 Nassau 
St., will move to 45-51 Lispenard St., about 
April 15. 

A. H. Pond, head of A. H. Pond & Co., 
214 S. Warren St., Syracuse, N. Y., who 
has been spending a month as usual at 
Sommerville, N. Car., golfing and resting 
from business, was in New York, Monday, 
on his way home, much refreshed by his 
vacation. Mr. Pond was among the callers 
at the offices of THE JEWELERS’ CIRCULAR. 

Isadore Lachman¢’of Isadore Lachman & 
Sons’ Co., wholesale jewelers, Seattle, 
Wash., is visiting New York and will be 
here for a week prior to his return to Seat- 
tle. Mr. Lachman has been visiting rela- 
tives in Detroit and came to New York and 
Providence on business before his return- 
ing to the Coast. While in the metropolis, 
he is making his quarters at the McAlpin 
Hotel. 

Abraham Waitzel, formerly a jobber of 
Swiss watches, announced last week that 
he had gone into the importing business 
under the firm name of M. Waitzel & Son, 
which house has established quarters in the 
State Bank building of Brooklyn at Gra- 
ham Ave. and Varet St. The new concern 
expects to specialize in women’s ribbon 
and bracelet watches to be sold exclusively 
to the jobbing and retail trades. 

Members of the trade are warned to be 
careful in hiring office boys, and they should 
verify their recommendations before en- 
trusting them with property, as it is believed 
that a gang, similar to those stealing liberty 
bonds, may be operating on our industry. 
One John St. jewelry house, which hired a 
boy on Saturday learned that he disap- 
peared Monday before they had received 
word from the concern to whom they had 
been referred. With the boy went 66 gold 
charms, valued at about $200. Inquiry at 
the address he gave showed the same to be 
fictitious and the house with whom he 
claimed to have worked previously did not 
know his name. 

Inquiries have come to THE JEWELERS 
CircuLaR from newspapers and from many 
other sources, asking who is the “big” and 
“important” New York jeweler named 
“Noyes,” responsible for the civil control 
of the allied armies on the Rhine. Accord- 
ing to press dispatches, I. B. Noyes’ name 
has figured in many dispatches in Paris in 
connection with his work as American high 
commissioner and his important influence 
with the big people of Europe and Presi- 
dent Wilson, and the present Administra- 
tion. The gentleman referred to is evidently 
P. B. Noyes, president of the Oneida Com- 


, 


munity, Ltd., manufacturers of the Commu- 
nity line of silver-plated ware as well as 
of other articles. Mr. Noyes is, therefore, 
connected with the jewelry trade, though 
not a New York jeweler in the sense that 
the daily newspapers understand it, and 
therefore, they were unable to locate him 
among the prominent makers or dealers in 
gems in the metropolis. 

Max Kimmel, who, for ten years, has 
conducted a jewelry store in Jersey City, 
N. J., negotiated a lease last week with the 
Schulte Cigar Stores for the first and sec- 
ond floor of a building located in the heart 
of the business section of that city. The 
lease is for a term of fivé years, and after 
extensive alterations are made, Mr. Kimmel 
will open an installment jewelry house. Mr. 
Kimmel expects to open his new store 
about April 25 and also announces that he 
will still maintain his store on Newark 
Ave. 


Supreme Court Justice Gavegan heard 
argument last Wednesday in a suit between 
two brothers in which unfair trade prac- 
tices are alleged in the purchase and sale 
of pawntickets and precious stones. The 
plaintiff is Benjamin Feingold, who con- 
ducts the Provident Purchasing Co. at 166 
W. 46th St., and the defendant is Martin 
Feingold, head of the Provident Syndicate 
Co. of 812 Sixth Ave. Benjamin Feingold 
alleges in affidavits submitted by his at- 
torney, Abraham Levy, that he started busi- 
ness first and had a large trade in tickets 
for articles pledged with the Provident 
Loan Co., the name “Provident” serving to 
draw him many patrons. He said that 
when his brother set up a rival business 
around the corner on Sixth Ave., the latter 
imitated the name of the business, pat- 
terned his advertisements after the plain- 
tiff’s, and even had a painter examine the 
plaintiff’s offices in order that the defend- 
ant’s might be decorated in similar style. 
For that reason he sued to restrain his 
brother from using the name “Provident” 
and from imitating his business cards and 
advertisements. In his argument for the 
defendant, Emanuel B. Cohen told gustice 
Gavegan that the plaintiff had no prior 
right to the name “Provident,” which had 
been used by the Provident Loan Co. since 
1872, and whose pawntickets are at a pre- 
mium. He also pointed out that his client 
advertised that the Provident Syndicate Co. 
had no connection with any other firm. 
Justice Gavegan reserved decision. 

About two weeks ago Marcus Feldman, 
a retail jeweler at 1543 Broadway, New 
York, received a letter bearing the name 
of Warren Bros., wholesale dealers in lum- 
ber and building materials, Smithfield, 
N.. Car. This letter requested that the 
jeweler send to “E. G. Warren,” president 
of the concern, who was purported to have 


sent the communication, a price on a dia- 
mond ring. His letter was believed to be 
all right and it was answered on March 16, 
and two days later Mr. Feldman was sur- 
prised when a man representing himself 
as E. G. Warren, of Warren Bros., walked 
into his store. The man also produced a 
card bearing the name of Warren Bros., 
Smithfield, N. Car., and representing him 
as “E, G. Warren.” He finally picked out 
a ring costing $512, and then told the 
jeweler that when he comes to New York 
he rarely carries cash, but instead always 
has cashiers’ checks. He then presented 
one of these checks drawn on the Smith- 
field National Bank, Smithfield, N. Car. 
but Mr. Feldman refused to surrender the 
ring until he learned whether the check 
was a bona fide one. The man left, saying 
that he would return in a few days, but he 
has failed to put in an appearance. Since 
then the check has been returned to Mr. 
Feldman and pronounced by the bank to 


. be a forgery. Jewelers are warned to be 


on the lookout for this man if he should 
call at their establishments. 

Last Wednesday a testimonial luncheon 
was given by the New York and Newark 
directors of the National Jewelers Board 
of Trade, to DeWitt A. Davidson, ex-presi- 
dent of the board, at the Hotel Chatham, 
in recognition of the excellent service 
which he has rendered the board in the 
past. President Arthur Lorsch stated the 
purpose of the luncheon and _ requested 
O. D. Wormser, chairman of the commit- 
tee on resolutions, to make the address of 
presentation of a beautiful set of engrossed 
resolutions on behalf of the directors. The 
resolutions read as follows: “The officers, 


directors and members of the National ~ 


Jewelers Board of Trade desire to express 
in fitting and lasting form their high appre- 
ciation of the services rendered to the 
board by DeWitt A. Davidson, as shown 
in the following record: President, 1918 
and 1919; first vice-president 1917; second 
vice-president 1916; director 1914 to 1920; 
chairman of Good and Welfare Committee 
1917; member of said committee 1914 to 
1917; member ‘of finance committee 1916 
and 1917. Mr. DeWitt A. Davidson per- 
formed the duties of those offices with 
ever-increasing fidelity, unselfishness and 
efficiency, and by his personality endeared 
himself to ‘his fellow officers, directors and 
members of the board, in grateful remem- 
brance of which this testimonial is tendered 
him this 24th day of March, 1920.” The 
resolutions were the result of a unanimous 
vote passed by the membership at the an- 
nual meeting in January. 

Irving Koenig, of Koenig & Goldsmith, 
and son of Max Koenig, 14 Maiden Lane, 
was married on Wednesday, March 17, to 
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Grace Orner of Long Island. The cere- 
mony took place at the Savoy Hotel and 
after a dinner had been served the couple 
left for a two weeks’ honeymoon trip. 

The Novel Jewelry Co. has established a 
business at 77 Chrystie St., where the con- 
cern will manufacture jewelry. 

The Granby Mfg. Co., manufacturers of 
diamond mountings at 206 Broadway, will 
move on May 1 to the Partola building, 100 
W. 2l1st St., corner of Sixth Ave. 

Edward L. Stern, of the Jacques Kreisler 
Co., 41 Maiden Lane, left several days ago 
for a trip through the middle west and to 
the Pacific Coast in the interest of his con- 
cern. 

Saul Lenkowsky, junior member of the 
firm of Samuel Lenkowsky, importer of dia- 
monds, 71 Nassau St., recently announced 
his engagement to Miss Adessa Eleanore 
Sharoff. 

Newton H. Rogers and William Allison 
of Hayden W. Wheeler & Co., 2 Maiden 
Lane, returned from Europe last week on 
the Lapland. While abroad they visited the 
foreign diamond markets. . 

Samuel Loeb of S. & L. Loeb, manufac- 
turers of platinum wrist watches at 71 Nas- 
sau St., will shortly call on his trade in the 
middle west. Max H. Levy of the same 
firm has just returned from the coast and 
south. 

B. Gordon, who has been in the retail 
business in this city for the past 15 years, 
has sold out and has opened an office at 14 
John St., where he will conduct a jobbing 
and importing business in watches, dia- 
monds and jewelry. 

Last week the jewelry business of E. 
Hemmendinger was incorporated at Albany 
with a capital of $100,000. The incorporat- 
ors are Rose W.: Hemmendinger and La- 
fayette Hemmendinger, both of 45 John St., 
this city, and Leo Weinberg, of Newark, 
N. J 


Charles H. Eulhardt, manufacturing jew- 
eler, Newark, N. J., who has for several 
weeks been confined at the St. Francis Hos- 
pital, Bronx, N. Y., where he underwent a 
serious operation for kidney trouble. is 
slowly recovering, but is not expected to 
leave his bed for several weeks. 

Kaufman & Franklin, Inc., manufacturers 
of diamond mountings, now at 106 Fulton 
St., has leased space in the Partola build- 
ing, at 100 W. 21st St., corner of Sixth 
Ave., and expect to move in their new 
quarters May 1, 1920. The necessity for 
larger facilities has compelled this change. 

Paul Forbriger, of Paul Forbriger & Co., 
watch importers at 7 Washington Pl., has 
just returned from a successful selling trip 
to Chicago. Paul, Forbriger & Co, have 
announced to the trade that Al Sturtz, who 
for the last 13 years was with Leon Hirsch 
& Co., will represent them in the middle 
west and will shortly leave for this terri- 
tory. 

A charter of incorporation was filed at 
Albany, N. Y., last week by the Helvetia 
Service Corporation, Babylon, N. Y. The 
new incorporation has a capital of $1,000 
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and has authority to deal in jewelry, cutlery, 
leather goods, etc. The incorporators are 
R. L. Wessell, 177 Lenox Road, Brooklyn; 
Otto Syben, Lindenhurst, New York, and 
J. H. Goewey, 929 E. 216th St., this city. 

A regular monthly meeting of Golden 
Hill Post of the American Legion, which is 
composed of ex-service men in the jewelry 
and allied trades, will be held on Thursday 
evening, at the Old Dutch Tavern, 15 John 
St. The business session will be preceded 
by a luncheon which will be served at 
6:15 p. mM. All ex-service men in the trade 
are cordially invited to attend this 
gathering. 

Charles Osborne, vice-president. and head 
of the designing department of the Sweet- 
ser Co., silversmiths, 131 W. 31st St., this 
city, died on Tuesday, March 23, at his 
home, 321 W. 106th St. Burial took place 
from his late residence on Thursday after- 
noon. About six weeks ago Mr. Osborne 
met with an accident from which he never 
really fully recovered and it is believed that 
his death was hastened as the result of this 
accident. Mr. Osborne has been affiliated 
with the silversmith business for many 
years, having been formerly with the Whit- 


ing Mfg. Co. For the past five years he 
has been connected with the Sweetser 
concern, © 








WOMAN SWINDLER AT WORK 





New York Jeweler Falls a Victim to Woman 
Who Obtains a Diamond on 
Memorandum 


A woman swindler, who is believed to 
be the same one who has been operating 
in the trade for some time past, called upon 
Jacob Magaliff, dealer in diamond mount- 
ings, 21 Eldridge St., New York, on Tues- 
day afternoon, March 23, and swindled 
him out of a diamond worth $455. The 
records of THE JEWELERS’ CIRCULAR show 
that this woman has been operating spas- 
modically for the past two years, but dur- 
ing the past few months her operations 
have been more frequent. 

According to the story of Mr. Magaliff, 
he was called to the telephone on Tuesday 
afternoon and informed that “Mrs. Cohen,” 
a customer, was speaking to him and that 
she was sending her sister-in-law, “Mrs. 
Levin.” to buy a diamond. As Mr. Ma- 
galiff has several customers named “Cohen” 
he took it for granted that she was all right 
and a few minutes later the supposed ‘Mrs. 
Levin” arrived. 

She was at first shown a diamond weigh- 
ing about one carat and later a _ stone 
weighing a trifle more. She finally se- 
lected one of the stones and then told the 
ieweler that she had no money with her, 
hut that she would give him a check. Mr. 
Magaliff stated that as he did not know 
her, he could not take her check, and the 
only way that she could obtain the stone 
would be by paying for it in cash. As it 
was then 330 p. M., she stated that she 
conld not go to the bank to have it cashed. 
After talking to the jeweler for some time 
-she finally induced him to let her have one 
of the stones, costing $455, by signing a 
cash memorandum. When the woman 
failed to return the following day to pay 
for the stone, the jeweler concluded that 
he had been swindled. 
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She is described as rather an elderly 
woman, stands five feet two inches in 
height and weighs about 150 or 155 pounds. 
She is thick set and is cross-eyed, accord- 
ing to the jeweler’s description. 

This is probably the same woman who 
about two years ago visited a jewelry store 
on Broadway, near 45th St., and by using 
almost the same methods succeeded in get- 
ting away with a diamond. She may also 
be the same person who last December 
called upon A. Horowitz, a retail jeweler 
at 266 Bowery, and by using the name of 
“Mrs. Cohen” also succeeded in getting 
away with a ring worth $150. : 








AGAIN GOES TO JAIL 





Confirmed Thief Who Could Not. Go, 
“Straight” Séntenced for Robbing. « .: 
Washington, D. C., Jewelers 


Wasuincton, D. C., March 27:—Bdward 
Simmons, alias “Boston Frank?” “Penny- 
weight expert, 62 years old, who?admits 
spending nearly 40 years’ behind “prison 
walls, was sentenced today by Justice’ Gould 
in Criminal Court No. f° to -serve eight 
years in the penitentiary. . 

Simmons had been before. the court only 
a few months ago and of ‘his plea, that he | 
was tired of a’ criminal lifé and if given'a’ 
chance would “go straight,” was’ released 
by Justice Gould’ on probation, the Justice 
saying that he was going to “take a gam- 
bler’s chance” on Simmons: Within a 
week Simmons came back to Washihgton 
and entering the jewelry store of the Shaw 
& Brown Co. stole a diamond pin. The 
pin was found in his possession when he 
was arrested a few hours later. 

“IT. am_ sorry,” said Simmons before 
Justice Gould, “that you lost after taking 
a ‘sporting’ chance on me.” The Justice 
remarked that the only thing to do was to 
send the prisoner where he would not have 
the temptation to steal, as he believed Sim- 
mons could not overcome his inclinations. 





James Dickerson, Engraver, Is Dead 

Provipence, R. I., March 25.—James 
Dickerson, well-known engraver, died yes- 
terday in his 7lst year at his home, 31 
Gladstone St. He had left the employ of 
Bradley M. Graffam, engraver at 266 Wey- 
bosset St., last November through illness 
caused by heart trouble. 

Most of his active life was spent in this 
city. For 42 years he worked with Fessen- 
den & Co., Inc., silversmiths, and later: for 
several years with the Gorham Mfg. Co. 
The remainder of his career was spent with 
Bradley M. Graffam. 

For several years he was a sergeant of 
the First Regiment, R. I. M., and for many 
vears drum major of the First Light In- 
fantry Drum Corps and also a member of 
Sterling Lodge, Knights of Pythias. He is 
survived by his widow and two sons, 
Charles E. G. Dickerson and Clarence H. 
Dickerson. 





Edgar Lilijgren, jeweler at Samuelson & 
Bonggren, Moline, Ill.. was married on 
New Years’ Day to Miss Ella Schebler, 
Davenport. Ia. The wedding has just been 
announced, © - +» : 
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I have never seen a torch as good as the new Hoke-Jewel; it is better than I had thought possible; it is better, even, than 


my old love, the Hoke-Phoenix soldering torch, of which thousands are in use all over the United States. 


It is so good that jewelers are already calling it the “O. K. Hoke.” 


The Wonderful Hoke-Jewel solders 


silver, gold, white gold, bronze; German 
silver, platinum. 


So quick, so easy, so perfect, 


you will just love it. 


Two months ago a New York jeweler 
told me he had an inquiry from a friend 
in Los Angeles about the Hoke torches, 
and he asked me to. ship. outfits 
for twelve benches—and said he would 
pay all expenses if the goods were re- 
turned to us. They were not returned. 


Sam W. Hoke, Mer. 


The Hoke-Jewel does a dollar a day 
MORE work—better work— 


Costs a dollar a week LESS to run. 


With the Hoke-Jewel, you can use a 
harder solder in your platinum work; 
you can solder nearer a precious stone 
in your ordinary work; you can size 
(weld) an all-platinum ring; you can do 
everything you can with any other torch, 
and much that you cannot do with any 


other torch on the market. 


Ask for our Circular, CJ 19 


The above cut shows one section of 
the shop of Hans Brassler, New York, 
where all the jewelers use the new Hoke- 
Jewel for soldering gold and platinum. 


Oxygen to be used with the Hoke- 
Jewel torches is supplied by manufac- 
turers all over the world; there is a sup- 
ply house near YOU, no matter where 


you are. We supply addresses. 


Any gas or steam fitter can fit your 
benches for use with the Hoke-Jewel, 
but first get our “Hints to Plumbers.” 


Jewelers Technical Advice Co. 
5 Cortlandt Street, New York 


Makers of the Celebrated Hoke-Phoenix Platinum Melting Outfits 
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Richard M. Chapman, watchmaker, is 
now located with L. E. Kenney at Mystic, 
Conn. 

J. Thomas Smith, engraver and engine 
turner, has removed from 333 Westminster 
St. to 167 Chestnut St. 

William L. Lachlan, 44 Franklin St., is 
doing business under two styles—Mono- 
gram Jewelry Co. and the Monogram En- 
graving Co. 

Linton & Co., manufacturers of rolled 
gold and silver plate, have removed from 
05 Pine St. to 11 Mason St. in the Manu- 
facturers’ building. 

A dividend on the capital stock of the 
Nicholson File Co. has been declared pay- 
able on and after April 1 to stockholders of 
record of March 25. 

The Julius J. Jacoby, Inc., manufacturing 
jewelers, 212 Union St., has increased its 
capital stock from $5,000 to $25,000, accord- 
ing to a certificate filed Saturday in the 
office of the Secretary of State. 

Arthur E. Simmons, 62 years old, for 
many years employed as a burnisher at the 
plant of the ,Gorham Mfg. Co., dropped 
dead Monday, while at work. He had 
complained a short time before to the com- 
pany’s physician that he had a pain around 
the heart. A medical examiner found that 
death was due to natural causes. 

According to the records at City Hall 
the property on Richmond, Pine and Page 
Sts., known as the Jesse Metcalf building 
and occupied by a number of manufacturing 
jewelry and kindred plants, has been trans- 
ferred to the Houghton Land Co. The 
new company, which is planning consider- 
able improvement of the property consists 
of Mrs. Eliza G. Radeke, Jesse H. Metcalf 
and Stephen O. Metcalf, who owned the 
building. 

Among the jewelry buyers reported in 
the city and vicinity the past week were 
the following: L. J. Kaufman of Hart & 
Kaufman, Philadelphia; Mr. Hopkins of 
Otto Young & Co., Chicago; Jacob Avi- 
dahn of Lippman, Spier & Hahn, New 
York city; Mr. Twachtman of Oskamp, 
Nolting Co., Cincinnati; Mr. Mendelsohn, 
New York city; M. Eiges of the Western 
Druggists Supplies Co., Detroit, Mich.; 
C. W. Austin of Carl Austin & Co., To- 
ronto, and C. W. Eastberg of Goldsmith 
Stock Co., Toronto. 

Ralph S. Hamilton, ‘Jr., of Hamilton & 
Hamilton, Jr., who was a lieutenant-colonel 
attached to the American Expeditionary 
Forces general headquarters as assistant 
chief of the American Army Postal Ex- 
press Service in France, has just received 
a citation certificate from the French Gov- 
ernment naming him an Officer d’Academie. 
The certificate is from the French Minister 
of Public Instruction and Fine Arts. A 
United States War Department letter ac- 
companying the document describes it as a 
“citation certificate in the Order of Uni- 
versity Palms,” a civil honor. 

Acting upon complaints of the extraordi- 
nary losses of parcel post packages now 
occurring and the delays in the delivery of 
such packages, the board of governors of 
the New England Manufacturing Jewelers’ 
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and Silversmiths’ Association has directed 
formal] letters of complaint to the members 
of the Rhode Island delegation in Congress 
protesting against conditions and seeking 
immediate relief. Acting on behalf of the 
New England Association, Representative 
Walter R. Stiness of the Second Congres- 
sional District of Rhode Island, has brought 
to the attention of the Post Office Depart- 
ment the condition which prevails and of 
the great losses that have been suffered. 
The Post Office Department has promised 
to put an inspector on the case at once to 
conduct an investigation. 

Thomas U. Catlow, a manufacturing 
jeweler at Edgewood; Paul S. Carrier, 
secretary and treasurer of the manufactur- 
ing jewelry concern of S. & S. Novelty 
Co., and Herbert A. Harrison, a manufac- 
turer of jewelers’ chemicals and supplies, 
had narrow escapes when fired upon by twa 
men, Sunday, March 21. The three men, 
with some half a dozen others, own a smal] 
shore reservation at Swansea, Mass. 
known as the Kickemuit Country Club, and 
last Sunday they took advantage of the 
Spring weather to pay a visit to the grounds 
to spend the day and see what repairs and 
improvements would be necessary this year: 
Upon opening the door of the clubhouse 
they noticed that the furniture and other 
articles were upset around the room and 
everything in a general state of disorder. 
As one of the members remarked that 
somebody had evidently been disturbing 
things, a closet door was partially opened, 
and two men behind it ordered the owners 
of the place to leave at once. Before the 
owners, neither of whom were armed, 
could reach the outer door the men in the 
closet opened fire, but fortunately none of 
the members were injured, although the 
revolver shot made its way into the walls 
a few inches from where they were stand- 
ing. Word was sent to the local. police, 
but when the members returned to the 
building a few minutes later with the officer 
no trace of the intruders could be found. 








Atlanta, Ga. 





William J. Iliffe, formerly with Duval 
Jewelry Co., Miami, Fla., has opened a re- 
pair shop at Homestead, Fla. 

The jewelry store for many years owned 
and operated by S. M. Dekle, Claxton, Ga., 
has been purchased by M. H. Mulky. 

W. W. Mott with T. L. Bell, Americus, 
Ga., H. Abrahams, Valdosta, Ga., and H. L. 
Laird, Miami, Fla., were business visitors 
in this city this week. 

George Greenway, for 12 years in the 
finishing and adjusting department of 
Hamilton watch factory and late of the 
Adolph Enggass Jewelry Co., 218 Randolph 
St., Detroit, Mich., has accepted a position 
as watchmaker with J. W, Boone, Peachtree 
Arcade, this city. 

Maier & Berkele, 31 Whitehall St., one of 
Atlanta’s most prominent jewelry firms, 
celebrated its 33rd anniversary Monday. 
The firm has been in continuous operation 
as one.of the leading business establish- 
ments of the city since it was founded by 
H. A. Maier, its present president, in 1887. 

George E. Horton, a jeweler for many 
years in Atlanta, having been with Joe Clay, 
Silvers & Woods, A. Holzman, Timms 
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Jewelry Co., and the Durham Jewelry Co., 
but late with May Bros., Peachtree St., has 
tendered his resignation to take effect at 
once. Mr. Horton is in poor health and 
intends spending a few months or may per- 
manently locate on a farm, 








Charles F. Roh, Jr., jeweler at 19 College 
Pl., and Hardy Bush, manufacturing jeweler, 
are on the April Grand Jury panel, 

By the terms of the will of Mrs. Amma 
G. Tack, who died on March 10, her husband 


is named the sole legatee. The will, which 
has just been filed for probate, was made 
Feb. 3, 1899. 

William S. Sinnock has left for a trip 
through the southern territory in the interest 
of Ehrlich & Sinnock, manufacturing 
jewelers at 126 South St. William D. Sin- 
nock is planning to start on a trip which 
will carry him as far as the Pacific Coast. 

Preparations are being rapidly completed 
for the convention of the New Jersey Retail 
Jewelers’ Association which is to be held at 
Asbury Park on May 16, 17 and 18. As the 
convention is being held a month earlier 
than usual the committee in charge of 
arrangements has had to expedite arrange- 
ments. A large attendance is expected. 

The motion of Frank M. McDermit, coun- 
sel for Camille Martin, convicted twice as 
the murderer of James J. Haag, an Orange 
jeweler, on Feb. 8, 1918, for re-sentence, was 
denied by Judge Martin. Mr. McDermitt 
took exception to the denial and stated that 
he would carry the case to the Supreme 
Court. He contended that since Martin was 
in Trenton at the.time he was sentenced, 
his sentence was invalid. Martin is in the 
death house at Trenton awaiting execution. 

A man who gives the name of Solomon 
Solofsky, and who says his home is at 364 
Nepperhan Ave., Yonkers, N. Y., was 
arrested on suspicion that he might know 
something about the recent robbery of the 
safe at the jewelry factory of Harry Hey- 
man, 129 Oliver St. He admitted that he 
had worked for the Jabel Ring Co., ring 
manufacturers. at 25 Marshall St., whose 
safe was robbed of $15,000 worth of gold 
and jewelry in December. He denied 
knowledge of the robberies. 

Clarence H. Sparrow, of 768 Stuyvesant 
Ave., Irvington, who, it is alleged, recently 
figured in a large theft of gold from the 
Balbach Smelting & Refining Co., was taken 
and held at police headquarters pending in- 


. vestigation of the theft of a Philadelphia 


automobile. - Jcseph B. Curry, who gave the 
address of 391 Clinton Ave., but whom the 
police say roomed at the Lucerne Hotel, 
1156 Broad St., was first arrested for hav- 
ing the alleged stolen car in his possession, 
and held for investigation. While his room 
in the Lucerne was being examined Sparrow 
appeared. ‘and was also taken to head- 
quarters. 








Members of the Association of Whole- 
sale Jewelers of Philadelphia will observe 
the Easter holidays in accordance with 
their agreement, by. closing their places of 
business all day Friday, April °2. 
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No Back Orders 


V. I. F. 


Cheapest in the long run 


WATCH GLASSES 


Less Breakage Less Time Fitting 





Our Stock Is Absolutely Complete with: all the popular sizes 





Send your orders to us for prompt attention 





—Everything in Jewelers’ Supplies— 





THE C.&E. MARSHALL CO, 











The Most Progressive Jewelers’ Supply House in America 





Detroit — CHICAGO — Columbus,0. 
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Chicago Notes. 





Frank Rose, of Dayton, O., visited the 
local market last week. 

C. W. Douglass, representing C. A. 
Marsh & Co., was here last week. 

_H. A. Gardner, treasurer of the Bugbee 
& Niles Co., visited the trade here last 
week. 

Albert Mayer, of Joseph Mayer & Bros., 
Seattle, Wash., spent several days here last 
week, 

John K. Godfrey and wife, Battle Creek, 
Mich., were here last week on business and 
pleasure, 

W. H. Rybeck, representing the Meriden 
Cutlery Co., called on the Chicago trade 
last week. 

William H. Joers, of Hayden W. 
Wheeler & Co., New York, was a visitor in 
Chicago last week. 

W. R. Stevenson, of Holland, Mich., was 
visiting friends here last week and adding 
new stock to his store. 

Charlie Brown, buyer for the Stein & 
Ellbogen Co., left Sunday for a buying trip 
of a few weeks in the east. 

Charles M. Slemmons is making a three 
weeks’ business trip through Wisconsin for 
the Norris, Alister-Ball Co. 

Victor Hume, manufacturers’ representa- 
tive, has returned from a business trip 
through Michigan and Ohio. 

George Gubbins, representing the Illinois 
Watch Case Co., is now making a business 
trip to Pittsburgh and Ohio cities. 

Horace M. Peck, of the Manufacturing 
Jewelers Board of Trade, visited the Chi- 
cago office of that compariy last week. 

George G. Gambrill, of the Eisenstadt 
Mfg. Co., St. Louis, was at the Chicago 
office last week and visiting friends here. 

Stephen H. Bridges, president of Despres, 
Bridges & Noel, is spending a few weeks 
at West Baden, accompanied by Mrs. 
Bridges. 

Ed. Imig of A. A. Imig & Son, Sheboy- 
gan, Wis., accompanied by his wife, made 
a short visit in Chicago last week en route 
to Florida. 

J. H. Ruttan, wholesale dealer in ivory 
and leather goads, returned last week from 
New York, where he spent several weeks 
on business. ‘ 

Charles W. Meyers of Joseph Meyers, 
Inc., Memphis, Tenn., spent last week in 
Chicago accompanied by the firm’s silver 
buyer, Mr. Scribner. 

N. T. Sherwood, southern representative 
for the Basset Jewelry Co., has returned to 
the Chicago office, after a very successful 
trip through the south. 


William Penfold, representing F. H. 
Sadler Co., returned last week from a trip 
to the factory and left Sunday for a busi- 
ness trip through the south. 

William Henry, of Hutchison & Huestis, 
Providence, spent several days here last 
week at the Chicago office and visiting 
Harry Miller, Chicago representative. 

E. Levy, of San Francisco, who repre- 
sents the Charles E. Hancock Co. and the 
Western Watch Case Mfg. Co. in the west, 
spent a few days in Chicago recently. 

Ernest Block, representing Louis Stern 
Co., has returned to Chicago after an ex- 
tended southern trip. He leaves in about 
two weeks for the western and coast trip. 

Frank J. Spellman, who represents 
Towle Mfg. Co. in the central west, was 
called to his old home in Waterbury, Conn., 
last week on account of the death of his 
mother. 

Jack Art, of j. L. Art & Co., auctioneers, 
left last week for Ft. Worth, Tex., to sel! 
the stock of David H. Keene, 1001 Main 
St., which was recently purchased by J. L. 
Art & Co. 

Recent visitors to the Chicago market 
included: B. A. Johnson, St. Marys, Ida.; 
E. J. Stenewald, Virginia, Minn.; C. C. 
Pumphrey, Decatur, Ind., and G. G. Gren- 
wald, Morbridge, S. Dak. 

Mrs. Babett Kaufmann, mother of Mrs. 
Max Noel, died suddenly at her home here 
March 18, and was buried in Forest Home 
Cemetery. Mrs. Noel is the wife of Max 
Noel, of Despres, Bridges & Noel. 

B. L. Gates and wife, Seattle, Wash., 
spent a few days here last week en route 
south. They will spend a few weeks in 
Cuba and other points in the south and 
return home by way of California. 

George F. Davidson, son of G. D. David- 
son, of the G. D. Davidson Co., Los 
Angeles and Jersey City, is spending six 
months in Chicago making his headquar- 
ters with Norris, Alister-Ball Co. 

“Bob” Dana, Antigo, Wis. and his 
brother, Guy Dana, Marshfield, Wis., came 
to Chicago last week to meet their father, 
who was returning from Hot Springs, and 
spent a few days buying for their stores. 

Otto Burnstein has purchased the interest 
of N. Stein in the business of the Burn- 
stein Watch Co., watchmakers to the trade, 
804 Kesner building, and will continue the 
business under the name of Burnstein 
Watch Co. 

C. P. Wolf has recently been added to 
the traveling force of C. & E. Marshall & 
Co. He will represent the house in Iowa. 
Elmer C. Merklein, who was with Otto 
Mueller at Warsaw, Wis., for many years, 


will travel for them in Wisconsin, begin- 
ning in April. 

A. J. Hamil, Ludington, Mich., spent last 
week in Chicago arranging for new fix- 
tures and buying stock to reopen his store 
in Ludington. It will be recalled by our 
readers that his store was completely de- 
stroyed by fire recently. 

B. C. Allen of Benjamin Allen & Co: left 
Sunday for New York and Atlantic City, 
where he will meet his father and mem- 
bers of his family returning from Florida. 
After a short stay at Atlantic City, they 
will return to Chicago. 

Louis Goldman and H. A. Wolff, trus- 
tees of the Robert C. Abt Co., sent out 
notice of sale last Friday for the entire 
stock of diamonds which consists of more 
than 130 carats. Bids will be received up 
to and including March 31. 

J. K. Marshall, vice-president of C. & E. 
‘Marshall Co., formerly manager of the 
Columbus, O., store, arrived in Chicago this: 
week from Florida, where he spent the 
Winter. 
general manager of the store here. 

Jacob Stonage, Jr., who has been asso- 
ciated with the trade here for the past 
10 years, will, beginning April 1, represent 
Hirsch & Oppenheimer, . manufacturing 
jewelers in the Masonic Temple and will 
cover Illinois, Indiana and Michigan, 

H. N: Lorish, Chicago manager of the 
Alvin Silver Co., has returned from an 
extended southern trip. during which he 
made a survey of conditions in that sec- 
tion. He was well pleased with business 
as he found it and anticipates a good busi- 
ness throughout the year. 

J. H. Randall, president of the Oklahoma 
Jewelry Supply Co. of Oklahoma City, was 
in Chicago last week on a buying trip. Mr. 
Randall recently incorporated this company 
for $1,000,000. and has associated with him 
some of the oil capitalists of that section as 
well as a large number of jewelers. 

The jewelry trade in Chicago has suf- 
fered much inconvenience for the past three 
weeks on account of the congestion in the 
post office. Even first class mail is delayed 
for 24 to 48 hours and parcel post and 
other mail for many days. This has caused 
much complaint from the trade, but the 
houses here are doing everything possible 
to get merchandise delivered to out-of- 
town customers. 

A 25 per cent composition settlement 
in the case of Henry Wellner, jeweler of 
Gary, Ind. has been confirmed by the 
court, and checks will be mailed to the 





(Continued on page 139.) 


He will remain in Chicago as 


























A. Witt, an old trade watchmaker, in 
the Holland building, died last Thursday. 
He was well known among the trade. 

Out-of-town visitors in St. Louis this 
week, buying goods, have been D. F. Car- 
penter, Moberly, and L. E. Harlan, Wood- 
river, Ill. 

Mack M. Burnstine made a trip to Chi- 
cago last week to make final arrangements 
for the installation of the equipment in his 
new suite in the Arcade building. 

The Hess & Culbertson Jewelry Co. gave 
the annual entertainment for its employees 
at the American Annex Hotel last week. 
After the banquet there was dancing. 

Ben Barnett, president of the Ben Bar- 
nett Jewelry Co., which was recently incor- 
porated, died Tuesday. Mr. Barnett was 
for many years in the pawn and jewelry 
business. 

A robber threw a brick through a $100 
window of the John Blitzman jewelry store 
at 5875 Easton Ave. one evening last week 
and got loot valued at $200, including sev- 
éral watches. 

A damage suit for $10,000 against the 
C. R. Hettel Jewelry Co., 901 Washington 
Ave., was filed a short time ago in the St. 
Louis Circuit Court by John W. Organ, 
administrator of the estate of Harry Organ, 
driver for the American Express Co., who 
died Oct. 15 last from drinking cyanide of 
potassium. It is alleged in the suit that 
wher Harry Organ went to the store of 
the jewelry company to deliver an express 
package, he asked for a drink of water 
and was directed to the rear of the store. 
He took the poison by mistake and expired 
shortly after drinking it, it is alleged. Neg- 
ligence on the part of the defendant com- 
pany is alleged in the suit. The poison was 
kept in the store for cleaning jewelry. 

Charles H. Ziegler, a jeweler at 4129 
Manchester Ave., shot a man who smashed 
his display window with a brick and tried 
to rob it at 10:30 o’clock a few evenings 
ago. Ziegler had just closed his store and 
was in a room in. the rear of it when he 
heard the sound of broken glass. Going 
into the store and turning on the light, he 
saw an arm and shoulder thrust into the 
window through a hole in the glass. Ziegler 
fired two shots into the display window. 
The arm and shoulder were quickly with- 
drawn. He ran out the door and saw a 
mah running away. He fired three more 
shots at the fleeing form. Policemen who 
were called found blood spots along the 
sidewalk. They followed the trail about a 
third of a mile where they found a collar 
and a soft hat, both spattered with blood. 
On the sidewalk near the jewelry store they 
found’ a loaded pistol and three wrist 
watches and six rings. The jewelry had 
been ‘taken from the window. The thief 
escaped. After an inventory, Ziegler said 
all his property had been recovered. 

One of the biggest surprises in St. Louis 
wholesale jewelry circles, as well as social 
circles, was when Morris Eisenstadt, presi- 
dent of the Eisenstadt Manufacturing Co., 
at a dinner given by him to the officers and 
directors of the company Saturday night, 
March 20, announced that he had been 





THE JEWELERS’ 








married on the Saturday previous to Mrs. 
Marie F. Johnston, of the Westmoreland 
apartments, widow of the late J. V. John- 
ston, who was one of his most intimate 
friends before his death. They were mar- 
ried at Temple Israel by Rabbi Leon Har- 
rison, but the marriage had been kept secret 
until the dinner. They had been engaged, 
it is said, for several months. After a 
honeymoon trip including Atlantic City and 
other eastern resorts, Mr. and Mrs. Eisen- 
stadt will be at home, about May 1, in the 
St. Regis apartments. Mr. Eisenstadt was 
a confirmed baghelor and no one ever sus- 
pected that he would enter the ranks of 
the benedicts, but it seems he did, hence 
the surprise to his friends was very great. 
Mr. Eisenstadt began his business career 
with the Eisenstadt company in 1873 as an 
office clerk and since 1905 has been presi- 
dent of the company. 








Seattle, Wash. 





Albert Mayer, of the firm of Mayer Bros., 
is on his way to New York and Providence 
on a buying trip. 

S. Friedlander of the firm of S. Fried- 
lander & Son, is taking a trip to California, 
where he plans to meet Mrs, Friedlander, 
who is returning from a journey through 
the east. 

B. L. Gates and wife have left for an 
extended trip to the east. Mr. and Mrs. 
Gates intend to make this a purely vacation 
journey and will spend most of their time 
in Florida. 

I. Lachman of the firm of I. Lachman & 
Sons Co., who has been spending some 
time in Detroit, Mich., will leave that city 
and proceed to New York and the jewelry 
manufacturing centers in the interests of 
his firm. 

Meyer Rothstein, formerly owner of the 
American Jewelry Store, has opened in the 
Commercial building at 2nd and Madison 
Sts., as the Commercial Jewelry Co. He 
intends to sell diamonds and mountings to 
the retail trade. 

The store of S. Chiba, 608 King St., was 
entered recently by burglars, who removed 
the front door lock. After taking away 
jewelry to the value of approximately $600, 
they replaced the lock so that the loss was 
not discovered until morning. 


An epidemic of jewelry store robberies 
occurred in this city last week, two stores 
being broken into in one night. The store 
of Sunde & Lindeberg at 1516 Westlake 
Ave. was the first one entered. The win- 
dow in the front door was broken with a 
brick and entrance was made in that way. 
Jewelry to the amount of $2,500 was stolen. 
The missing articles consist mostly of 
watches and gold nugget chains. The rob- 
bery was not discovered for several hours. 
A passing street car jarred out the frag- 
ments of glass left in the door and a police- 
man hearing the noise ran up to investi- 
gate. The other store burglarized was the 
Berry Aets & Crafts Shop at 1405 Fourth 
Ave. The thieves gained entrance to this 
place in the same way as in the previous 
case, smashing the glass in the front door. 
They cleaned out a window full of carved 
fossil ivory and Chinese jade ornaments 
valued at over $1,000. The police are busily 
engaged in running down clues. 
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Evansville, Ind. 





Thomas J. Littleton, a peari button dig- 
ger living near Decker on White river, a 
few miles north of here, found a pearl a 
few days ago that is said to be valued at 
several hundred dollars. 

Local retail merchants, including the 
jewelers, will take an active part in the 
arranging of the annual Evansville éxposi- 
tion at Bosse Field here next September. 
It is expected that the exposition this year 
will be given on a larger scale than ever 
before. 

The Commercial Club at Shawneetown, 
Ill., is negotiating with a company operat- 
ing a large pearl button factory, and it is 
said the company will locate a plant at 
Shawneetown that will give employment to 
100 people or over. It is said that the deal 
is practically closed and that work on the 
building of the factory will start within a 
short time and that it will be in operation 
some time this Summer. Paducah, Ky., a 
live city on the Ohio river, several miles 
below Shawneetown, will also get a pearl 
button factory, according to the informa- 
tion that has reached this city. The Pa- 
ducah Board of Trade has taken the matter 
up with a large pearl button factory at 
Muscatine, Iowa, and it is understood that 
the company has agreed to erect a factory 
in Paducah, which promises in time to be- 
come one of the largest manufacturing 
plants in that city, giving employment to a 
large number of men and women. Most 
of the pearl button factories in southern 
Indiana and southern Illinois have been 
running on full time where they could get 
the shells and indications point to this being 
a mighty busy season for the factories. 
New Harmony, Ind., may get a new pearl 
button factory. A new factory is now be- 
ing built at Grayville, Ill., and less than a 
year ago a large factory was erected at 
Mit. Carmel, Ill, that has built up a nice 
trade. 








Omaha. 





A. F. Smith and wife have gone to New 
York on a buying trip. 

Godsey & Cameron, Herman, Neb., were 
in this city last week purchasing a stock of 
phonographs and records which they will 
add to their stock of jewelry. 

C. S. Myers, Winner, S. Dak., was in 
the city last week purchasing new fixtures 
for his store room. He is just completing 
a new building which he will remodel very 
soon. 

Jewelers in Omaha last week included 
Charles Stenglein, Waterloo, Ia.; Grover 
Spangler, Fremont; W. Ruby, Atkinson; 
George Kohles, Earling Ia.; E. E. Morey, 
Chadron; Frank Gillespie, Randolph; E. 
W. Philip Folsom, Ashland; Harry Mar- 
tin, Lyons; Harry Barnes, Avoca, Ia.; 
John Levin, Wahoo; P. V. Lynch, Shel- 
don, Ia.; C. E. Masters Crawford; W. C. 
Buckta, David City; T. J. Keefe, Clarks. 





Dubin & Co., wholesale jewelers at 803 
Sansom St., Philadelphia, Pa., of which 
Abraham Dubin is proprietor, are offering 
creditors 3314 cents on the dollar in full 
settlement. 
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Theodore Huggins, buyer for AS i, Hall 
& Son, Inc. of San Francisco, will be in 
the east the latter part of April, visiting 
the main centers of jewelry trade and 
manufacture. 

FE. V. Saunders, western manager of the 
International Silver Co., is back at head- 
quarters here, after an absence of several 
weeks, during which he has been east and 
visited in the southern part of the State on 
his return trip. : 

J. E. Heche has sold his business at 525 
Clement St. this city, to Santi Lo Monaco, 
who had been in his employ for some time. 
Mr. Heche will take a much needed rest 
for several months, his plans being to go 
to New York on a visit of a few weeks and 
then proceed to Switzerland. 

H. W. Stackpole, dealer of San Jose, Cal., 
was in San Francisco a few days ago in 
conjunction with preparations to move into 
his new store at 155 S. 1st St., which will 
be ready for occupancy about June 1. He 
plans to make the new place one of the 
finest stores of the kind in central Cali- 
fornia. 

A new wholesale jewelry and novelty 
business has been opened in San Francisco, 
under the name of the M. Katzman Co., 
with M. Moyse as resident manager. Quar- 
ters have been fitted up on the fifth floor 
of the Phelan building, and four men will 
travel the city and outlying territory. 
There is a corporation by the same name 
in Los Angeles, but this company is en- 
tirely distinct from the southern California 
organization, although Mr. Katzman is also 
interested in the new company. 

That the value of trade organizations is 
gradually becoming more generally recog- 
nized on the Pacific Coast is evinced by 
reports from Eureka, Cal., that a jewelers’ 
association has been organized in that city. 
The first meeting was well attended and a 
representative charter membership was 
signed up. The second meeting was held 
gyn March 11. Besides the local jewelers 
who attended, several visitors from outside 
points were present, and it was decided to 
extend the scope of the organization to in- 
clude all of Humboldt County. 

Edward O’Brien, Edward Spohn and 
“Slim” West have been indicted by the 
grand jury as members of the bandit gang 
which last August robbed the Morgen 
Jewelry Co. of this city of several thousand 
dollars worth of diamonds and other stock. 
Their indictment was due in part to the 
testimony of Antone Johnson and John 
Richards, who are serving terms in the 
State prison as members of the gang. The 
attorney for the convicts, was a witness 
before the grand jury. It is announced the 
investigation is not yet completed. 

The jewelry trade. of the San Francisco 
Bay district is interested in an ordinance 
against fake advertising drawn up by Com- 
missioner F. F. Morse of Oakland for sub- 
mission to the Oakland City Council. The 
law was framed at the request of the Bet- 
ter Business Bureau of the Oakland Adver- 
tising Club. False and incorrect represen- 
tations, sale of old or second-hand goods 
as new, substitution, price juggling and 
other acts of business trickery are banned 
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by the new ordinance. Additions are to be 
made in accordance with suggestions from 
reputable advertisers. A similar law is 
already operative in San Francisco and 
business men on this side of the bay are 
using their influence to secure the passage 
of the proposed fake-advertising ordinance 


in Oakland. 
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Harry Harris, of L. Eaves & Co., Santa 
Barbara, visited here a few days ago. 


Earl L. Bothwell, San Jose, was here a 
few days, accompanied by his family, on his 
return from a motor trip to San Diego. 

David Zabriskie, manager of the Meyer 
& Talbott Co.’s branch at El Paso, Texas, 
is in Los Angeles for a few days. 

Mr. Pedillion, recently of Bisbee, Ariz., 
has been here for the purpose of buying 
stock, showcases and fixtures for a new 
store which he is about to open in Miami, 
Ariz. 

J. M. Foreman, recently with S. B. Bailey, 
450-A S. Broadway, has taken a posi- 
tion as watchmaker with C. A. Vander- 
burg, 322 W. 6th: St. 

James A. Montgomery took a four days’ 
outing at the week-end and made a motor 
trip to the Imperial Valley, going by the 
way of the Salton Sea and returning by 
way of San Diego. 

O. D. Collins, formerly proprietor of the 
Needles Drug & Jewelry Co., Needles, Cal., 
has suffered the loss of his brother-in-law 
by death. The deceased was a watchmaker 
working for the company. 

A. A. Goodyear, Santa Paula, was here 
a few days ago, having come for the pur- 
pose of meeting his mother on her arrival 
here from her home in Chicago. She will 
spend some time in visiting Mr. Goodyear’s 
home. 

Henry J. Rohrbach, who has been doing 
a plating business at 239% S. Spring St. for 
9 years past, has sold out to L. N. Green- 
gard, who comes here from Minneapolis, 
where he was in business with the Model 
Plating Co. for a number of vears. 

Wm. C. Schoelkopf, 828 E. 7th St., has 
had another addition to his series of mis- 
haps since he came here a few years ago 
from Minnesota. This time it was a rob- 
bery by which he lost, it is estimated, about 
$300 worth of jewelry. The robber gained 
entrance to his store through a rear win- 
dow. 

G. D. Davidson of the G. D. Davidson 
Co., recently motored with Mrs. Davidson 
to Sacramento. Returning they were met 
at Monterey, one of the most noted of the 
Coast resorts, by H. Preston Smith, pres- 
ident of the company, and Mrs. Smith, and 
all remained for several days at the Del 
Monte Hotel. 

George Roessell of the diamond depart- 
ment of Feagans & Co., who recently 
underwent an operation for loss of hear- 
ing, after recovering sufficiently to return 
to his place in the store and remaining 
there for two days, suffered an attack of 
inflammatory rheumatism, and is now 
critically ill at his home. 
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Henry Birkes of the Henry Birkes & 
Son, Monireal, is spending some time at 
Pasadena. This firm has stores also in 
Toronto, Winnipeg and Vancouver. The 
store at Montreal is said to have more 
floor space than any other jewelry store in 
the world. A son of Mr. Birkes, who was 
a colonel in the British army during the 
recent war, has recently returned from 
Europe. 

The E. W. Reynolds Co. has been receiv- 
ing large consignments of new goods, and all 
the company’s traveling men will soon be out 
on the road with the largest lines ever taken 
out from the house. Norman Cort is hav- 
ing a very successful trip at present through 
the Imperial Valley. Ed Turner has just 
returned from a two-months’ business trip 
through Northern California. Walter But- 
ler is in Arizona and reports that he is 
doing good business there. 


E. H. Sandstrom has bought the interest 
of Charles H. Brigden in the firm of 
Brigden & Sandstrom, 401 S. Hill St. Mr. 
Brigden has retired from the jewelry bus- 
iness after having followed that vocation 
for about 50 years. He will probably re- 
main in Boston for a year or more. Mr. 
Sandstrom is well satisfied with the loca- 
tion where the firm has been since it left 
W. 4th St. and intends to continue the 
business there as sole proprietor. 

Clem Glass, vice-president of Brock & 
Co., is recovering his health quite slowly. 
He was able to leave his home and ride 
in an automobile to attend an important 
meeting, but has not recovered his strength 
sufficiently to take his place in the store. 
E. O. Fleek, floor man for the same firm, 
is still seriously ill, but is also conva- 
lescing slowly, though he has not yet left 
his house. Charles W. Barnett of the gold 
department, has returned to the store after 
an absence of two weeks on account of 
sickness. 

Meyers & Copper, 119 S. Spring St., 
were visited Friday morning by burglars, 
who carried away the greater part of the 
firm’s best goods. So far as known, the 
robber or robbers were not seen. The dis- 
covery was made by an employe of the 
Merchants’ Fire Dispatch, who found the 
door open at about 2 a. mM. Entrance had 
been gained by way of a skylight, which 
was reached over the roof of an adjoin- 
ing building. A number of trays had been 
completely celaned out and were found 
scattered about the store. The best goods 
had apparently been carefully selected. 








San Diego, Cal. 





Burglars entered Hyman Novitch’s jewel- 
ry and pawnshop, known as the 4th St. 
Loan Office, the night of March 16, “and 
robbed the safe of $165 in cash and several 
watches, rings, manicuring sets and gold 
chains. Entrance was effected by remov- 
ing the glass from the rear door. The 
combination on the safe was worked. 

Early on the morning of March 18 a 
thief broke a large hole in the plate-glass 
in the show-window at the jewelry store 
of Samuel Goldberg, 762 5th St., and 
grabbed nine wrist-watches and three rings, 
making his escape without being seen. It 
was apparent that a glass-cutting tool had 
been used before the plate-glass was struck 
to force it inward. 
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Report of the Mass. & R. I. Jewelers’ 


Convention at Providence 


(Continued from page 101.) 








American watches. How long is this condition 
to last? It seems to me to be a very unhealthy 
situation. Tae trouble it seems to me can be 
traced to the manufacturer who accepts orders 
from five to 10 times larger than were placed by 
the same firms in 1919. I do not consider that 
this is working for the best interests of the many 
retailers who have not placed their orders at the 
present time, as under such a business policy on 
the part of the manufacturer, sucha retailers are 
faced by the possibility of not being able to have 
their orders filled. 

We should insist upon it that goods purchased 
should be delivered at contract price. The past 
year has put our stocks all out of price system. 
It is not at all pleasing to buy an article today 
for $10 and to find, when it is delivered three or 
four months, or longer, hence, taat an extra 15 
or 20 per cent. has been tacked. on to the bottom 
of the bill. 

After discussing some subjects, includ- 
ing “Profiteering,” the “High Cost of Liv- 
ing,” “The readjustment that is certain to 
follow,” “The institute to teach watch re- 
pairing, “How the work of the Worcester 
local Jewelers’ Club succeeded in having 


a law. passed regulating hours for 
public auctions,” the speaker expressed 
the hope “that where there are two 


or more jewelers in any town or section, 
they will get together, form jewelers’ clubs 
and talk over their problems.” He closed 
by expressing cordial thanks for the sup- 
port and assistance given him by the off- 
cers and members of the executive com- 
mittee. 

Secretary Louis S. Smith submitted his 
annual report which showed the numerical 
and financial condition of the association 
to be in satisfactory condition. His report 
was as follows: 








SECRETARY'S REPORT 

Active members March 25, 1919............ 177 
NE ENE *s. asin o's sce owe ben dnk sain ee 5 

SES a eae sar ere ree eS pee 182 
Active members admitted since March 25,1919 34 
Active members lost since March 25, 1919.... 6 
Honorary members lost since March 25, 1919. 2 
Active members to date. .........020cc-sceee 205 
Honorary members to date............+-++-+ 3 

elec etch pe eeeelearesem 208 


The two honorary members lost were the ones 
placed on the honorary list for tae duration of 
the war and are out of the business. 

Of the active members lost two have gone out 
of business, and four are deceased. 

This makes a net gain of 28 active members. 
Seven new towns are represented in our mem- 
bership. All but one who paid their dues for last 
year have paid to March 30, 1920. This shows to 
a remarkable degree the interest of our members. 

Your executive committee ‘ave had _ several 
meetings. The sum of $100 was contributed from 
the association to help defray the expense of the 
Jewelers’ Vigilance committee, and $25 towards 
the golden anniversary present for Col. John L. 
Shepherd 

The establishment of a watchmakers’ institute 
was considered and your officers participated with 
the other New England associations in starting 
the project. 

During the year Rhode Island adopted a lien 
law authorizing jewelers to dispose of articles 
left for repair after they have been held a speci- 
fied time. 

There have been one or more local associations 
farmed during the year, and I would urge any 
place not having a local association to form one. 
You will find the profits of it in your cash 
register as well as in a better fellowship between 
jewelers. 
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This office has endeavored to give all members 
all the assistance possible, either through corre- 
spondence or personal service. In one instance 
your secretary made a trip to the revenue office 
with two members to assist in setting them right 
on the tax proposition and with good results. We 
have been successful in compelling one of the 
largest chain stores to remove misleading signs 
regarding the jewelry tax. 

In conclusion permit me to suggest that before 
this convention is over you suggest ways by which 
this association can be of more benefit to you 
personally and to remind you never to nesitate to 
call upon your officer for information or assistance. 


The report of Everett W. Durgin, as 
treasurer, showed a satisfactory cash bal- 
ance on hand. 

In responding for the Fall River Retail 
Jewelers’ Association, the representatives 





E. W. DURGIN, TREASURER. 


told of a successful campaign of co-opera- 
tive advertising that was conducted in that 
city during the holidays, the total cost of 
which was about $500 and the contributions 
were graded from $25 to $100 among nine 
or 10 firms, each of which, large or small, 
had an equal amount of space in the news- 
papers. The campaign conducted by the 
association covered eight quarter pages in 
three papers. 

Harry Edward Freund, Manager of Pub- 
licity of the National Jewelers’ Publicity 
Association, told of the inception of the 
organization, the scheme it had for financ- 
ing a general advertising campaign during 
the next three years and the scope of the 
advertising that was contemplated. He 
asked -for the support of the retailers of 
New England and told of the mutual bene- 
fits that it was expected would accrue to 
all lines of the industry, retailer, jobber and 
manufacturer, through the educational ad- 
vantages which would be obtained from the 
campaign. 

George F. Gilmore, representing the Bush 
Terminal Sales Corporation, made a brief 
address on the co-operative sales proposi- 
tions inaugurated by his concern which he 
stated are now in successful operation and 
extended an invitation for all the jewelers 
to visit the concern’s building in New York 
whenever they might be visitors in the me- 
tropolis. 

A communication was read by Secretary 
Smith from the William L. Gilbert Clock 
Co., stating the company’s business policy 
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relative to sales of their goods to others 
than jobbing houses. 

The question of graded membership dues 
which was introduced at the last convention 
and referred to this one for action was 
taken up, but upon recommendation of the 
executive committee, it was further de. 
ferred to the next convention, as it was 
stated that the condition of the associa. 
tion’s treasury did not warrant any changes 
at present. 

It was voted that the date and place for 
holding the next year’s convention be left 
with the executive committee. 

Woodward Booth, manager of the New 
England Manufacturing Jewelers’ and Sjj- 
versmiths’ Association, spoke briefly con- 
cerning the proposed factory trips and 
stated that through the efforts of his asso- 
ciation the following concerns had ex- 
tended invitations for the members to visit 
their plants on Thursday: L. J. Anshen 
Co., B. A. Ballou & Co., Inc., Bassett 
Jewelry Co., Chapin & Hollister Co., Theo- 
dore W. Foster & Bro. Co., Gorham Mfg, 
Co., Hutchison & Huestis, Inc., Irons & 
Russell Co., Ostby & Barton Co., Waite- 
Thresher Co., Wightman & Hough Co, of 
this city, Walter H. Hayward & Co., Attle- 
boro; J. J. Sommers & Co., North Attle- 
boro, and Whiting & Davis Co., Plainville, 

Mr. Kingman of Smith-Patterson Co, 
Boston, explained to the jewelers a card 
system that is in use by his concern to keep 
track of watch repairing work. 

George L. Lockwood, Philadelphia, was 
given an opportunity to explain and demon- 
strate a device for protecting windows 
against loss by window smashers, which 
proved of much interest. 

The resolutions committee’s report was 
submitted through Ellis Gifford, Fall River, 
and was adopted as read, as follows: 


The Resolutions 


Whereas: The research bureau of the National 
Retail Jewelers’ Association has so successfully ad- 
vanced the research work, be it 

Resotvep: That we again endorse their efforts 
and urge all jewelers to support them financially 
and take advantage of the opportunity they offer. 

Whereas: The Jewelers’ Vigilance Committee 
by personal sacrifice and ‘effort have practically 
saved the jewelry trade from disaster during the 
last few years, and propose a more equitable tax 
for our trade, be it 

Reso_vep: That we endorse their proposed tax; 
be it further 

RESOLVED: That we. congratulate the Harvard 
Bureau of Business Research on their successful 
accounting system and urge jewelers to adopt it 
and furnish their bureau with the facts of their 
business. 


* * * 


Reso_vep: That we extend to Colonel and Mrs. 
Jonn L. Shepard our hearty congratulations and 
best wishes. 

That we thank the Narragansett Hotel for their 
efficient and courteous service; the Providence 
chamber of commerce for its co-operation and hos 
pitality; city government and local commitee for 
their cordial welcome and untiring assistance. 

That we thank President Kahl and Secretary 
Smith and the other officers for their enthusiasm 
and their efficient handling of the association 0 
the past year. 

That we thank the Worcester chamber of com 
merce for its efforts in passing the auction ordi- 
narice through the Massachusetts legislature. 

* * * 

Whereas: The measurements of watch glasses 
are today far from standard ‘and give unt 
trouble, be it ) 

Resotvep: That we endorse the proposed metric 
system of measuring and grading watch glasses; be 
it again 

* * * 

Resotvep: That we endorse the idea of the 

North Shore Retail Association to appoint a com 




















March 31, 1920. 


mittee consisting of retailers, manufacturers and 
jobbers to take up problems affecting the inter- 
related group, such as the evil of manufacturers 
and jobbers selling at retail. 


Resotvep: That we encourage in every way pos- 
sible the promotion of the New England Jewelers’ 
Institute; be it 

ResoLvep: That where the manufacturers or 
jobbers are united in making a change in the 
trade custom, such a change in discount rate that 
affects the retail trade, we snould be consulted as 
a National Retail Jewelers’ Association. 


Resotvep: That we recommend to our ‘local as- 
sociation the great advantages and profit to be 
obtained from a co-operative advertising campaign 
for promoting the sale of jewelry and silverware. 


ReEsoLvep: That we discourage the practice of 
loaning watches while watches are left for repairs. 
* * * 


Reso._vep: That we oppose the proposed bill now 
pending in congress, placing a 10 per cent. tax 
on gold by instructing the secretary to write the 
senators and congressmen of Massachusetts .and 
Raode Island to that effect. 

* * - 


ReEsoLvep: That we encourage all jewelers to 
charge for all engraving. 
* % * 


Reso.vep: That we recommend that our mem- | 


bers. buy nothing but trademark jewelry and 
watch cases. 
* * * 

Whereas: The nation wide publicity campaign 
of the National Jewelers’ Publicity Association 
has produced most successful business results for 
the members of the American jewelry and allied 
trades, and the educational campaign has proven 
a splendid and lasting influence with the jewelry 
buying public, be it 

ResoLtvep: That the Massachusetts Retail Jewel- 
ers’ Association, embracing also the State of 
Rhode Island, thoroughly and fully endorses the 
policy of national publicity, and the raising of 
the $300,000 national advertising fund for three 
years, the continuation of the association’s vigor- 
ous and organized campaign, and we here pledge 
our enthusiastic and hearty co-operation and 


support. 
* * * 


Resotvep: That we extend to the manufacturers, 
jobbers and others who have assisted so well in 
entertaining our members and ladies at this con- 
vention, our hearty appreciation and thanks. 

* * * 


Resotvep: That we impress on all jewelers the 
necessity of insuring the replacement value of 
their stock, and to secure insurance coverage 
against the prevailing wave of burglary and sneak 
thievery. 

The report of the nominating committee 
was made by Edward E. Franks and upon 
its recommendation the officers were all re- 
elected for‘ the unsuing year as follows: 
President, J. Frederic Kahl, Pittsfield, 
Mass.; first vice-president, Albert R. Kerr, 
Boston; second vice-president, Herbert S. 
Tanner, Providence; secretary, Louis S. 
Smith, Beverly, Mass.; treasurer, E. W. 
Durgin, Worcester; executive committee, 
W. A_ Robinson, Springfield; James H. 
Wood, Fall River; C. J. Gidley, New Bed- 
ford; Frank E. Folsom, Boston, and Fred 
C. Newhall, Lynn. 

At 4.30 o’clock the convention adjourned 
sine die. 





On Wednesday afternoon the ladies ac- 
companying the visitors were taken in auto- 
mobiles furnished, through the courtesy of 
the Ostby & Barton Co. and J. A. Foster 
Co., for a short pleasure ride about the 
city and the following day were taken to 
the Rhode Island School of Design where 
they were taken in charge by Director 
Augustus F. Rose and shown through the 
museum, especial interest being manifested 
in the jewelry and silverware department 
and in the new building now in course of 
construction for the housing of these de- 
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partments. The party was also taken to 
Brown University, City Hall, State House 
.and other points of interest. 

The Banquet 

Wednesday evening the annual banquet 
was held in the ballroom of Narragansett 
Hotel at which upwards of 250 members 
and guests, including ladies, were seated 
at the group tables. During the serving of 
the dinner a jazz orchestra furnished en- 
livening music which was interspersed by 
selections by a male quartette. Each woman 
was furnished with a corsage bouquet of 
sweet peas as the compliments of the 
Providence manufacturing jewelers. Presi- 
dent Kahl presided at the banquet as toast- 
master. 

The speakers included Governor R. Liv- 
ingston Beeckman, a stockholder and di- 
rector of the International Silver Co.; Col. 
H. Anthony Dyer, a director of the Tilden- 
Thurber Corp.; Acting Mayor E. Morle 
Bixby, superintendent of the silverware de- 
partment of the Shepherd Co.; Bartley J. 
Doyle, Philadelphia, and Dr. William H. P. 
Faunce of Brown University, who spoke on 
“Americanism.” 

Following the post prandial exercises the 
room was cleared and dancing was the 
order until after midnight. 

Thursday was devoted to a visit of the 
several manufacturing plants that had been 
thrown open to the visitors and nearly 
every one took advantage of the opportuni- 
ties presented. 

Several handsome souvenirs were given 
during the convention including celluloid 
ring sizes by the Ostby & Barton Co.; ring 
chains by Chapin & Hollister Co. and 
leather bound address books by M. S. Page 
& Co., Boston. 








Pacific Coast Notes. 





G. E. Tufford of the Tufford Jewelry 
store in Tucson, Ariz., is enlarging his 
store. The walls next to the store have 
been torn down and his new room will be 
enlarged to a floor space of 44 by 50 feet. 
Mr. Tufford has ordered many new fixtures 
and expected it to be at least a month be- 
fore the remodeling will be complete, at 
which time he will put in a larger and 
fuller line of jewelry. 

T. F. Schrader and Lieut. E. W. Schra- 
der are to become partners in the T. F. 
Schrader Optical Co. at Riverside, Cal. 
Lieut. E. W. Schrader was with the first 
contingent of the regular army to go to 
France and was the last to come home. 


‘Lieut. Schrader reached home Feb. 29, 1920. 


He made both trips across the Atlantic with 
General Pershing. He also saw service on 
the Mexican border, but says he has enough 
of army life and has come west to go into 
business with his brother. 

Plans for the convention of the Oregon 
Retail Jewelers’ Association, to be held 
in Portland, June 9, 10 and 11, were made 
at a meeting of the executive committee 
of the association held in the Chamber of 
Commerce at Portland, March 12. Pre- 
liminary arrangements were considered 
and placed in the hands of a committee 
consisting of J. -E. Jaeger, Frank Heit- 
kemper, Paul Feldenheimer, Carl Greve 
and O. H. Mattern. Out-of-town members 
of the association attending the meeting 
included Royal M. Sawtelle, Pendleton; 
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_William Anderson, Oregon City; O. A, 


Hartman, Salem; E. M. Paige, Vancouver, 
Wash., and Seth T. French, Albany, Ore. 
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E. J. Fox and E. C, Pogue left Saturday, 
March 27, for New York, to buy new stock, 

C. M. Wallace, Huntington, W. Va., 
spent several days as the guest of local 
jewelers during the week. 

John F. Selmeier, Jr., waited until Gus 
Peck returned before leaving for a two 
weeks’ road trip Friday, March 26, 

W. C. Carroll, Lebanon, Ky!, was a 
guest of firm members of Greenwold, 
Hirsch & Grift for several days recently, 

Ernest M. Lunt, New York, président 
of the Master Jewelers, stopped in Cin- 
cinnati for a short while during the week 
calling on several local jewelers who are 
interested in the American Association’ of 
the World Union Horologers. 

I. Oppenheimer of Oppenheimer & Co., 
diamond importers at 31 East 4th St, 
arrived in Antwerp, Belgium, on the Lap- 
land, Saturday, March 6. Walter Mayer 
of Wallenstein, Mayer & Co., wholesale 
jewelers, was a passenger on the same boat. 
He sailed in the interest of his firm. 

Cincinnati police have made arrange- 
ments to send after a man under arrest at 
Bowling Green, Ky., who is charged with 
having disposed of mortgaged property. 
The Spencer Jewelry Co., of Cincinnati, 
charge that the man disposed of over $1,000 
worth of diamonds purchased of them on 
which a mortgage is held by the company. 

Mrs. Rebecca Fox, 72, wife of Henry 
Fox, retired diamond broker, died at her 
home, 411 Oak St., recently. Her husband, 
three sons, I. N. Fox, A. H. Fox and Bur- 
ton Fox, and three daughters, Mrs. Edgar 
Goldsmith, Mrs. Sol Wetzstein, and Mrs. 
Walter Greenebaum, survive. Funeral 
services were held from the United 
Jewish Cemetery, Walnut Hills. 

Emil Clauss, jeweler, 930 Vine St., sur- 
rendered at police headquarters Monday, 
March 22, when he learned that a war- 
rant had been issued for him upon the 
instance of Harry A. Peck, of the Palace 
Hotel, who charged that Clauss .obtained 
money by false pretenses. Peck alleged 
that on March 1 he bought a ring for $450 
from Clauss, which was represented to him 
as a genuine diamond, but which he says 
was not. Clauss gave bond for his ap- 
pearance after denying the accusation. 








R. Okasawa, a jeweler at Seattle, Wash., 
whose jewelry store was robbed, as noted 
in THE JEWELERS’ CrRCULAR last week, is 
offering a reward of $500 for the arrest 
and conviction of the person or persons 
who entered his place of business on the 
night of Feb. 25 and stole a large amount 
of jewelry, including watches, neck chains, 
rings, lockets, pins, brooches, pearl neck- 
laces and other articles. The Pinkerton 
National Detective Agency has sent out a 
notice broadcast listing the stolen articles 
and offering the reward. A further reward 
wil! be paid by Mr. Okasawa of 10 per 
cent. of the wholesale cost of any of the 
jewelry which is recovered. 
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Are You Getting Full Value 
From the Purple Ribbon ? 


The Purple Ribbon is the only watch 
advertising feature that has a definite 
tie-up to your store and your stock. 


Because it causes the man who sees a 
Purple Ribboned Watch in your case or 
window to immediately associate it with 
the South Bend Watch advertisements he 
has seen and read, it puts the force of 
this advertising to work where you want 
it—right in your own store. 


But the dealers who get fullest value 
from that advertising are those who see 
to it that all their South Bend Watches 
are always displayed with the Purple 
Ribbons properly in place and who refer 
to the South Bend Watch in their adver- 
tisements and in their sales talks as “The 
Watch with the Purple Ribbon.” 


Thousands of dealers do this and real- 
ize a benefit in sales and profits. 


SOUTH BEND WATCH COMPANY 
SOUTH BEND, INDIANA. 


For Years, Makers of Standard Railroad Watches. 

























































































JEWELERs’ 


That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
Circutar regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 
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Personality an Important Factor in | 





Salesmanship 


Written Expressly for The Jewelers’ Circular 




















HE most important factor connected 

with any proposition is the man behind 
it, and it is also true that the most impor- 
tant factor in successful salesmanship is 
the salesman. In fact, there is only one of 
the qualities essential to successful sales- 
manship that has to do directly with the 
goods sold. All the other qualifications 
have to do with the salesman who does 
.the selling. 

The first qualification necessary is per- 
sonality. Personality is the salesperson. It 
is not what he pretends to be, nor what he 
would like to have people think he is. It is 
his real self. It is the sum total of all his 
qualifications, and no one can hide or dis- 
guise his personality, no matter how hard 
he tries. It is the all-important factor in 
successful salesmanship. 

Personality consists of those qualities 
which singly or collectively distinguish us 
as individuals, not by our natures or by 
the way our features are molded, for all 
persons are alike in certain important re- 
spects, but by our expressions, our manners 
and actions. In these respects all persons 
differ from one another, and it is these 
qualities that give us personality. 


Overcoming a Weak Personality 

If a person is weak, easily influenced, 
careless in dress, without ambition, lacking 
in self-confidence and poise, we say that 
such a person lacks personality, or has a 
weak personality. On the other hand, if a 
person has an impressive and pleasing facial 
expression, an erect carriage, dresses ap- 
propriately, has positive opinions and is 
self-confident and enthusiastic, such a per- 
son has a strong personality. 

The salesman needs to develop and cul- 
tivate a strong personality to achieve suc- 
cess in selling. The value of a strong 
personality cannot be over-estimated. The 
only real way to hold a prospective cus- 


tomer’s attention, to interest him and gain 


his confidence, is to be a person of suffi- 
ciently large calibre to command the atten- 


tion and interest of people. The person of 
strong personality compels respect, if not 
admiration. It is not so easy for the pros- 
pective customer to turn down the salesman 
who gives the impression of being an equal 
or even superior. 

The salesman should possess a stronger 
personality, if that is possible, than that of 
the customer. When we meet a person for 
the first time, it is that person’s*personality 
that impresses us. Involuntarily we form 
an opinion, and the first impression is usu- 
ally the one that lasts. For this reason the 
salesman should realize the importance of 
possessing a strong personality. 


Personality a Combination of Qualifica- 
tions 

Personality is nothing more than a com- 
bination of certain physical, mental and 
temperamental qualifications, all of which 
can be, in a more or less degree, acquired 
or cultivated. The lack of some of these 
qualifications need by no means discourage 
the salesman. There are few persons, if 
any, who have all these qualities of a strong 
personality even fairly well developed. 
There is no one who does not possess some 
negative qualities. Neither is there anyone 
who has developed the positive qualities to 
the highest degree. 

A few of these qualities are more or less 
inherent, but all can be cultivated to some 
extent. True, some are more difficult to 
cultivate than others, but education, train- 
ing, experience and constant endeavor will 
enable any person to develop the positive 
qualities and eliminate the negative qual- 
ities, thus making for a strong personality. 


Good Health Brings Success 

Health is a very important requisite in 
the building of a strong personality. Health 
is essential to success in any line of en- 
deavor, and this is especially true of sales- 
manship. The salesman needs a strong, 
healthy body and mind. A person cannot 
expect to influence and dominate strong, 


healthy people unless such salesman is in 
good condition, both physically and men- 
tally And one’s mental attitude depends 
iargely upon the physical condition. A per- 
son should not be satisfied with his condition 
merely because he is not ill. The most im- 
portant characteristic of perfect health is 
vigor. No one should be satisfied with his 
physical condition unless it indicates per- 
fect health, vigor of both mind and body. 

A salesman may stumble along day after 
day, taking orders and doing routine work, 
without any marked vigor behind him. But 
if there is a lack of vigor and enthusiasm 
then the chances are that such a person 
is seriously handicapped as a salesman. 

Vigor, when added to health, gives us 
those qualities that enable us to complete 
our tasks quickly and well. It also gives 
us the vitality and the staying qualities 
that enable us to carry on our fight for 
business. 


Which Muscles to Develop 


A strong body does not necessarily mean 
signs of unusual strength. A strong body 
is strong because of its perfect condition 
and is made so because all the muscles of 
the body perform their proper functions. 
Big, strong arms do not always indicate 
a strong body. The strong armed man may 
be a weakling. 

The muscles of the arm are the least 
important of any in the body and may be 
left to take care of themselves without any 
serious consequences. The most important 
and the most neglected muscles are those 
of the neck, the throat and abdomen. If 
these muscles are weak the body’s power 
of resistance is also weak. These muscles 
above all others should be well developed. 
This is easily accomplished by indulging in 
daily exercises for the purpose. 


Power of Will Depends Upon Health 


The strength of the mind and will is 
dependent upon the health of the body. The 
salesman who thinks that the body can be 
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The Riverside 


The most dependable moderate 
price watch in the world 


$75 and up 
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Waltham Scientific “Jeweled Main Wheel Bearings” 
that Mean So Much to You in Time-keeping Accuracy 


VERY mechanically 

unit of any machine must 

have a bearing, and the free- 
dom of that movement depends 
upon the scientific development of 
that bearing. 


This is true of an oxcart, the Lib- 
erty Motor, or a watch. 


The Waltham Watch Bearings are 
the most scientifically developed 
bearings in the realm of mechanics. 


The time-keeping performance of a 
good watch starts at its power plant, 
the mainspring. And it is an axiom 
of mechanics that the greatest fric- 
tion is at the point where the power 
is the greatest. 


That watch is the best watch where the 
resisting factor of friction is the least 
prevalent. 


Look at the two illustrations in this ad- 
vertisement. Here are portrayed sectional 
views of the Waltham scientific jeweled 
main wheel bearings and also of the un- 
jeweled bearing method. 


moving 


You will note that in the unjeweled bear- 
ing the shaft or barrel arbor is running in 
a hole drilled through the barrel container. 
This supplies only a bearing of brass for 
the rotation of the steel arbor, causing a 
greater resistance to the power of the 
mainspring, variable time-keeping, and 
eventually becomes charged with gritty 
particles that destroy the highly polished 
surface of the shaft or barrel arbor. 


Whereas in the Waltham scientifically 
jeweled main wheel bearings we see de- 
veloped a bearing composed of two highly 
polished sapphire jewels which are so set 
in the barrel that the superbly finished 
steel arbor rotates in them, distributing 
the power of the mainspring to the train 
with an irreducible minimum of friction. 
This is not all. Every Waltham main- 
spring is contained in a specially hardened 
and ground steel barrel which protects the 
“works” if the mainspring should break. 
This exclusive Waltham feature also pro- 
vides more room for a longer mainspring, 
consequently the motive power is better 
distributed and a more even time-keeping 
performance is assured. 


It is these little things, yet vitally impor- 
tant, hidden in the “works” of the watch 
that provide unanswerable argument why 
your watch selection should be a Waltham. 


This story is continued in a beautiful booklet in which you will find a liberal watch 


education. Sent free upon request. 


WALTHAM 


THE WORLD'S WATCH OVER TIME 


Waltham Watch Company, Waltham, Mass. 
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Storekeeping Department. 


neglected and that the mind will still act 
as well is the victim of a serious delusion. 
A person must retain a healthy body if he 
would retain his strength of mind. ; 

Many persons make the mistake of caring 
for their health when they should care for 
their bodies. Take care of the body and 
good health follows as a natural result. 
Do not make the mistake of thinking that 
nature owes you a strong, healthy body. 
Health is not a gift, it is a reward and 
must be earned. It is the only way. 


Can’t Get Health Out of Bottles 

The doctor cannot give a person health. 
All he can do is to give medicine that will 
counteract the poisons and remove some 
of the obstructions that have accumulated 
in the body. 

The first essential to a ‘strong, healthy 
body is exercise. The word ¢xercise may 
suggest walking, running, Indian clubs, 
skating, golfing, and various other activities. 
All of these exercises are beneficial when 
one has the opportunity to indulge in them. 
But exercise, as a means of earning health, 
need not include any of these. The primary 
purpose of exercise is to give all the muscles 
in the body a chance to get strong. An 
unused muscle grows weak. It does not 
matter what set of exercises one follows, 
if they only bring into play every muscle 
of the body. The various beneficial forms 
of exercise are fully described in books that 
may be purchased at any book store. 

The Importance of Exercising 

Regularity in taking the daily exercises 
is very important. To get the most benefit 
from such exercises they must be taken 
regularly. The best time is either in the 
morning or in the evening just before re- 
tiring. Never exhaust yourself in the exer- 
cises; just take them until the body glows 
and all the muscles are well exercised. 
Have the room well ventilated and all your 
clothing loose. Faithfully persist in all your 
exercises and deep breathing and you will 
soon build a vigorous, developed and supple 
body. 


Health and vigor are not dependent so 














much upon avoiding bad habits as upon 


forming good habits. 

A person should have sufficient sleep 
every night, and always in fresh air. Es- 
tablish regular hours in sleeping as well as 
in eating. Eat plenty of good food, but 
never overeat. 

Fully ninety per cent. of the essential 
qualifications depend upon good health, and 
it is well to remember that health is not 
found in a medicine bottle or a pill box. 
Health can be had only by right living. 

(Copyright, 1919, by Ralph H. Butz.) 








Defeat is often a spur to victory: 
kk O* 
Little is accomplished in any line without 
dogged persistence. 
x ok Ok 
_ There must be output before there can be 
income. 
* x ok 
Insure greater efficiency by definite prep- 
aration, 
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A Little Dissertation on Means and Methods of Developing Business 


Written Expressly for The Jewelers’ Circular 

















| id I were a jeweler I think I would fol- 

low out the plan which a friend of mine 
in another line of business has proven very 
successful. It is a general plan which can 
be applied to any line of trade. 

In the first place he is a firm believer in 
the efficacy of newspaper advertising, and 
into his printer’s ink he puts about two 
per cent. of his annual budget. “Always 
back up your advertising by delivering the 
goods,” is one of his business mottoes, and 
I have found that he practices what he 
preaches. ; 


Just as one instance to show how he 
handles a situation growing out of his 
advertising I might cite an occasion when 
the newspaper announced a sale of a cer- 
tain article at 15 cents, when it should 
have read 35 cents, the latter being a spe- 
cial rate as the “teaser” for the morning 
trade. When the manager reached the 
store he found a crowd waiting to get in. 
He could not think at the moment of what 
could be the special attraction, but as soon 
as he reached his desk he and his adver- 
tising man ran hurriedly over the page 
display and soon caught the error. He did 
not announce to the crowd of women that 
he could not fill the terms of the advertise- 
ment, but, on the other hand, went among 
them as they crowded into the store, wel- 
coming them and assuring them that there 
would be enough to go around. By good 
fortune, the stock-room was equal to the 
occasion, and the articles were handed out 
as long as the special sale for the hour 
was on. The house played “in the red” so 
far as that particular item was concerned, 
but the confidence of the patrons was fully 
established in the company’s advertising. 
He has told me of other like instances 
where the errors or some other circum- 
stances figured in the deals. 

“T may be ‘fussy’ about advertising,” he 
has told me, “but I always want my ads to 
be concise, clean-cut and absolutely truth- 
ful. Now, this does not necessarily mean 
that your advertisements must tell all there 
is to say about the items mentioned in 
them. Sometimes it is not so much what is 
said as what is left unsaid in the ads. The 
real selling points can be stated after the 
advertisements have drawn the people to 
your store. When you once reach the 
point that you know the public believes in 
‘your advertising, hold their confidence at 
any cost, if you value your business future, 
even though the cost may seem rather 
heavy on occasions, as with the 35-cent 
sale announced as a 15-cent sale.” 

Service is the result of efficiency, and 
the management of any store, jewelry or 
any other line, can do much to increase or 
diminish the efficiency of the staft of the 
establishment. The employes of the store 
must know their business. They must study 


it in every detail if they would be success- 
ful, and if they would be loyal to the men 
who hire them and pay them their wages. 

This same friend of mine has a motto 
over his .own desk, and also in several 
places about the store, reading: “If you 
do not like your job, don’t worry about it— 
the other fellow will have it pretty soon 
anyway.” When he finds a clerk who is 
just serving time, apparently, he believes 
in serving notice, as he tersely puts it. 

If I were an employer I would do as 
this friend of mine does—see to it that 
every person employed in the establishment 
is happy, for happiness is an essential to 
success, as he has found. When he took 
hold of the present business house with 
which he is connected he found it sadly in 
need of many things requisite to the happi- 
ness of the employes. He spent about 
$6,000 in brightening up the store, from 
top to bottom. He put in neat rest-rooms 
and other conveniences for those who 
worked in the place. He found that they 
had been arriving at 8.30 in the morning, 
and that there was about ten to 15 minutes 
which did not count for much after get- 
ting goods ready for the day’s opening at 
9, so he “took up the slack” by letting the 
employes come at 8.45, and it was surpris- 
ing to him how much they appreciated just 
such small things as this. He found that 
co-operation on the part of the personnel 
of the store was a very great asset. 

A house-organ issued by this firm car- 
ries the suggestive heading, “VALUE,” 
and this is what he drills into every man 
and woman under him. He sees that his 
customers get it in everything he offers, 
and, naturally, his business is showing a 
steady and healthy growth, while some of 
his competitors, who may have thought 
“sharp practice” was the key to success, 
are growling about dull times—A. H. W. 





Lightning Flashes 





If you are careless and inclined to take 
things easy, as you go along, you must ex- 
pect to fail, for carelessness and failure 
are a well-matched span. 





Your own troubles and perplexities may 
be considerable, but the other fellow’s are 
larger—so don’t talk about yours! The 
best way for you to do to solve your 
problems is to attack them courageously 
and to follow up every advantage until 
you have changed the liability into an asset. 





When you are deeply impressed by an 
idea as being valuable and practical, put 
it to work at once. Remember the old 
saying, “Impression without expression 
leads to depression.” 
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SOLID COPPER 


STORE FRONTS 
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Goods Well 
Displayed Are 
More Than 
Half Sold 


Give Your Windows 
a Chance to Sell 
Your Merchandise 








Thousands of progressive Jewelers know by experience of 
the profitable results to be obtained.from Modern, Sales 
Pulling Kawneerized Show Windows. 


Many Jewelers have made their new Kawneer Store Fronts 
pay their rent through the greatly increased sales their new 
windows have brought into their stores. 


Let us show you how a Kawneer Solid Copper Store Front 
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—_—— panacea 


The Sales Slip 


(Written expressly for THE JEWELERS’ CIRCULAR.) 


VEN in the small town the dry goods, 

grocery, meat market and other retail 
businesses use sales slips. When a cus- 
tomer comes into the store to make a pur- 
chase the salesman expects to receive cash 
or make out a duplicate charge slip. 

No business man needs to be told that 
these slips make it possible to do business 
in a business-like way. We all know that 
when an error occurs the sales slip system 
makes it possible to correct that error with 
the least wear and tear on the temper of 
the sales force and the customer. It makes 
for a minimum of friction and a maximum 
of satisfaction. 

Yet, strange as it may seem, few jewelry 
stores have a sales slip system. Is it be- 
cause “it has never been done?” because 
“it is against all precedent?” or do jewelry 
stores really exist in some kind of segre- 
gated rarified atmosphere in the business 
world? 

A few years ago jewelers were trying to 
do business without really knowing what 
it cost them to do business. Ask them off 
hand the question, ‘What is the actual cost 
‘of conducting your business?” and nine out 
of 10 would be completely stumped. Or 
ask them, “How frequent is your stock 
turn-over:>” and they were equally at sea. 
In recent years, however, jewelers have 
begun’ to apply the principles of scientific 
business management to their stores, and 
they will answer cost of doing business and 
stock turn-over questions without much 


(Continued on page 125.) 
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New Store of H. J. Oberst Co., 
Milwaukee, Wis. 

E of the handsomest retail jewelry 


stores in any of the outlying business 
communities of Milwaukee is that which 


123 
side of Milwaukee, at Grove St. and Na- 
tional Ave. Recognizing the opportunity 
offered by the rapid development of the 
northwest side of the city, Mr. Oberst last 
fall organized a_ separate. corporation, 
styled the Henry J. Oberst Co. In or- 




















ATTRACTIVE INTERIOR OF NEW STORE OF H. J. OBERST CO., “MILWAUKEE, wISs, 


has been established at North Ave. and 

35th St. by the Henry J. Oberst Co. 
Henry J. Oberst is proprietor of the 

leading retail jewelry store on the south 


ganizing the new business Mr. Oberst ad- 
mitted to partnership several of his faithful 
assistants at the south side store, among 
them Raymond T. Stark, who is in charge 
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"SPACIOUS SHOW WINDOWS OF THE OBERST CO.’S STORE 
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LEMAIRE 


PRISM BINOCULARS 
OPERA GLASSES 
FIELD AND MARINE 
GLASSES 


“Best in the World” 


1070—8 Power 





Read “The Story of 
Lemaire Superiority” to 
Be Had Upon Application. 





4367 M—13 


LARGE VARIETY LATEST STYLES 
Place Your Order Now for Fall Delivery 


SUSSFELD, LORSCH & SCHIMMEL 


Sole Agents for the United States 


90-94 MAIDEN LANE 
NEW: YORK 
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of the North Avenue store as manager. 

The National Ave. store remains the 
property of Mr. Oberst, while the North 
Ave. store is owned and operated by a 
corporation bearing his name. _ While the 
two stores are separate and distinct institu- 
tions, they are closely affiliated and carry- 
ing out merchandising methods evolved by 
Mr. Oberst. Both stores embrace complete 
optical departments. 





The Sales Slip 


(Continued from page 123.) 











hesitation but most of them still balk at the 
sales slip idea. 

Many of these retail jewelry stores court 
charge accounts but in keeping a record of 
these charges they simply “write it in the 
book.” The shopper has no record until 
he receives an itemized bill. 

In case there is an error he has to take 
the store’s word for the correction or the 
store has to take his word. In either case 
it is not a satisfactory way of handling a 
sales error. 

This faulty system is especially apt to 
gum up the wheels of the store’s routine 
during the holiday season, in the jewelry 
store that carries novelties and medium 
priced gifts. I mean the jewelry store that 
builds up a paying “Gift Shop” trade. 

Take an incident that occurred this year 
in such a jewelry store. A woman who 
purchased all her small Christmas gifts at 
the store had them charged until Jan. 1. 
Her list included 18 articles ranging in 
price from 25 cents to $5. The shopper 
made her purchases on different days and 
simply asked the store to charge the items. 

When the itemized bill came there was 
an overcharge of $1.50. In order to adjust 
the error the shopper had to ask the store 
to take her word for it, since in all prob- 
ability in the holiday rush no saleswoman 
would be able to recall a transaction involv- 
ing the purchase of inexpensive small ivory 
articles. 

Now that customer either has to pocket 
the loss and hold over a bit of a grouch 
against the store’s methods, or she has to 
ask the store to come across with the dis- 
count of that overcharge. It so happens 
that that store is noted for its courteous 
service to customers and they will accept 
the correction of the bill unquestionably. 
But the transaction leaves an unpleasant 
suggestion. 

One can readily see that the matter of 
such an overcharge might be productive of 
much ill will. Aside from that, the busi- 
ness principle of such a way of conducting 
a business is all wrong. 

During a holiday rush it is hard for a 
saleswoman to reach the book to make her 
charges when perhaps two or three cus- 
tomers stop her on the way to make in- 
quiries about prices and stock. The sales- 
woman is probably tired anyhow and by the 
time she gets a chance to finally jot down 
the charges, she.has forgotten one or two 
or has mixed them up with the previous 
sale. It’s a spectacle to make an efficiency 
expert rave and tear his hair. . 


all the time, and not some of the people all of the time. 
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In A Corner By Ourselves 


When “Reds” emigrate it’s good riddance, 
but we mustn’t lose good “White” men. 








By Robert Francis Nattan - 




















EVERAL hundred men with lined faces last week stood in 
Printing House Sq., intently gazing Eastward towards a 
tall building. They were foreigners, many of them unnatural- 
ized citizens, awaiting their turn to get their passports to go 
home. They were anxious to go. Most of them had worked in 
the steel mills and the iron mines, six days a week and spent 
their Sabbath in an unattractive lodging house. During their 
stay here they had learned nothing of the good things of Amer- 
ica. Many of them could talk but little English and their 
chances of mixing up with Americans were slim. Increasing 
high prices here and prohibition now made them determined to 
get out of the country. 


THEY were of many types. Their various faces showed pain, 

despair, eagerness, disappointment, charity, malice, broth- 
erly love, hatred, and even ambition sparkled from the eyes of 
some of them. The motley crowd included Italians, Czecho- 
Slovaks and Swedes. As to many of them, it may be a case of 
good riddance, but with others this is not so. America simply 
did not unfold herself to them. On the contrary, many were 
repelled because we did not get into their minds and their hearts 
and make them understand how we could make them happier 
and more prosperous. 

According to recent estimates, 6,000 laborers dre leaving 
this country every week. Many of the large plants in the coun- 
try are running on a 60 per cent. man basis when it should be 
100 per cent. ! 


ya are we going to do about the increasing scarcity of 
labor? Production is low enough. We need increased 
production in every line, from jewelry to houses. We cannot 
have increased production without increased housing facilities, 
and we cannot have increased housing facilities without plenty 
of labor. We do not want an autocracy of labor any more than 
we want an autocracy of capital, and it is well for us to keep 
labor happy and interested in our country. Greed makes a very 
terrible impression upon foreigners. 

Money gluttons can turn a democracy into an autocracy. 
Rent profiteers make Bolshevism. If everyone went on the prin- 
ciple, “get all you can,” irrespective -of business morality or 
ethics, the economic structure of the world would soon be de- 
stroyed. This is practice—not theory. 


O-OPERATION, self-restraint and conscience\will help all 
of us. “Some of us’ won’t do. It must be all the people 

If dimin- 
ishing production continues we will have a.lot of paper money 
and nothing to buy with it. 

We must keep our country the inviting, productive, prosper- 
ous, sane land our forefathers willed it to be. 

And we will. 
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The Instant Appeal of 
Your Display 


Q Theattraction of beautifully artistic glass- 
ware is beyond the control of the young 
lady who is planning her wedding for this 
coming month of June. 


(| She knows that a home is not complete 
without a variety of artistically cut glass, 
with a certain number of engraved crystal 
novelties. 


( Her mother has Libbey pieces of known 
quality, and she will not be contented with- 
out her representation to match. 


( Is your assortment for your display com- 
plete, so that you will profit by her pur- 
chases as well as her friends ? 





The Libbey Glass Manufacturing Company 
Toledo, Ohio 











































130 West 42nd Street 
New York 
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How Our Firm Created a More 
Constant Demand for Jewelry 


Written Expressly for The Jewelers’ Circular by Nolte C. Ament 

















lnreenmcomomsne 


ONE of the chief criticisms which may be 
offered against the advertising of the 
average retail jeweler is his adherence to 
the policy of “seasonal” advertising. By 
the “seasonal” advertiser I mean the 
jeweler who advertises during May and 
June and then discontinues his campaign 








until November and December. As a rule, 
these four months are the jeweler’s most 
profitable ones. Graduations and weddings 
stimulate May and June sales, while Christ- 
mas gifts make November and December 
the jeweler’s best season, and he naturally 
feels he should advertise during these 
months in order to receive his share of 
patronage. 

The big idea in modern merchandising is 
to create a desire for something which the 
buyer hasn’t in mind. This desire cannot 
be created to the fullest extent by “sea- 
sonal” advertising. During May and June 
a wedding will cause dozens of the bride’s 
and groom’s friends to buy gifts from their 
local jeweler even though he advertises in 
a very small way. During December every 
person is full of the Christmas spirit. Lists 
of gifts for members of the family and 
friends are made out and the jewelers get 
their share of the business. They would 
get some business if they failed to ad- 
vertise even in a small way. Between these 
two profitable seasons sales in the store de- 
crease, and in many stores business is very 
dull. The average jeweler is not at all 
surprised at this, for business has always 
been dull during these off seasons. He al- 
ways expects a small volume of sales dur- 
ing january, February, March, April, July, 
August, September and October. So many 
jewelers continue doing business year after 
year on four months’ good business and 
eight months’ poor business. i 

All thinking jewelers are seeking a rem- 
edy for these conditions, for “overhead” 
is just as heavy during dull months as dur- 
ing good months, and yet his sales force 
and organization must be kept intact. Many 
jewelers have found the remedy in con- 
tinuous advertising. For by advertising 
continuously in the newspapers, by direct 
letter, in street cars, on bill boards or other 
media, the firm is keeping its name before 
the public. By keeping the name before the 
public and by the use of good, sound “rea- 
son why” copy in+the newspapers persist- 
ently the jeweler will create a demand for 
his merchandise every month in the year 
instead of for only four months. 








The buying public are very fickle, and 
they soon forget the merchant who fails to 
keep his name before them. Just as the 
continual dripping of water soon makes an 
impression on the hardest stone, so will 
continual advertising impress the public 


with the fact that this advertiser’s store is 
the logical place to purchase the merchan- 
dise which they desire. 

Many years ago the big national adver- 
tisers over the country realized the impor- 
tance of continual advertising. Products 
are being advertised continuously in the 
national periodicals, on the bill boards and 
in the newspapers. They are not advertised 
by seasons. The publicity is at work every 
month in the year. The hundreds of thou- 
sands of dollars which are spent annually 
by national advertisers have made their 
products so well known that their sales run 
into the millions each year. 
’s gum enjoy a greater volume of 
sales than any other chewing gum? Or, 
cigarettes outsell the hundreds of 
other brands? Or, why do thousands of 
people use ——— soap in preference to 
other soaps? There are doubtless many 
other brands of chewing gum which give 
their users as much enjoyment as ’S. 
Dozens of other brands of cigarettes give 
as much satisfaction to their smokers as 
——’s. There are other soaps which con- 
tain practically the same ingredients as 
soap. There can be only one solu- 
tion to the preference. The buying public 
shows for these brands. They have seen 
them advertised so continuously, and their 
good qualities have become so firmly fixed 
in their minds they do not realize there is 
any other brand to call for. This policy 
of advertising 12 months in the year has 
embedded the idea of the product’s superi- 
ority into the minds of purchasers so 
forcibly that other products cannot enjoy 
the same volume of sales. 

The average jeweler can learn an im- 
portant lesson from the experience of these 
concerns. He, too, can advertise his dia- 
monds or watches or silverware so con- 
tinuously and persistently that purchasers 
will immediately think of his store when- 
ever they want a diamond, watch or silver- 
ware, and will come to him for it. His 
advertising can offer such good reasons for 
purchasing his merchandise that new sales 
will be created and customers who had 
never before thought of buying a diamond 
or other articles will be induced to pur- 
chase one. This continuous advertising 
will eventually make the dull seasons pro- 
duce more business and instead of losing 
money during these periods or being satis- 
fied with only a very small volume of sales. 
his sales will increase steadily. By con- 
tinually plugging away with good advertis- 
ing ‘copy the retail jeweler is certain to 
increase his volume of sales. But he must 
“keep at it.” 

Suppose Blank decided that his sales 
were so great that he could afford to reduce 














Why does 


his advertising allotment. His advertising 
manager decides that instead of advertising 
every month in the year they will only 
advertise six months in the year. What 
would be the result? The buying public 
would not be continually reminded of the 
goodness and desirability of Blank’s prod- 
uct. The name would not be before them 
continually in the papers and magazines, 
or the bill boards. They would soon begin 
to notice the names of Blank’s competitors. 
They would try out their gum, and possibly 
would receive as much pleasure from using 
it. The name of Blank would soon be for- 
gotten. Their sales would fall off and they 
would lose thousands of dollars annually. 

A story is told of the advertising experi- 
ence of the manufacturers of a certain oil, 
This concern was fortunate in having at 
its head a progressive man who foresaw 
the benefits of advertising. He spent huge 
sums of money annually in the newspapers 
and magazines with the result that millions 
of bottles of this oil were sold each year 
Tt was a by-word in thousands of homes all 
over the world. Aiter the owner’s death, 
his widow, who now owned the controlling 
interest in the concern, consulted her law- 
yer regarding “the useless waste of money 
spent by the firm in advertising a product 
which was so well known.” Her lawyer 
advised her to discontinue the advertising 
allotment usually spent on publicity. For 
a month or two after its discontinuance the 
sales were practically normal, but soon 
there was a noticeable decrease in the de- 
mand for the oil. At the end of 18 months 
the sales had fallen off 662/3 per cent. 
Their sales were only one-third as large as 
when they were using publicity. The busi- 
ness outlook of the concern was so serious 
that she consulted several business men 
who had been associated with her husband. 
They immediately pointed out her mistake 
of discontinuing the advertising campaign. 
She reluctantly consented to try out. an- 
other campaign of publicity. The new cam- 
paign gradually built up the prestige and 
Sales, but it took several years of persistent 
advertising before the volume of sales were 
the same as when their advertising was dis- 
continued. 


So, to receive the maximum results from. 


any advertising, the concern must advettise 
continuously and persistently. The jeweler 
who advertises during May and June and 
then does not advertise until November and 
December gives the buying public four 
months to forget his store and the mer- 
chandise he is selling. And the public can 
be easily attracted to his competitor’s store 
during these periods which he allows to 
lapse between advertising campaigns. 

A concrete case of the value of persist- 
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Ostrich Feather 


An ENTIRELY NEW fan handle wonde 
refinement. 


stones, guaranteed not to become loose. 
Many fancy designs in Pearl handles. 


Special colors dyed without extra charge. 


Established 


Since 1882 Ne 





We Are Manufacturers of 


in Many Styles and All Colors 


ception, magnificent in appearance, still with a quiet 
Made of crystal, shell or amber, and 
JEWELED in various designs with real and imitation 


7 East 37th St. 


March 31, 1929, 


Fans 


rful in con- 


w York City 

























































° HAW KES 


| Hawkes Crystal Glass 
‘\ in ae | The Glass That Sells 


Buy a few pieces of Hawkes Crystal 
Glass — put them up front in your 
store, or in your window where people 
can see them—and you'll find that you 
have opened up a channel of very 
profitable sales. 

Your customers will like Hawkes 
Crystal because it is clearer, more 
sparkling, and more original in shape 
and decoration than any other glass. 

You will like Hawkes Crystal be- 
cause it will yield you a profit better 
than you can make on most silverware 
and jewelry. 


Hawkes Shipments Are Prompt. 
T. G. Hawkes & Company 


CORNING, N. Y. 


Pacific ‘Coast Office: 
140 Geary St., San Francisco, Cal. 





Clermont Flower Center No. 2265 6 Inches in Diameter. 





, Removable Crystal Flower Holder. Satin engraved. 
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Cut Glass 
Engraved Glass 
Rock Crystal 

Glass 
Sterling Silver- 
Mounted Glass 
Decorated Gold 

Glass 

Decorated 
Enameled Glass 
Auto Vases 

Desk Sets 


Cigarette Boxes 
Monograms 
Engraved and 
Gold Decorated 
Colored Glass 


Old English and 
Irish Glass 
Period Glass 

Odd Matchings 


Inventors and Patew 
tees of Hawkes Fa 
rench Dressing 
Mixing Bottle. 
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Storékeeping Department. 


———— 
ent advertising of jewelry is contained in 
the experience of James K. Lemon & Son, 
retail jewelers of Louisville, Ky. Several 
years ago this firm was using a small 
amount of space in the daily papers of their 
city. While one of the oldest jewelry firms 
in the South (Established 1828) the firm 
was not a large one. Its advertising was 
“seasonal.” Space was used in the daily 
papers in May, June, November and De- 
cember. While this method of advertising 
produced a certain amount of results, still 
James K. Lemon did not believe they were 
getting maximum results. After a _ cori- 
sultation the members of the firm decided 
that the one big idea in modern merchan- 
dising was to create a desire for something 
which the buyer hasn’t in mind. They 
realized they should have their name before 
the public continually, so when the psycho- 
logical moment arrived the buyer would im- 
mediately think of James K. Lemon & Son 
as the logical place to buy. They decided 
that in order to create a continuous de- 
sire for their diamonds, watches and silver- 
ware “seasonal” advertising must be dis- 
continued. A policy of advertising con- 
tinuously through the dull months as well 
as the good months was adopted. This 
plan in a short while began to show results. 
Instead of having a dull business through 
january, February, March, July, August 
and October, sales began to increase. 

They soon found that the public was buy- 
ing diamonds and silverware in the dull 
months just the same as in the good 
months. They discovered that instead of 
losing money during July and August the 
results of their advertising had placed a 
substantial profit on their books. This plan 
has proven so successful that the advertis- 
ing budget has been increased each year. 
This firm uses smaller advertisements dur- 
ing the summer months ranging from two 
columns, 5% inches to three columns, 7 
inches. These advertisements appear in the 
papers every day. During May, June, No- 
vember and December the sizes of their ad- 
vertisements range from three columns, 8 
inches, to five columns, 20 inches. Much 
attention is given to the selection of artistic 
borders, and plenty of white space is used. 
The volume of business of this firm has in- 
creased rapidly, and they feel that their 
growth is due in a very large measure to 
the policy of continuous advertising 
adopted several years ago. 

Any jeweler who will be persistent in 
placing his message before the public is 
certain to get results. Of course, he must 
have cooperation from his sales force. They 
must be courteous and of pleasing appear- 
ance. His store must be inviting and his 
windows—which are really the eyes of his 
store—must be changed frequently and 
made so attractive that prospective custom- 
ers will be indiiced to enter his store to 
inquire for goods they wish to buy. His 
windows should link up with the advertise- 
ments he is using in the papers. If he is 
featuring silver a window of silver should 
be used, and if possible a cut of the ad- 
vertisement on silver neatly framed and 
placed in the window., The ‘same rule ap- 
plies if he is advertising diamonds, watches, 
china or other merchandise. 











THE JEWELERS’ 








Above all, keep eternally plugging away 
at the public. Tell them what you Have to 
sell and why they should buy it from you. 
Don’t let up. Advertise your merchandise 


through the dull months as well as’ thé 


months of plenty. Don’t lét an opportunity 
escape to attract favorable attention to your 
store, and you will be surprised at your 
increased sales and profits during the off 
season. Whenever all the jewelers of our 
good old United States awaken to the 
necessity of continuous advertising, verily 
the millenium of retail jewelry advertising 
will be at hand. 





Advertising 





(Address of H. C. Day of Albert Lea, Minn., be- 
fore the recent convention of the Minnesota Retail 
Jewelers’ Association, at St. Faul, Minn.) 
MILLIONS of dollars are spent in un- 

profitable publicity and simply be- 
cause the spender doesn’t know where he 
is going. The average retail jeweler ad- 
vertises because he is prodded to it, be- 
cause it is a custom and when trade is the 
best. He seldom stops to analyze condi- 
tions in his store, or to determine the 
proper medium or the right method. He 
never makes up an advertising budget that 
is compatible with his finances. Right here, 
in my- opinion, is the time to build the 
foundation. Stop the guess work. Ad- 
vertising will pay if rightly directed. 
First, know your merchandise; get all 
the information possible about it. When 
you buy a certain item, make the sales- 


man give you every detail. Jot it down. 
Form your selling argument. 
Second, know your customer. He may 


be a farmer, he may be a laborer, or he 
may be a business man; learn what his 
preferences are. It is a whole lot easier 
to sell a person if you know what he wants 
than it is if you try to force down his 
throat something de does not want. 

Watch the advertising in the national 
publications. Find out which magazine is 
read the most in your community. Then 
go through those magazines and ascertain 
what goods that you carry are being ad- 
vertised there. Link up your local adver- 
tising with the big campaigns. 

Right here I want to say something about 
the advertising campaign of the National 
Jewelers’ Publicity Association. I do not 
know how much cash they had—upwards 
of $100,000, but less than some big adver- 
tisers spend in a month—but that campaign 
has done and is doing wonders for the sale 
of jewelry. It is tending to raise the char- 
acter of the trade. It is establishing the 
fact that “Jewelry is the gift that lasts.” 
The association should be given every en- 
couragement, both financial and moral. It 
is building real sales and making a profes- 
sion out of a trade. 

Third, turning back, the retail jeweler 
should study his advertising medium. He 
must get the most for his money. The 
newspaper comes first because it is the 
acknowledged best medium. But find out 
where its readers live. You may have a 
daily paper that reaches the city people 
only. Then you may have a weekly that 
reaches the farmers best. Each for its own 
field. Neither judge a paper simply from 
a circulation standpoint nor rates. As a 


CIRCULAR 


129 


<< 


mattehees fact, newspaper - advertising 48* 


cheap, tt-one knows how to buy space. 

the jeweler has no definite plan and simply 
runs ap ad occasionally, he pays the top 
rate. If he runs a regular specified -space 
he gets it cheaper, but if he don’t change 


his copy regularly he might as well bury 
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4 
it 
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the money he spends for it. 


Getting back to the ‘advertising budget.'#%4 


The best way is to have it on the past year’s ° 
business. The average appropriation - has 
been found to be 2%. That is, if you have 
done a $10,000 business during the year the 
appropriation would be $200. 

That gives you a start. Now figure that 
as your maximum expenditure. Take out 
5% for direct advertising—letters — princi- 
pally. Spend 10% for window . displays. 
This will cover the cost of special features 
and redecorating. 

And spend 75% for newspaper. advertis- 
ing. In this instance this would be $150. 
With this definite sum in mind, go to your 
publisher and bargain with him for space. 
Most papers sell space on the sliding scale 
basis. That is, a thousand inch contract 
will cost less per inch than a contract for 
500 inches. Make the $150 go as far as 
you can. 

Now you will know how many inches of 
space you have bought. Divide it according: 
to seasons. Have the size of your ads 
somewhat in proportion to the business done 
in certain months. You do not need large 
ads if you run them regularly. Say a five 
or six inch single column in January, ad- 
vertising phonograph records or special 
items. Continuing through February into 
March, increase the size of the space to take 
care of the Easter gift trade, which runs 
into April. In,May there should be a cam- 
paign on graduation presents and in June, 
July and August, the anniversary and wed- 
ding gifts should be featured. 

In September a start must be made for 
the Christmas business; a little propaganda 
should be inserted occasionally. In October, 
November and December the most space 
should be used to take care of the Christ- 
mas buyers. 

With such a campaign, the largest ad 
need not be over 20 inches, to get results. 

If the medium be a weekly, the space 
used would be about one thousand inches, 
which could be bought for about $150, If 
a daily in a small town, the ad should ap- 
pear at least twice a week and every day, 
toward the end of the season. The space 
used would be smaller per issue than in 
the weekly but would be just as effective, 
as it would appear oftener. If there are 
two papers in a town, both should be used 
but the most money spent in the better 
paper. 

Now as to easy writing. I am unalter- 
ably opposed to these “ready to print” ads. 
They are in most cases worthless, except 
for general publicity; they lack, individual- 
ity. If you are a salesman, you can sell 
with an ad. It need not be long; a few 
arguments, featuring a single item, are all 
that is necessary. 

In writing, pretend that you are address- 
ing face to face a familiar customer; 
simply write what you would say. So many 
ad writers think they must use high sound- 
ing terms to “get over” their idea. On the 





(Continued on page 139.) 
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Gmerson Catch Cases 


20-Year Gold Filled Quality, All Made with 
Solid Gold Bow and Catch 934 and 101 Ligne 
Above cases also made in 14K Gold 
These cases are symbolic of the Highest Grade Workmanship and Quality 
LOOK FOR THE 
Gilsey 
TRADE MARK 


JOBBERS AND IMPORTERS EXCLUSIVELY 
Immediate Delivery. Send for Samples. 


Gmerson Gatch Case Company 


Office and Salesroom: 47-49 Maiden Lane, New York Factory: 481 Washington St., Newark, N. J. 
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Wolfsherm oS Sachs Inc, 
anufacturers o 
J ewelry Boxes, Trays ond Novelties 
35 Maiden Lane 
New York 


Factories at New York City and Buffalo, N.Y. 
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ESTABLISHED 16898 INCORPORATED (9:9 








Phone, John 563 SUTTLE 


a W. JOHNSON CRUMB SWEEPER 


SILVER PLATED WARE 
Established 1869 


33 MAIDEN LANE 


On or about May Ist we shall move to 


26 John St. ah nS 


Nickel Plated, $24.00 per Dozen 


Dutch Silver 


Made in Holland. 


Otto Buchholz 


1170 Broadway New York 


DIAMONDS 


Bought—Sold—Appraised 


HOWARD S. KENNEDY 


170 Broadway . : NEW YORK 





The Advertised 





New Price—New Size—New Style 











The Toledo Jewelry Mfg. Co. 


poker pids- Manufacturers TOL 
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High Grade Emblems a 
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Knights of Columbus — Masonic 


Write for Pamphlets. 






























































How to Tighten a Cannon Pinion 











Written Expressly for The Jewelers’ Circular by J. K. Valentine 














IGHTENING the cannon pinion might 
T seem what one would call a very sim- 
ple matter, but as we have so very many 
stvles of cannon pinions, we must readily 
conceive that one cannot comply with any 
one method of giving the cannon pinion 
its proper tension. 

First, we will take up the “corset style,” 
which is always used in the cheaper models 
of the —-—————, as well as many other 
watches. This pinion is built solid, having 
no spring of any kind to give it tension. 
Therefore it gets the greater part of its 
tension from its snug fitting. However, we 
find that the center staff is so turned as to 
give the pinion a somewhat clamping ef- 
fect in the center. 

Should this pinion, after having become 
worn, cause the hands to fail to carry 
around as the watch runs, it is wise to 
select a brass or soft steel wire, which 
will fit into the pinion a tiny bit loose; 
place the pinion in your staking tool on 


a very small stump, and, with a semi-— 


pointed punch, give it a light tap with the 
hammer in the center or at the smallest 
part of the pinion, just enough to slightly 
dent it, which will allow it to hug closer 
to the center staff. 

In some cases where the watch has been 
well regulated and does not have to be set 
so often, an easier way is to select a white 
medium stiff bristle from your brush, strip 
it through your tweezers to flatten and 
toughen it, then run it through the pinion 
and replace pinion, clipping off the ends 
closely. There is only one objection to 
this method; that is, this operation must 
be repeated every time the watch is taken 
down. Ordinarily the bristle will outlast 
a Cleaning. 

Next we will take up the spring-side 
Dinion most commonly used in another 
make of watch. This is a long-lived pinion 
and gives very little trouble, but in case 
of wear there is only one method—outside 
of the bristle—and that is to anneal the 
pinion and place in it the wire as directed 
for the first style, and place it in the stak- 
ing tool “spring side up,’ and give the 
spring a slight tap. Bend it inward a bit 
and retemper. 

Third, we will take up the Swiss style, 


which drives tightly on a long staff run- 
ning through the center pinion. This style 
receives its tension in the center staff and 
not in the cannon pinion, 

Now it seems that this style gets its 
tension by a slight crook in the staff, which 
may be recrooked to give it the original 
tension, but | rather prefer the bristle 
method for this style. 

Fourth, we will take up the “bottom 
clinch” type, which is used in most all 
watches of still another well-known make. 
This, in my opinion, is one of the most 
practical styles used in any watch. 

This pinion is sawed open at the bottom, 
which gives it an excellent spring tension, 
and is so drilled that the bottom of the 
pinion bore comes to a semi-choke, which 
springs over into a sloped groove which 
is turned in the center staff, just above 
the lower plate of the watch. 

In case this pinion slips, select a hole 
in the staking tool which fits the smaller 
part of the pinion snugly, turn your pinion 
upside down in the tool, taking an oval- 
ended punch of somewhat larger end than 
the .bore of the pinion, and give one light 
but sound stroke with medium-weight 
hammer, which tends to swell the metal 
in and close the hole to the proper size. 

In this operation it is not necessary to 
remove the temper; still, one should exer- 
cise considerable judgment as to how hard 
to strike, for some pinions are harder than 
others. The main thing is to have the 
pinion fit the seat in the tool and have the 
tool well centered before the operation. 

In case of annealing and tempering, con- 
sult your primary manual on such work. 








As noted briefly in last week’s issue of 
the JEWELER’ CrrcuLar, Millard F. Wood, 
died at his home 102 Chestnut St., Lowell, 
Mass., on Wednesday morning, March 3, 
after a long illness. The funeral was held at 
the First Congregational Church the follow- 
ing Saturday, the Rev. Chauncey S. Haw- 
kins, D.D., officiating. The members of the 
Lowell Retail Jewelers’ Association closed 
their stores during the funeral and also sent 
a floral tribute. At a meeting of the Asso- 
ciation held last Wednesday evening, suit- 
able resolutions were adopted. 


Increased Demand for Watches and 
Clocks in Hongkong 





[by Consul General George E. Anderson, Hong- 
kong, Jan. 19, 1920. ] 


RAWELING representatives of Ameri- 

can jewelry houses report a largely in- 
creased business in all lines of the jewelry 
trade all over the Far East, especially in 
watches and clocks. Heavy buying is re- 
ported particularly in Japan where it is 
stated that in addition to the greatly in- 
creased import of watches for use in Japan 
itself, large importations are being made 


for Chosen where a new tariff schedule > 


goes into effect in the course of the cur- 
rent year. Similar increases in trade into 
Hongkong also are reported. The special 
demand in all this field is for watches, 
particularly the high-grade article, it being 
explained that while the cost of low and 
medium grade watches for sale here has 
been something like 200 per cent as com- 
pared with three years ago the increase in 
high-grade goods is only from 30 to 35 per 
cent. 

In Hongkong and in the China trade gen- 
erally the chief stimulant seems to be the 
high silver exchange, the cost of watches 
of all grades in local currency being lower 
at the present time in most cases than it 
was previous to the war, the increase in 
the exchange value of silver more than 
overcoming the increase in the cost of the 
goods in the United States or Europe. 
The value of the imports of clocks and 


watches into Hongkong duririg 1919 is given 


as something like $450,000 as compared with 
$318,612 in 1918. Of the imports the past 
vear about 45 per cent came from Switzer- 
land, about 25 per cent from Japan, about 
15 per cent-from the United States, and 
about 11 per cent from France, the rest 
scattering. Imports from Japan were 
mostly of cheap clocks, Switzerland, France,. 
and the United States competing for the- 
watch trade. 

Imports of miscellaneous jewelry, jewel- 
ers’ optical goods, and precious stones also. 
are reported as rapidly increasing. Travel- 
ing representatives of European diamond’ 
and other precious stone exporters are 
again canvassing the trade in this part of 
the world for the first time since the early 
part of the war period. 








Look for an original article on “Gradua-. 
tion Day Displays,” to be published soon 
in the Storekeeping Department of The: 
Jewelers’ Circular. 
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Radium Watches and Clocks 


A Suggestion to Dealers 








It is important that you make sure that the radium watches 
and clocks which you buy from jobbers and sell to your customers 
are licensed under the patents owned by the American Radium 
Company. 


If they are not, you may find yourself in the undesirable 
position of an infringer of our patents, in which case you would be 
liable to suit under these patents. 


Our patents relate to the combination of radio active salts and 
other materials which form a permanent luminous compound— 
fixed upon the dial and hands of watches or clocks. 





The patents include :— 


Number 789,811. . . May 16, 1905 
“. 789,812. .  . May 16, 1905 
“ 911,401. . . Feb. 2, 1909 


Further information will be supplied to any dealer in radium 
watches or clocks desiring it, upon application. 


AMERICAN RADIUM COMPANY 


ORGANIZED 1912 


7 EAST FORTY-SECOND STREET 
NEW YORK 
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An Achievement in Mechanical 
Delicacy 





March 24, 1920. 
Epitor THE JEWELERS’ CIRCULAR. 

Dear Sir:—I have your reply to my let- 
ter, giving me the equivalent of metric 
carat in milligrams. I wish to thank you 
for helping me out. 

I am inclosing photo of a turbine. As 
far as I have been able to find out this is 
the smallest steam turbine ever built. You 
may remember I built the smallest working 
electric motor in the world, also the small- 
est working steam engine in the world. 
These were on exhibition at the P. P. I. E., 
San Francisco, and at the University of 











SMALLEST KNOWN TURBINE 


North Dakota. You had the photo and 
description in your magazine. 

The turbine I have just completed is 
several times smaller than any of these. 
The rotor or revolving part of the turbine 
is made of steel and has, six slots or pock- 
ets. The diameter of the rotor is .032-foot 
or not quite 2/64-inch. The shaft is .007- 
inch. The rotor and shaft weigh, complete, 
two milligrams. The diameter of the com- 
plete turbine is .048-inch, or about half the 
diameter of an ordinary pin head. The 
complete turbine weighs 12 milligrams. 

It will not run with steam as that is too 
heavy for it. It is mounted on a hollow 
pedestal so an air hose can be attached at 
the bottom. It will run at a very high 
speed when air is applied. 

The casing of the turbine is made of 
gold. The complete machine is built up of 
eight parts and kept in a glass covered case 
so no moisture can get to it as that will 
affect the running. It took me about 16 
hours to build the turbine. The photo I 
am inclosing is about twice the actual size. 

Respectfully Yours, 
Ivan T. NEDLAND. 





Profits 





With pencil he could figure out 
A profit raising chickens; 

Pencil after pencil the good old scout 
Went ciphering like the. dickens. 


But, oh! the schemes of men and mice, 
The slip ’twixt lip and cup. 

The doggone pencils rose in price, 
And ate his profits up!—Graphite. 


— 


You owe it to the boss to be steadfastly 
loyal and to give a full honest, good meas- 
. ure day’s work every day. 

The boss, then, owes you a fair wage, a 
wholesome working place, co-operation with 
your efforts to make yourself more efficient, 
and a friendly personal interest—Frank 
Andrews Fall in Working for the Boss. 





THE JEWELERY’ 
Electric Alarm Clock 





A® the spring of the alarm clock ex- 

pands, it makes contact with the brass 
strip, thus causing the electric bell circuit 
to be closed, or which can be used to oper- 
ate the “alarm shocker” described sometime 
ago in the “E. E.,” where the woodenhead 
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Electric Alarm Clock 











sleeper is awakened by receiving a firm and 
sure electric shock through two pieces of 
tinfoil laid under the sheet, and which con- 
nect to the secondary of a medical coil.— 
IRVEN ELDREDGE in Electrical Experimenter. 





Work, Press and Eat 


CotumBus, Ga., Mar. 25, 1920. 
Editor JEWELERS’ CIRCULAR, 

DEarR Sir: 

Owing to the scarcity of watchmakers, I 
thought out a number of time saving de- 
vices. 

The illustration shows the 
Clamp” which is very efficient. 

Sandwiches can be placed in the clamp 
without disturbing the workman and by 





“Sandwich 














pressing the foot on the pedal, the sand- 
wich is brought into a position where it can 
be easily eaten without the necessity of lay- 
ing down the work in hand. 
W. E. BLaKeEMore. 

First Lawyer: “Did his speech carry 
conviction ?” 

Second Lawyer: “It did. His client got 
five years.” —Graphite. 
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Much Help Here for the Horological 
Students 





The Watch and Clock Makers’ Handbook. 
Dictionary and Guide, by F. J: Britten. 400 
illustrations. Twelfth Edition. Published by 
E. & F. N. Spon, Limited, 57 Haymarket, 
W.C.1, London. Spon & Chamberlain, 125 
Liberty St., New York. 


THE original edition of this work was 
published a number of years ago. The 
present edition has beer greatly enlarged 
and much new matter has been added. It 
is in reality a dictionary embracing all 
kinds of information of interest to the 
watchmaker and clock maker. A brief his- 
tory is given of celebrated horologists and 
their notable achievements. This informa- 
tion alone should be of great interest to 
the younger generation of watchmakers. 
Hall marks are considered at great length 
and a table is appended showing the date 
letters as used by the Goldsmith’s Hall, the 
Birmingham Assay Office and the Chester 
Assay Office. With these tables at hand, 
one can testify any piece of English gold 
or silver plate or watch case and, by ref- 
erence to the tables, determine the year in 
which it was manufactured and stamped. 

Tools used fat various periods by watch 
and clockmakers are illustrated and their 
uses fully described. Much useful informa- 
tion is imparted concerning the tools and a 
bright workman can obtain many a good 
idea by careful consideration of the various 
tools and methods of performing difficult 
operations. 

All of the principal watch and clock 
escapements are treated in a thorough man- 
ner and fully illustrated. Mathematical 
formula is given for figuring the train and 
laying out the various escapements. This 
information is always good and applies to 
old as well as modern works. Twenty 
pages are devoted to the lever escapement; 
the various functions are thoroughly eluci- 
dated by the author and rules given for ex- 
amining the escapement and correcting 
various errors. . 

The remarks concerning mainsprings are 
very instructive; full information is given 
in regard to the selection of the proper 
spring for any watch. In the event that 
the original spring is not at hand mathe- 
matical formule are given for obtaining the 
proper dimensions of a spring for any par- 
ticular watch. Various methods of fitting 
new hooks in the mainspring barrel are 
given; some of the methods are excellent. 

Fully twenty pages are devoted to a de- 
scription of watch cleaning and general re 
pairing with directions for fitting various 
new parts. The ambitious workmen may 
obtain much useful information by a care- 
ful study of the matter presented in this 
book. 





Most of us could use more money, but 
wishing will not bring it. Before we have 
any income at all, we must have output or 
production, and so if we are to have more 
money or more income, we must increase 
our output or production, either in point of 
quality or quantity, or both. 





Because we have met defeat is no reason 
to think we are beaten. People with the 
right kind of stamina always use defeat as 
a challenge to spur them on to victory. 
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Responsible Dealers and Manufacturers 
Use Luma 


Every responsible dealer likes to know the luminous 
watches and clocks he handles will give the 
kind of service expected of them. 


That is why so many Dealers insist 
that the dials be Luma-lited. 


And that is why so many Manufac- 
turers, careful of their reputations, use 
only Luma. 

Luma has a grade, or degree, of lumi- 
nosity to meet every requirement, each 
grade being absolutely uniform in qual- 
ity, and all grades containing only pure 
Radium as the activating agent. 
Luma is backed up by the IRONCLAD 
guarantee of the biggest manufactur- 
ers of luminous material in the world. 
Read the guarantee. Then remember 
to specify “Luma-lited” when placing 


your next order for watches, clocks. 
dials, or instruments of any size or 
kind. 

Do this for your own reputation, as 
well as for the protection and greater 
service of your customers. 


For the convenience of Manufacturers 
this company maintains factories in 
various parts of the country where we 
apply Luma to watches, clocks and 
dials of every description. This serv- 
ice is immediately available. It assures 
the highest character of workmanship, 
and is of sufficient flexibility to meet 
all requirements of the trade. 





RADIUM DIAL COMPANY, Pittsburgh, Pa. 


BOSTON 


NEW YORK 


This Certificate of Guar- 
antee is signed by the 
Radium Dial Company 
and attached to every 
watch and clock which _ 
has LUMA on it. — eee 
pee : 
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Without LUMA 
a timepiece cannot 
serve its best. 


CHICAGO 


Write for interesting bcokiet 
and full information, 


MANUFACTURERS 


LUMA 


Beardsley Watch Company 

Elgin National Watch Co, 

William L. Gilbert Clock Co. 

Hamilton Watch Company 

Hampden Watch Company 

Illinois Watch Company 
Waltham Watch 


The Radium 
LUMAnous Compound 


eee nll 





WHO USE 


Keuffel & Esser Company 
Leonard Watch Company 
New Haven Clock Company 
Parker Clock Company 
Seth Thomas Clock Co. 
South Bend Watch Co. 
Company 
’ 
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[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 
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UNITED STATES PATENTS. 





1920, 

FRANK SPALDING, 
Brown & Sharpe 
Filed March 1, 


Issue of March 16, 


1,333,943. CA LIPER. 
dence, R. 1., 
Co., Providence, R. I. 
Serial 280,022. 4 Claims. 
In a caliper, a substantially U- 

micrometer spindle carried by one leg, the opposite 

leg of the U-frame formed with a transverse slot 
and a hollow 
thereof, its opposite side defined by a solid abut- 
ment, an anvil spindle having one end reduced in 
diameter and threaded, said anvil spindle 


Provi- 
Mfg. 
1919. 


assignor to 
shaped frame, a 
through one side 


bearing opening 


screw 





screw 


reduced, 
said anvil 
a pin extend- 
and operating in the groove 


slidably fitting the bearing and the 
threaded end projecting into the slot, 
spindle be:ng provided with a groove, 
ing into the bearing 
to hold the spindle 
posed in the slot and eng 
effect adjustment of the 


from turning, and a nut dis- 
aged with the screw to 
anvil spindle, said nut 


having peripheral notches to receive a wrench. 
1,334,239. BADGE OR BUTTON. Tuomas H. 
wRADY, Chicago, assignor to Cruver Mfg. Co., 


Chicago. Filed Feb. 23, 1918. Serial 218,727 
Renewed Feb. 2, 1920. Serial 355,699. 3 Claims. 
A badge equipped with a flexible bar-pin and 
having an annular flaring flange, a slot in said 
flange having a long portion through which ‘the 
point of said pin is adapted to pass when flexed and 
having a short portion in which the point portion 
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of said pin is adapted to be received and engaged 
when moved laterally after passing through the 
longer portion of said opening, a projection 
bordering the last named side of said opening and 
having a vent over free end portion presenting an 
inverted hook overhanging the shorter portion of 
said slot and adapted to engage the pin inwardly 
of the point thereof when the latter is engaged 
in the shorter portion of said slot. 





UNITED STATES TRADE-MARKS 

{The following trade-marks have been adjudged 
entitled to registration, under the Act of Feb. 20, 
1905, and are published in compliance with Sec- 
tion 6 of said Act:] 

Trade Marks Published March 16, 1920. 


Ser, 126,759. (CLASS 27. HOROLOGICAL IN- 


gonmenay 


STRUMENTS. <Apbotepu Buxrova, New York. 
Filed Jan. 3, 1920. 


THE JEWELERW’ 








Particular description of goods.—Watchcases. 
Claims use since Nov. 18, 1919. 
Ser. 126,900. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) Gimset Bros., Phila- 
delphia, Pa. Filed Jan. 7, 1920. 


Consisting essentially, of the “Lutece.” 


LUTECE 


Particular 
and Beads and Necklaces of the 
use since Sept. 30, 1919. 
Ser. 127,094. (CLASS 28. 
CIOUS-METAL 
York. 


word 


Same. 


AND PRE- 
New 


JEWELRY 
WARE.) Lorp & TayLor, 
Filed Jan. 10, 1920. 
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Particular 
Pearls. Claims use 


description of goods.—Synthet 
since Oct. 15, 1919. 








Advertising 
(Continued from page 129.) 





contrary, the plainer the statement, the 
more effective it is. 

As to illustrations—and they are 
pensable—you can get them through your 
publisher, if you do not take a general 
service yourself. There are 
panies making jewelry cuts that 
bought at reasonable prices. 

Also, you can get ideas fer ad writing 
out of mail order catalogs; here we find 
the best arguments, tersely told, that brains 
and money can conjure. 

Encourage your employees to submit ad- 
vertising ideas; make it a kind of game 
and first thing you know you will be en- 
joying ability that had heretofore been 
dormant. 

Don’t expect advertising to bring people 
in out of breath, money in hand, anxious 


indis- 


several com- 


can be 


to get merchandise you had advertised: the 
day before. Advertising works slowly but 
surely; it is planned and conceived with 


the idea of building up business. 

Project your personality into your adver- 
tising as much as possible. 

Make truthful statements; don’t shout 
bargains. People will read advertising that 
is brief and to the point. Don’t try to tell 
a long story in six point type; use display 
letters and figures that can be easily read 
and keep everlastingly at it. 

Cut out advertising in telephone directo- 
ries, church directories, wall maps and other 
schemes. If you feel that you must patron- 
ize these mediums, don’t charge it to adver- 
tising, because it isn’t. It’s just donations; 
tickets for concerts, suppers, etc., are in 
the same catagory. 

I have said little about direct advertis- 
ing; it is a subject.in itself. No retailer 
should neglect the personal letter to the 
bride and groom, wishing them happiness 
or to new residents, welcoming them. 

Establish friendship and good _ will 
through advertising. It will widen the 


trade territory and build a business that 
will stick through thick and thin, 
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description of goods.—Synthetic Pearls 
Claims 





Chicago Notes. 





(Continued from. page 113.) 








creditors through the office of Attorney 
Louis Goldman, some time during this. 


week. The case has attracted a great deal 
of attention, and the outcome is regarded 
as very satisfactory, in view of the con- 
ditions which existed when the creditors 
first went into the matter. The majority 
of the creditors were Chicago wholesale 
concerns. 

Fred Potthast, a jeweler of North Chi- 
cago, Ill., was robbed in his place of busi- 
ness on March 25. Three young men en- 
tered the store early in the morning, as 
Mr. Potthast was taking his from 
They all pointed guns at him, 
ind forced him to stand with his face to 
the wall and hands raised took 
their pick of the stock. They then escaped 
in an automobile. Mr. Potthast has not 
been able to determine his without 
taking an inventory, but he believes that it 
will run about $750. 


trays 


the safe. 


while they 
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Attractive Window Display 


While selling aids to help their 
ers have always been a strong feature of 
the advertising campaigns of White, Wile 
& Warner, Buffalo, N. Y., who feel that a 
customer is not merely one to whom they 
seli, but one with whom they wish to co- 
operate in the interest of better business 
for beth, their 1920 display so far sur- 
anything previously done in -this 
line, that no jeweler who is wise enough 
to appreciate the value of his window, can 
afford to place an order for rings until he 
has seen this unusual feature. 

This has been named “the chameleon 
flower of rings.” A first glance discloses 
a flower constructed of silk, whose tulip- 
like leaves are a rich yellow on the out- 
side, and a pure white within. This flower 
rises from a dainty bowl of carrara glass 
of a delicate shade of blue, and apparently 
floats on the surface of sparkling water, 
which a closer look, however, proves to 
be a highly polished mirror. From the 
just opening bud peep forth a number of 
silken stamen, the anther or extreme end 
of each being represented by a metal clamp 
designed to grasp a finger ring. 

\ half ruby and half white electric lamp 
concealed in the interior of the flower now 
lights up and a fascinating transformation 
takes place. The leaves of the flower turn 
a deep rich red, and from the interior of 
the flower now lights up and a fascinating 
transformation takes place. From the 
interior of the flower shoots upward a 
glow that lights up the rings at the end of 
the stamen, and causes their jewels to 
sparkle. At the same time a number of 
the green leaves, from which the flower 
springs, prove themselves to be transparent 
and the effect as the light shines through 
these leaves and causes deep and vari- 
colored reflections in the mirror pool is 
most charming and effective to the last 
degree. 

The light is operated by a 
that the changes above described 
place every few seconds. 


‘ustom- 


passes 


“flasher,” so 
take 
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Old friends 
wear BEST 





OUR RECORD: 





Since 1858— 
refining 
for thousands 


of nationally known 


organizations 
—“standing-by” under all 
conditions, serving every ac- 
count the best we know how 
to serve—giving returns 
that satisfy, because they’re 
scientifically secured. 





ON SUCH A RECORD WE 

q INVITE YOUR SWEEP 
SHIPMENTS — GIVE US 
THE WORD AND WE?’LL 
CO-OPERATE WITH YOU 
RIGHT FROM THE VERY 
START. 


L. LELONG & BROTHER 


Refiners of Precious Metals 
Assayers and Sweep Smelters 


FOUNDED 1858 


Halsey, Marshall 
& Nevada Streets 


aa 


NEWARK, N. J. 





es 





Refiners 


Gold 
Silver 
Platinum 





ae 








HANDY & HARMAN 


31 Gold St., New York City Bridgeport, Conn. 


HIP TO EITHER PLANT 





n 


Get the Most 
from 


Your Sweeps 





Send Them to Us for 
Refining and Selling 





Maximum returns—because we 
use greatest care in handling. 


Write teday for shipping tags 


AMERICAN PLATINUM WORKS 


225 Railread Ave. 
NEWARK, N. J. 


N. Y. Office : CHAS. ENGELHARD, 30 Church St. 
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